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McDowell  and 
other  counties 


A  Joilir  PROifCT 


are  suffering 
from  the  loss 
of  coal  jobs. 
But  some  areas 
thrive,  thanks 
to  technology 
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recaSad  an  era  gone 
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Peering  into 

A  MURKY  FUTURE 

Thcro\  p1onl\  of  ctKil  in  the  hills  of 
West  Mrgijiia.  But  a  eourl  decision 
and  economies  could  imperil  a  state 
not  read)  foi‘  an>  drop  in  production 
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What  can  we  do  now? 


Better  schools, 
high-tech  jobs, 
entrepreneurs 


Coal  and  the  economy  of  West  Virginia  have  been  linked  for  decades. 

The  coal  industry  is  the  largest  employer,  and  state  and  local  governments 
depend  on  coal-severance  taxes  to  provide  millions  of  dollars  for  their  needs. 

But  the  role  of  coal  in  the  state’s  economy  is  rapidly  diminishing.  And  the 
question  West  Virginians  must  face  is:  “What  happens  after  coal?” 

The  Herald-Dispatch  in  Huntington  joined  with  West  Virginia  Public 
Broadcasting  to  prompt  residents  to  think  about  new  economic  necessities  and 
possibilities. 

In  a  six-part  series,  the  newspaper  examined  changes  in  the  coal  industry,  the 
effect  of  a  court  decision  limiting  certain  mining  practices,  and  options  to  offset 
the  coal-mining  decline.  The  newspaper  also  developed  a  database  showing  how 
the  coal  taxes  are  used  in  55  counties.  A  jointly  sponsored  statewide  poll  was 
conducted  to  determine  citizens’  views  on  the  future  of  the  state’s  economy. 

Herald-Dispatch  Addresses 
Significant  W.  Ua.  Question: 
What  Happens  After  Coal? 

The  Herald-Dispatch  shared  its  stories  with  West  Virginia  newspapers.  TTie 
Public  Broadcasting  partnership  led  to  a  town  meeting  telecast  from  10  locations 
around  the  state. 

Follow-up  action  has  included  creation  of  new  legislative  subcommittees  and 
proposed  legislation  to  target  economic  development  and  diversify  the  economy. 

For  this  outstanding  effort.  The  Herald-Dispatch  and  West  Virginia  Public 
Broadcasting  were  chosen  winners  of  the  2001  Batten  Awards  for  Excellence  in 
Civic  journalism.  They  shared  a  $15,000  prize. 

That  honor  is  gratefully  received.  But  even  more  rewarding  is  the  knowledge 
that  steps  taken  by  the  newspaper  have  greatly  increased  awareness  and  may  help 
assure  a  brighter  future  for  West  Virginians  “after  coal.” 


OOAhNEIT 

NEWSPAPERS  AT  THEIR  BEST 


In  the  Batten  Awards  competition, 
three  winners  were  chosen.  The 
Herald-Dispatch  and  West  Virginia 
Public  Broadcasting  won  the  top 
prize  of  $15,000. 

Two  runners-up,  winning 
$5,000  each,  were  cited:  The  Eagle- 
Tribune  in  Lawrence,  Mass.,  and 
Gannett’s  Chronicle-Tribune  in 
Marion,  Ind. 

Jan  Schaffer,  executive  director 
of  the  Pew  Center  for  Civic 
journalism,  which  sponsors  the 
awards,  said:  “This  year’s  winners 
demonstrate  a  striking  commitment 
to  reporting  on  their  communities 
in  candid,  unvarnished  terms  and 
engaging  people  in  finding 
roadmaps  for  the  future  -  futures 
with  no  easy  solutiorrs.” 


www.gannett.com 


A  SALUTE  TO  EXCELLENCE 


Congratulations  to 


Hs  Chairman  of  the  NAA,  Andy  Barnes  met  the  challenge: 
to  strengthen  the  newspaper  industry  for  the  benefit  of  us  all. 

For  your  hard  work  and  dedication  this  past  year,  Andy, 
your  colleagues  at  the  St.  Petersburg  Times  thank  you. 

We  applaud  your  success,  as  we  reach  for  the  standards  of 
excellence  that  you  set  for  our  industry  and  for  our  newspaper. 


Andy  Barnes, 


outgoing 


Chairman  of  the 


^t|)eter:Sbur0 

tampabay.com 


Newspaper 


Association 


of  America, 


and  Chairman/CEO 


of  the 


5f.  Petersburg  Times. 
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lACK-A-MOlEATTHEFBI 


Thank  you  for  Allan  Wolper’s 

latest  column  about  the  incestuous 
relationship  between  the  press  and 
law  enforcement  [“Ostriches  &  a  mole,” 
April  9,  p.  30]. 

I  know  very  little  about  the  Robert 
Philip  Hanssen  case,  but  I  have  seen 
countless  examples  of  reporters  becoming 
stenographers  to  the  FBI,  police,  and 
prosecutors.  The  press  must  keep  an 
eye  on  all  those  in  power 
from  the  president  to  the 
local  sheriff.  But,  for 
some  reason,  reporters 
who  would  not  be  caught 
dead  sucking  up  to 
presidents  openly 
prostitute  themselves 
to  law  enforcement. 

I  understand  jour¬ 
nalists  need  leaks  to  do 
their  Jobs,  but  leaks  in 
exchange  for  favorable 
coverage  has  corrupted 
both  law  enforcement 
and  journalism.  The  Wen 
Ho  Lee  case  was  a  travesty  of  justice. 
There  was  also  the  JonBenet  Ramsey 
case.  And  who  can  forget  Whitewater, 
which  went  on  and  on  and  on  with 
breathless  reporters  promising, 
“Indictments  are  around  the  comer”? 

MARY  BATEMAN 


LETTERS 


E&P  welcomes  Utters.  Send 
them  xria  e-mail  to  Utters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  sjmiTmail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
titU,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  ustud  reasons. 


against  photographers  who  make 
“[gjratuitous  use  of  wide-angle  shots, 
bent  or  shifted  horizons,  distortion, 
and/or  silhouetted  subjects  ...  ”  [“‘Art’ 
history  at  paper,”  March  26,  p.  40]. 

Based  on  the  examples  shown  with 
the  story,  my  response  would  have  been 
congratulatory  to  the  Daily  Press 
photographers.  Creating  interesting 
images  to  support  the  written  word  or 
carrying  a  solo  visual  punch  with  just  a 
simple  caption  is  no  easy  task. 

Perhaps  a  recent  squib 
from  the  online  Apple 
eNews  will  bring  the 
picture  into  focus  for  Mr. 
Iddings.  “At  washington- 
post.com,  photojoumal- 
ists  are ...  as  obsessed  as 
ever  with  the  need  to 
capture  the  breaking  sto¬ 
ry.  [T]hey  still  see  them¬ 
selves  as  storytellers, 
narrating  poignant  tales 
of  the  human  condition. 
[T]hey  still  believe  that 
images  have  the  power 
to  pierce  the  soul  and 
capture  the  mind  as  few  other  vehicles.” 

To  do  that,  Mr.  Iddings,  a  good 
photographer  occasionally  needs  to  use  a 
wide-angle  lens  or  a  silhouetted  subject. 

JOHN  ALTER 
FORMER  PHOTOJOURNALIST 
Bascom,  Fla. 


Allendale,  N.J. 
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WAS  FLABBERGASTED  BY  THE  POSITION 
taken  by  Victorville,  Calif.,  Daily 
Press  Managing  Editor  John  Iddings 
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■  READ  Wayne  Robins’  “Shoptalk” 
[“‘Intimidator’:  R.LP.,”  March  19,  P- 
.  30]  with  interest,  but  found  that  he 
overlooked  a  {continued  on  page  24} 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MAY  5,  1951: 

Although  wounded  by  gunfire 
while  covering  a  mill  strike  in 
nearby  Wake  Forest.  Jim  Rankin, 
a  reporter  for  the  The  News  t 
Observer  in  Raleigh,  N.C., 


telephoned  in  his  story  before 
going  to  a  doctor  for  treatment 
of  his  injuries. 


William  Roy  Ronald,  late  editor 
and  publisher  of  the  Daily 


Republic  in  Mitchell,  S.D.,  named 
the  “words  that  are  printed  on 
white  paper  with  black  ink”  as 
the  principal  asset  of  his  estate, 
the  value  of  which,  he  wrote  in  his 
will,  was  therefore  “intangible.” 


www.editorandpublisher.com 
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With  everything  that's  been  said  about  online 
editions,  local  portals,  convergence,  and  the 
like,  one  thing  remains  true.  If  it  can't  make 
revenue  -  real,  new  revenue  -  for  your  paper, 
a  "dot  com"  edition  is  a  waste  of  resources. 

TownNews.com  has  more  than  550 
customers  who  are  discovering  that  you  can 
make  money  with  an  online  edition.  Today. 
Without  costing  your  newspaper  advertising 
dollars  or  circulation. 


We're  making  more  money  for 
newspapers  with  Web  sites  that  complement 
content  and  multiply  the  value  for 
advertisers.  That's  the  single  biggest  reason 
TownNews.com  is  growing. 

Take  a  tour  of  our  Web  site  at 
www.townnews.com  or  tour  our  products  at 
http://demosite.townnews.com.  You'll  see  for 
yourself  that  there's  no  cyber-hype  here  - 
just  straight  talk  and  real  solutions. 


TOWHNgmBjCOIII 

Online  solutions.  Bottom  line  results.'" 


309-743-0800  •  800-293-9576  •  1521  47th  Ave.,  Moline,  IL  61265 
406-837-51 71  •  800-579-6397  •  P.O.  Box  1 744,  Big  Fork,  MT  5991 1 


Helen  K.  Copley, 
78-year-old 
matriarch  of  one  of 
the  country’s  largest 
family-owned 
newspaper  chains, 
is  retiring  after  nearly 
three  decades. 

Her  son,  David 
C.  Copley,  49,  wiH 
replace  her  as 
chairman  of  Copley 
Press  Inc.  and 
publisher  of  its 
flagship  newspaper. 
The  San  Di^ 
Union-Tribune.  He 
had  been  serving  ■ 
as  president  and 
CEO  of  Copley  Press 
since  1997. 

In  addition  to 
California's  third- 
largest  newspaper, 
Copley  Press  owns 
eight  other  dailies. 
The  company  last 
year  had  operating 
revenue  of  $565 
million. 

Helen  Copley, 
who  replaced  her 
husband,  James  K., 
upon  his  death  in 
1973,  will  be  chair¬ 
man  emeritus  of 
Copley  Press  and 
publisher  emeritus  of 
the  Union-Tribune. 

-  RANDY  DOTINGA 


which  is  owned  by  Kanakee,  Ill.-based  Small  News¬ 
paper  Group  Inc.  “We  hope  associating  a  price  for 
our  content  is  the  future  model.” 

Recently,  Media  General  Inc.,  whose  25  dailies 
include  its  hometown  Richmond  (Va.)  Times- 
Dispatch  and  The  Tampa  (Fla.)  Tribune,  said  that 
some  of  its  Web  sites  would  be  charging  for  content 
by  the  end  of  the  year. 

The  issue  is  on  the  table  almost  everywhere.  “Paid 
content  is  something  we  spend  a  lot  of  time  talking 
about  these  days,”  said  Mike  Coleman,  audience  man¬ 
ager  for  azcentral.com  (http://azcentral.com),  the 
WebsiteofT^ezlrisona 
aagfe  Republic  in  Phoenix, 
srf  “We  talk  about  how 
we’re  looking  for  true 
niche  value,  that  ‘pock- 
^  et  of  passion.’” 

^  The  New  York 
.  Times  has  found  one 

such  pocket  of  pas- 
i  sion:  crossword  puz- 

_ I  zles.  The  New  York 

j  Times  on  the  Web 

(http://www.nytimes 
XJ  .com)  has  been 
charging  $9-95  a 
year  for  its  premium 
».  crosswords  package. 

Tomorrow,  it’s  rais- 
'  i  ri  . 

'  mg  the  pnce  to 
$19.95,  which  will  include 
daily  puzzles,  Sunday  puz¬ 
zles,  Web-only  puzzles,  and 
puzzle  archives  back  to  1996 
1  —  along  with  Across  Lite, 
I  a  browser  plug-in  that 


Show  me  the  money’  makes 
a  comeback  as  companies 
seek  return  on  investment 


BY  WAYNE  ROBINS 

CHARGING  FOR  ONLINE  CONTENT  IS  AN  IDEA 
whose  time  has  come,  again.  Frustrated  by  a 
business  model  that  demanded  no  deposits 
and  provided  no  returns,  newspapers  all  over  the 
countiy  have  begun  to  charge  or  are  considering 
charging  for  access  to  the  news  and 
information  they  place  online. 

Starting  today,  surfers  land¬ 
ing  at  the  Web  site  of  the^l 
Rochester,  Minn.,  Post- 
Bulletin  (http://www  j 

.postbulletin.com),  ^ r 
will  find  the  beach  g 
closed  unless  they 
either  subscribe  M 
to  the  print 
newspaper  or  ^ 

pay  $60  annually  for 
an  online  subscription.  (  Z——.. 

“Recent  layoffs  at  j 
NBCi,  along  with  I  _ 
almost  all  of  the  I 
major  newspaper  ^ 
companies,  prove  I 
that  the  current  i 
[free]  model  can’t  j  BHi 
survive,”  contended  1 
Jon  Losness,  general 
and  editor 


Iwi'Mlhc, 


today 

r  IMA.  HMwiKA,  Wit- 


manager 
of  the  Post-Bulletin, 
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E  &  P  NEWS 


BElOREPOeTS 

EPSOFKINQI 


Dallas-based  Belo 
reported  earn¬ 
ings  per  share  (EPS) 
plunged  92.3%  in 
the  first  quarter  and 
warned  that  it  won’t 
meet  analysts’  expec¬ 
tations  for  the  second 
quarter,  as  tough  eco¬ 
nomic  conditions  are 
expected  to  continue. 

EPS  came  in  at  1 
cent  due  to  higher 
newsprint  costs, 
lower  advertising 
revenue,  and 
online  investments. 

Belo  said  it  will 
hold  down  expenses 
in  the  second  quarter 
by  attrition  and  hiring 
freezes,  among  other 
actions. 


-  LUCIA  MOSES 


KR  CEO  SMOKES 
JAYT.  HARRIS 


Knight  Bidder 
CEO  Tony 


Bidder  last  Tuesday 
criticized  former  San 
Jose  (Calif.)  Mercury 
News  Publisher  Jay  T. 
Harris  for  continuing 
to  expand  the  editori¬ 
al  department  amid 
Silicon  Valley’s  severe 
economic  downturn. 

Beacting  to  wide¬ 
spread  criticism  that 
he’s  obsessed  with 
profit.  Bidder  said 
at  the  company’s 
annual  shareholders 
meeting  in  San  Jose 
that  Top-tier  financial 
performance ...  is  not 
incompatible  with 
top-tier  journalism.” 

Contacted  by  £&P, 
Harris  declined  to 
comment  on  Bidder’s 
remarks. 


enables  users  to  do  crosswords  on  their  computers. 

“Over  the  next  months,  well  be  experimenting,  de¬ 
termining  what  other  types  of  content  we  want  to  of¬ 
fer  on  a  paid  model,”  said  Christine  Mohan,  a 
spokeswoman  for  New  York  Times  Digital.  Now,  the 
Times'  site  is  free,  but  registration  is  required. 

Ottaway  Newspapers  Inc.,  a  subsidiary  of  New 
York-based  Dow  Jones  &  Co.  Inc.,  has  been 
experimenting  with  various  pay  formats  at  its  Mas¬ 
sachusetts  pa-  I - 1  iiFT'V 


pers,  and  next 
month  it  will 
convene  an  In¬ 
ternet  advisory 
group  to  discuss 
Web  subscription 
strategy.  “There 
will  be  a  cross  sec¬ 


tion  of  publishers,  editors.  Webmasters,  and  ad  sales 
people,”  said  George  M.  Dratelis,  Ottaway’s  corporate 
Internet  marketing  director  in  Hyannis,  Mass. 


r  computers.  New  Bedford,  Mass.,  has  charged  a  subscription  fee 
imenting,  de-  for  the  full  paper  site  (http:/ /www.s-t.com)  since  No- 
^e  want  to  of-  vember.  “We  did  a  study  that  identified  3,000  former 
e  Mohan,  a  subscribers  who  were  reading  the  paper  online  eveiy 
ital.  Now,  the  day,”  said  Mike  Conery,  online  services  manager  of 
aired.  the  S-T.  “That  backed  up  the  anecdotal  evidence  that 

liary  of  New  j  people  were  drifting  away  from  print  subscriptions 
.,  has  been  j  because  it  was  so  easy  to  read  it  all  online.” 
ts  at  its  Mas-  For  $19.95  annually,  online  subscribers  can  get  ac- 
.  •  n  cess  to  archives. 

The  reaction  from  our  crossword  puz- 
audience  was  incredibly  ^les,  court  listings, 

negative...  How  dare  you  obituaries,  and 
charge  for  online  content!’”  wedding  and  en- 

gagement  an- 
—  MIKE  CONEBY  nouncements:  the 
TiiE  Standard-Times  core  attractions  of 
,  and  ad  sales  j  a  community  newspaper.  “We  charge  for  the  stuff 
ly’s  corporate  i  people  can’t  get  anywhere  else,”  (Zkanery  said. 

Mass.  i  Reader,  or  user  reaction,  has  not  been  good.  Jon 


Three  Ottaway  dailies  in  Massachusetts  —  the  I  Losness  notified  Post-Bulletin  readers  April  3  that  the 


Gloucester  Daily  Times,  The  Daily  News  of  New- 
buryport,  and  The  Salem  Evening  News  —  share  a 
Web  portal,  NorthShoreOnline  (http://www.north 
shoreonline.com.  “We’ve  been  asked  to  take  a  hard 
look  at  what  we  can  do  to  create  an  online  member¬ 
ship,  and  give  [subscribers]  something  more  than 
if  they  just  surfed  in.  How  it’s  going  to  play  out  is  in 
flux,”  Dratelis  said. 

Another  Ottaway  paper.  The  Standard-Times  in 


fi^  ride  on  the  site  would  end  in  27  days.  Losness  got 
more  than  200  e-mail  messages,  almost  all  negative. 

And  in  New  Bedford?  “The  reaction  from  our  audi¬ 
ence  was  incredibly  negative,”  Conery  said.  “Mean, 
vile  responses,  saying,  ‘How  dare  you  charge  for  on¬ 
line  content!  You  have  no  right!’”  Conery  saw  the 
bright  side  of  this  reaction.  “It  proved  our  editorial 
product  had  value,  because  if  it  didn’t  have  value,  they 
wouldn’t  be  so  upset  at  having  to  pay  for  it.”  11 


Boston  to  be  new  ‘Metro’-polis 


Commuter  tab  enters  tough  market 


BY  LUCIA  MOSES 


I  HE  ADVERTISING 


1  climate  is  lousy, 
the  market 

crowded,  and  the  transit 
system  unreceptive,  but 
Metro  International  is 
pushing  forward  with  its 
plan  to  take  on  Boston. 
The  European  transit- 
paper  publisher  is  set  to 
launch  its  second  U.S. 
paper  Thursday.  Unlike 
most  Metro  papers, 
which  circulate  among 
commuters  in  city  tran¬ 
sit  systems,  Boston’s  will 
be  distributed  through 
hawkers  and  boxes  after 
state  transit  officials 


refused  a  Metro  deal. 

The  Telegraph  in 
Nashua,  N.H.,  will  print 
the  paper,  with  an  initial 
net  distribution  of 
175,000  planned. 

Like  its  siblings, 
Boston’s  Metro  will  be  a 
fi^,  daily  tabloid  aimed 
at  commuters  looking 
for  a  quick  read. 

Metro  International, 
with  18  papers  in  14 
countries,  positions  each 
as  a  paper  with  a  high 
readership  among  the 
18-to-34-year-old  set 
highly  coveted  by  adver¬ 
tisers.  In  Philadelphia, 
where  Metro  made  its 


U.S.  debut  in  Januaiy 
of  last  year,  the  Phila¬ 
delphia  Daily  News 
conceded  that  Metro 
skimmed  off  some  of  its 
circulation.  Still,  despite 
its  powerful  corporate 
parent,  Metro  will  find  a 
tough  ad  environment  in 
Boston,  as  evidenced  by 
the  fact  that  the  New 
York  Times  Cki.’s  New 
England  Newspaper 
Group,  led  by  The  Boston 
Globe,  reported  an  8.4% 
decline  in  ad  spending 
in  the  first  qucirter. 

“We  have  a  veiy 
competitive  market 
here,  with  the  two  com¬ 
peting  dailies  [the  Globe 
and  the  Boston  Herald] 
and  all  of  us  out  here  in 


the  suburbs,”  said  James 
F.  Plugh,  publisher  of 
The  Patriot  Ledger 
in  Quincy  and  The 
Enterprise  in  Brockton. 
“I’m  not  sure  it’s  the 
right  market  for  it.” 

Making  it  happen  is 
the  job  for  Russel 
Pergament,  a  former 
community  newspaper 
owner  who  was  tapped 
to  run  the  new  paper. 

By  steering  clear  of 
Boston’s  transit  system, 
Metro  will  avoid  the 
problem  it  had  in 
Philadelphia.  That 
city’s  established  dailies 
sued  Metro's  exclusive 
distribution  deal  with 
the  transit  system.  The 
suit  is  pending.  i) 
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Bob  Kerrey:  Tbe  beat  goes  on 


The  Web  takes  the  point  as  the  ‘Times’ 
battles  the  ‘Journal'  to  preserve  scoop 

BY  JOE  NICHOLSON 

The  New  York  Times  last  week  wielded 
its  Web  site  as  a  weapon  in  an  old-fashioned 
newspaper  street  brawl  over  a 
scoop  of  a  scoop. 

When  The  Wall  Street  Journal  broke 
a  story  Wednesday  that  the  Times  ex¬ 
pected  would  be  an  exclusive  in  yester¬ 
day’s  Sunday  magazine,  the  Times 
turned  to  the  Web  to  keep  the  Journal 
from  stealing  all  of 
its  thunder. 

Both  papers  re¬ 
ported  that  former 
U.S.  Sen.  Bob 
Kerrey,  a  possible 
presidential  De¬ 
mocratic  candi¬ 
date  in  2004  and  a 
decorated  Viet¬ 
nam  War  veteran 
who  was  a  Navy 
SEAL,  had  admit¬ 
ted  a  tragic  mis¬ 
take  that  led  to  a 
massacre  of  at  least  13  un¬ 
armed  Vietnamese  women 
and  children. 

When  the  Journal  story 
appeared.  Times  editors 
“pretty  quickly”  decided  to 
post  the  magazine’s  story  on¬ 
line,  Times  Managing  Editor 
Bill  Keller  told  E^P.  The  full 
text  was  available  on  The 
New  York  Times  on  the  Web 
(http  ://www.nytimes.com) 
by  Wednesday  afternoon. 

After  Kerrey  talked  pub¬ 
licly  about  the  story,  Keller 
said,  “It  seemed  silly  not  to 
let  people  know  what  he 
was  talking  about.” 

In  addition  to  his  inter¬ 
view  with  the  Journal,  Ker¬ 
rey  described  the  tragedy  in 
an  interview  with  the  Oma¬ 
ha  (Neb.)  World-Herald, 
which  also  published  a  sto¬ 
ry  last  Wednesday.  Asked 
if  Kerrey’s  comments  in 


Kerrey  Discloses 
His  Wartime  Role 
In  Civilian  Killings 


By  DsNNls  F*»ney 

St-rff  Report,,  of  TH.  W»u.  SWKT  JOUWAl. 

Farmer  Sen.  Bob  Kerrey  a  poss^ 
Democratic  presidential  cancUdate  in  ^ 
and  a  decorated  Vietnam  War  veteran, 
has  pubUcly  acknowledged  his  rote  in  a 
prevlousiy  undisclosed  tacldent:  the  Id^ 
ing  of  Vietnamese  civilians  by  a  Navy 
SEAL  unit  he  was  leading. 

•1  went  out  oo  a  misslan  ^  afw  it 
was  over  I  was  so  ashamed  I  wantM  to 
die,-  the  Medal  of  Honor  winner  said  in  an 
interview  last  night.  “This  is  klllmg  tn^ 
I’m  tired  of  people  describing  me  as  a  hero 
and  holding  this  inside  *  . 

Mr  Kerrey  also  toW  ROTC  students  in 
a  Uxington,  Va..  speech  last  week  that  he 
has  yet  “to  make  my 
own  personal  peace 
with  what  happened 
that  night,-  and  that 
it  has  "haunted-  him 
for  32  years. 

In  last  night’s  inter¬ 
view,  recalling  the  inci¬ 
dent  with  -horror,-  he 
emphaUcally  denied 
an  account  he  says 
was  given  by  one  mem¬ 
ber  of  the  squad.  “He 
says  we  rourided  up  a 
bunch  of  people  and 
shot  them."  Mr.  Ker- 


The  New  York  Times  Magazine  scoop  (above); 
The  Wall  Street  Journal  scoop  of  a  scoop  (left) 


rey  said.  “It  did  not  happen  that  way.  We 
didn't  go  into  the  area  with 
kilhng  civilians.  And  we  dldn  t  toll 

in  order  to  extract  ourselves.  He^hned 

to  elaborate  further,  but  said.  "There  are 
seven  guys  with  seven  different  version. 

Mr.  Kerrey  said  the  incident  occurt^  in 
February  1969,  a  month  after  he  f^ve^ 
Wetnam.  In  last  week’s  speech  to 

he  said  he  and  a  six-man  squad  ent^  Wrt 

Coitg-heid  territory  on  a  moonless  night.  TO 
squad  was  fired  upon  and  retinnrt 
^  when  the  firing  stopped  »e  f^ 
we  had  killed  only  women,  children  and 
older  men.  It  was  not  a  miUta^idiyry;  it 
was  a  tragedy  and  I  had  ordered  it 

He  conUnued:  “How,  I  have  anguished 
ever  since,  could  I  have  made  such  a  mi^ 
take’' ...  Knowing  that  the  people  we  toUed 
were  probably  enemy  sympathiiers ...  ha' 
not  helped.  Knowing  that  I  followed  what 
considered  to  be  standard  operating  proce¬ 
dure  has  not  helped." 

The  disclosure  comes  st  a  tune  when  me 
57.year-okl  Mr.  Kerrey,  who  sought  the  pres¬ 
idency  in  1992.  is  believed  to  be  weigh^ 
another  try.  He  said  he  was  appr^hed 
recenUy  about  the  other  NaiD^EAL  s  M- 
count  by  two  news  orgaidiattons.  He  to 
included  the  Incident  in  a  parhaUy 
pteted  memoir;  divulging  It  nm 
help  inoculate  him  agaii^ 

Mr.  Kerrey  in  November  decided  not  W 
seek  a  third  Senate  tero.  In  JMu^.  lte 
became  president  of  New  School  Univer 
slty  in  New  York  Qty.  _ 

Tlirwighout  his  pouncal  career.  Mr  to- 

rev  has  spoken  of  Vietnam  as  a  definiiig 
e  Jwrience!“lf  I  hadn’t  fought  I’d  P^^ 

be  i.oassive,  suburhan  white  boy.  he  once 

remained.  He  has  said  Vietnam 
him  thu  ideology  can  lead 


interviews  with  the  Times  were  the  same  as  his  subse¬ 
quent  comments  to  the  other  two  papers,  Keller  said, 
“You  ought  to  read  them  side  by  side  and  compare.” 

By  speaking  publicly  before  the  Times'  Sunday 
magazine  was  circulated,  Kerrey  focused  attention  on 
his  version  of  the  events  in  Vietnam.  According  to  the 
Times,  Gerhard  Klann,  who  serv'ed  under  Kerrey’s 
command,  said  the 
squad  “knowingly 
killed  the  civilians 
on  Mr.  Kerrey’s  or¬ 
ders  because  they 
felt  they  could  not 
otherwise  safely  re¬ 
treat  from  [a]  vil¬ 
lage.”  Kerrey  con¬ 
tradicted  Klann, 
saying  he  ordered 
his  men  to  return 
fire  in  the  hamlet  of 
Thanh  Phong  on 
Feb.  25,  1969,  after 
they  were  fired  on. 

Kerrey,  57,  whose 
leg  was  amputated 
below  the  knee  after 
he  was  injured  by 
a  grenade  during 
another  Vietnam 
incident,  is  now  president  of  the  New  School  Uni¬ 
versity  in  New  York. 

The  New  York  Times  Magazine  stoiy  was  written  by 
free-lance  vsiiter  Gregory  L.  Vistica,  who  simultane¬ 
ously  worked  on  a  TV  version  of  the  story,  which  is 
scheduled  to  appear  May  1  on  “60  Minutes  II,”  a  CBS 
News  program.  The  Times  reported  that  Vistica  inter¬ 
viewed  Kerrey  three  times  over  two  and  a  half  years. 

Howard  Kurtz  of  The  Washington  Post  reported 
Thursday  that  Newsweek,  which  is  owned  by  the 
Washington  Post  Co.,  spiked  Vistica’s  Kerrey  stoiy  in 
1999  and  that  Vistica,  a  Newsweek  correspondent 
between  1995  and  2000,  took  it  to  the  Times  and  did 
another  year  of  reporting  before  writing  the  Times 
magazine  piece.  Kurtz  recalled  that  Newsweek  also 
allowed  itself  to  be  scooped  on  the  Monica  Lewinsky 
story  that  led  to  the  impeachment  of  President  Bill 
Clinton  and  wrote  the  Kerrey  story  spike  could  be  “a 
misjudgment  on  almost  as  grand  a  scale.” 

Newsiveek  Editor  Mark  Whitaker  said  he  decided 
to  spike  the  Kerrey  story,  according  to  Kurtz,  be¬ 
cause  Kerrey  would  not  cooperate  and  because  Ker¬ 
rey  had  decided  to  not  seek  the  presidency.  A 
Newsweek  spokesman  declined  comment,  telling 
E^P  that  only  Whitaker,  who  was  not  immediately 
available,  could  speak  about  the  decision.  11 
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Only  days  before 
North  American 
newspaper  publishers 
were  to  gather  in 
Toronto  for  their 
annual  convention, 
their  biggest 
newsprint  suppliers 
rolled  back  the 
recent  price  rise. 

As  of  tomorrow, 
Abitibi-()onsolidated 
Inc.  in  Montreal  and 
Bowater  Inc.  in 
Greenville,  S.C., 
will  cut  by  half  last 
month’s  $50-a-ton 
increase.  A  customer 
of  the  market’s  No.  3 
producer  said  that 
privately  held  Kruger 
Pulp  &  Paper  Sales 
Inc.  in  New  York 
made  the  same  $25- 
a-ton  adjustment  — 
but  made  it  retroactive 
to  March  1. 

“Wte  don’t  think 
it  will  make  any 
difference,”  said 
Andrew  Battista, 
senior  analyst  at 
Resource  Information 
Systems  Inc.,  a  forest- 
products  forecaster  in 
Bedford,  Mass. 

Battista  explained  that 
transaction  prices  in 
March  rose  an  average 
of  only  $25  a  ton, 
anyway.  But  the  new 
pricing,  he  added, 
may  be  meaningful  to 
smaller  buyers  that 
until  now  have  paid 
the  full  $50-a-ton 
increase. 

-  JIM  ROSENBERG 

2  TOP  EDI  W 
[1(IIIN6‘P0IT' 

The  Cincinnati 
Post's  top  two 
editors  started 


01  EDITOR*  publisher  9 


E  &  P  NEWS 


tongues  wagging 
when  they  said  last 
week  they  would 
retire  from  the 
newspaper  after  long 
careers  there. 

Editor  Paul  Knue, 
53,  who  is  leaving 
along  with  Managing 
Editor  Robert  Kraft, 
said  that  after  years 
of  working  12-hour 
days,  he  was  ready  to 
retire.  He  said  his 
decision  was  only 
partly  related  to  a 
recently  announced 
staff  reduction,  the 
second  in  five  years 
at  the  Post.  Knue 
said  he  didn’t  think  it 
was  right  to  cut  staff 
and  run.  When  asked 
his  opinion  of  the 
cuts,  he  refused  to 
comment. 

“There’s  no  sinister 
thing  going  on,”  said 
Knue,  who  for  a  short 
time  will  serve  as  a 
consultant  to  the 
Post’s  parent  E.W. 
Scripps  Co.  “I  haven’t 
been  fired;  Bob 
wasn’t  fired.” 

Any  decision  on 
layoffs  will  be  left  to 
his  successor.  City 
Editor  Mike  Philipps, 
who  said  he’s 
confident  the  Post 
will  still  be  a  strong 
No.  2  to  The 
Cincinnati  Enquirer. 

-  LUCIA  MOSES 


The  U.S.  Com¬ 
merce  Depart¬ 
ment  has  determined 
that  MAN  Roland 
Druckmaschinen  AG 
is  not  price-dumping 
newspaper  printing 
presses  sold  recently 
in  the  United  States. 
The  feds’  finding 


Sunday  ‘ChronicleM  comical 


Psychedelic  wrapper  gone  like  the  j 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  newspaper 
industry’s 
version  of 

Frankenstein’s  monster 
is  no  more. 

The  Sunday  San 
Francisco  Chronicle,  for 
years  a  rough-hewn 
hybrid  of  the  Chronicle 
and  the  San  Francisco 
Examiner,  overhauled 
both  its  form  and 
content  yesterday. 

The  Sunday 
Chronicle  was  for 
decades  perhaps  best 
known  for  its  Sunday 
comics  wrapper,  a 
result  of  its  former 
joint  operating  agree¬ 
ment  (JOA)  with  the 
Examiner.  The  erst¬ 
while  JOA  partners 
could  not  agree  on 
which  paper  should  be 
seen  first  by  readers. 

So,  instead  of  news, 
the  first  thing  readers 
saw  each  Sunday  was 
Dagwood  Bumstead 


in  his  latest  pickle. 

“We’re  developing  a 
whole  new  Sunday 
newspaper,”  Chronicle 
Executive  Editor  Phil 
Bronstein  told  Ei^P. 
“We’ve  never  in  35 
years  had  an  opportu¬ 
nity  to  actually  have  a 
Sunday  newspaper 
that’s  well-planned  and 
well-coordinated.  It 
was  always  this  weird 
monster  of  different 
parts  of  the  Examiner, 
parts  of  the  Chronicler 

Redesigned  by 
Roger  Black,  the  new 
Chronicle  emphasizes 
reader-friendly  identi¬ 
fication  of  stories  start¬ 
ing  with  a  “Top  10” 
column  running  down 
the  left  side  of  Page 
One;  and  new  sections 
designed  to  help 
readers  “cope  with  and 
enjoy  life  in  the  Bay 
Area.”  These  sections 
include  “Living,”  focus¬ 
ing  on  health,  fitness, 
relationships,  and  spir- 


PG&E’s  power  play 


Sunday  will  never  be  the  same 

ituality,  and  “Insight,” 
a  cerebral,  week-in-re- 
view  section  examining 
current  issues  with 
guest  commentary 
from  readers  and 
well-known  writers.  In 
addition,  the  paper’s 
beloved  pink  “Date- 
book”  section  has  been 
revamped.  The  paper’s 
page  count  will  remain 
about  the  same. 


The  new  Sunday 
Chronicle  is  the  most 
dramatic  change  to 
the  paper  since  the 
Hearst  Corp.  final¬ 
ized  its  purchase 
from  the  de  Young 
family  for  $660 
million  last  year. 

So,  as  the  smart- 
set  Sunday  Chroni¬ 
cle  makes  its  debut, 
Ted  Fang’s  feisty 
Examiner  plans  to 
indulge  in  a  little 
role  reversal  and 
wrap  itself  in  — 
what  else?  —  the 
funnies.  “We 
thought  we’d  just 
fiddle  with  them  a 
little,”  said  Editor  in 
Chief  David  Burgin, 
who  noted  that  he  has 
added  two  nationally 
known  writers  to  his 
staff:  Martin  F.  Nolan, 
former  Washington 
bureau  chief  of  The 
Boston  Globe,  and  Ron 
Fimrite,  a  Sports  Illus¬ 
trated  writer  who  is  a 
former  sports  colum¬ 
nist  for  the  Chronicle.  11 


Manhattan  Murdoch  mystery 

Will  FCC  make  Rupert  give  up  his  ‘Post? 


BY  JOE  STRUPP 

Anyone  trying  to  pre- 
dict  the  future  of  the 
New  York  Post  and  its 
place  in  broadcast-hungry  par¬ 
ent  News  Corp.  may  find  the 
crystal  ball  a  bit  clouded  these 
days.  News  Corp.  Chairman 
and  CEO  Rupert  Murdoch  has 
offered  mixed  signals  about  his 
intentions  through  a  string  of 
recent  moves  —  some  pointing 
to  a  possible  sale  of  his  only  U.S.  newspaper,  others 
to  a  long-term  commitment  to  it. 

On  the  one  hand,  Murdoch  shows  signs  of  step¬ 


Rupert  Murdoch 

Chairman/CEO 
News  Corp. 


ping  up  New  York’s  tabloid  war  with  last  week’s  hir¬ 
ing  of  veteran  Australian  editor  Col  Allan,  a  news¬ 
man  known  as  much  for  his  raunchy  behavior  as  for 
his  competitive  fire.  The  planned  opening  next 
Sunday  of  a  $ 250-million  printing  plant  in  the 
Bronx,  which  Post  executives  hinted  could  eventu¬ 
ally  expand  to  carry  out  contract  work,  is  another 
sign  that  News  Corp.  is  not  looking  to  unload  the 
Post  any  time  soon. 

On  the  other  hand,  Murdoch  may  be  forced  to 
sell  the  paper  to  comply  with  the  Federal  Commu¬ 
nications  Commission’s  ban  on  cross  ownership  of 
newspaper  and  broadcast  properties  in  the  same 
market.  Although  News  Corp.  was  allowed  to  pur¬ 
chase  Fox  affiliate  WNYW-TV  through  an  FCC 
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Congratulations 

To  Judy  Thomas,  Wm  Pitzer,  And  Roy  Wenzl  For 

Making  A  Difference 


Each  year,  the  Society  of 
Professional  Journolists/Sigmo 
Delta  Chi  awards  recognize  the 
country's  most  outstanding 
journalistic  work. 

This  year,  Knight  Ridder 
newspapers  were 
honored  with  three 
winners. 

The  Kansas 
City  Star's  Judy 
Thomas  won  for  her 
gutsy  investigative 
series  on  the 
Catholic  priesthood 
and  the  AIDS 
epidemic. 

Wm  Pitzer 
of  The  Charlotte 
Observer  won  for 
his  yearlong  graph¬ 
ics  work  on  the  raising  of  the  Civil 
War  submarine,  H.L.  Hunley. 


And  The  Wichita  Eagle's 
Roy  Wenzl  won  for  his  serial 
narrative,  "The  Hero's  Son," 
telling  the  story  of  how  a  young 
boy  who  lost  his  father  to  war 
came  to  finally  grieve  the 
loss  nearly  50 
years  later. 

All  of  us  dt 
Knight  Ridder  are 
very  proud  of  the 
contributions  these 
individuals  have 
made  to  their 
papers,  their  com¬ 
munities  and  our 
craft.  They  exemplify 
the  best  of  Knight 
Ridder's  commitment 
to  excellence  in 
journalism. 

Knight  Ridder.  What  a 
difference  a  newspaper  can  make. 


>KnightRidder> 


Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers... 


>  The  Philadelphia  inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  Son  Jose  Mercury  News 

>  The  Kansos  City  Stor 

>  The  Charlotte  Observer 

>  Fort  Worth  Stor-Telegram 

>  Soint  Paul  Pioneer  Press 

>  Contro  Costa  Newspopers 

>  Philodelphia  Doify  News 


>  Akron  Beocon  journal 

>  The  (Columbio,  S.C.)  Stote 

>  Lexington  (Ky.)  Herold-Leoder 

>  The  Wichita  (Kan.)  Eagle 

>  The  Mocon  (Go.)  Telegroph 

>  Totlahossee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News  Tribune 

>  Belleville  (III.)  News-Dempcrot 

»  Columbus  (Go.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herold 


)  The  (Fort  Wayne,  lr>d.)  NewvSentinel 

>  The  (Myrtle  B^ch,  S.C.)  Sun  News 

>  Brodenton  (Fb.)  Herald 

>  Grand  Forks  (N.D.)  Herald 

>  The  (Son  Luis  C^ispo,  Colif.)  Tribune 
»  The  Monterey  bounty  (Calif.)  HeraW 

>  (Stote  College,  Po.)  Centre  Daily  Tirttes 

>  Aberdeen  (o.D.)  Amencon  News 

>  Warner  Robins  (Ga.)  Doily  Sun 

>  The  Obthe  DoHy  News 


:..and  on  the 
Real  Cities  Network. 

REAL 

Cities 

WWW  realcities.corn 
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effectively  suspends 
enforcement  of  a 
1996  dumping  order 
imposing  high  duties 
on  the  German 
company  and  foreign 
press  makers  Koening 
&  Bauer,  Mitsubishi 
Heavy  Industries, 
and  TKS. 

MAN  Roland  will 
not  have  to  pay 
anti-dumping  duties 
on  presses  exported 
to  the  United  States 
and  will  not  have  to 
maintain  a  cash 
deposit  for  possible 
future  anti-dumping 
duties. 

Goss  Graphic 
Systems,  which 
brought  the  original 
dumping  complaint, 
has  filed  an  intention 
to  object  to  the 
government’s  deter¬ 
mination,  a  Com¬ 
merce  Department 
spokesman  said. 

-  MARK  FITZGERALD 

FCCTOGET 


Newspaper 
executives 
will  closely  watch 
the  Federal 
Communications 
Commission’s  next 
regular  monthly 
meeting  on  May  10, 
even  though  the 
agenda  won’t  be  set 
until  this  week. 

But  the  gathering 
bears  watching 
because  FCC  Chair¬ 
man  Michael  Powell 
is  aiming  for  a  May 
start  to  the  agency’s 
review  of  the  rule 
barring  common 
ownership  of  a 
newspaper  and 
broadcast  station  in 
the  same  city. 

In  other  FCC  news. 


waiver  granted  in  1993,  the  recent  acqui- 
sition  of  Chris-Craft  Industries  Inc.  —  a 
10-station  chain  that  includes  WWOR-  (f  ^ 
TV,  a  station  in  the  New  York  market  — 
must  still  receive  FCC  approval.  If  the 
body  decides  to  not  issue  a  second  waiver 
and  Murdoch  then  must  choose  between 
Chris-Craft  and  the  Post,  economics  may 
require  him  to  take  the  lucrative  TV  deal  i 

and  dump  the  perennial  money-losing  /I’iM 
paper.  “We  will  face  that  decision  if  and  i  .■ 
when  it  comes,”  said  News  Corp.  spokes-  j  ['rngHL. 
man  Andrew  Butcher.  I 

As  in  1993,  News  Corp.  is  urging  a  waiv-  \  ' 
er  on  the  grounds  that  the  Post  —  estimat-  ^ 
ed  to  be  losing  $10  million  to  $20  million 
annually  —  would  not  be  a  viable  asset  for 
sale,  despite  New  York  Daily  News  Publish-  gjj  j3| 
er  Mortimer  B.  Zuckerman’s  recent  asser-  qqi  /^nan 
tion  that  he’d  be  willing  to  buy  it.  “We’re  Xana  Ani 
hoping  that  once  they  “TAll 

study  the  financial  re-  i 

ports,  they  will  see  '  ^  Ulldc 

that  a  waiver  is  appro-  |  „ 

priate,”  said  Butcher.  A^Orp 

Meanwhile,  the  toth< 

FCC  plans  to  begin 
reviewing  its  cross-  ! 

ownership  rules  this  "  -  - ' 

month  amid  signs  that  it  now  favors  repealing  or  re¬ 
vising  them.  Recently,  the  body  chose  to  lift  restric¬ 
tions  that  had  barred  the  four  major  TV  networks 
from  buying  either  the  WB  or  UPN  networks. 

So,  if  the  cross-ownership  ban  is  scuttled,  would 
News  Corp.  build  its  U.S.  newspaper  strength?  Butch¬ 
er  wouldn’t  say.  But  a  company  executive,  who  spoke 
on  condition  of  anonymity,  said  Murdoch’s  eye  is  on 
broadcast.  “We’re  not  in  a  buying  mood  when  it  comes 

In  California  class-action  case 


Editorial  Postings: 
Col  Allan  (top); 
Xana  Antunes 


I  to  newspapers,”  the  source  said.  “There  is 
f  I  no  interest  in  that  right  now.” 

^  Still,  moves  at  the  Post  demonstrate  a 

--  desire  to  take  the  paper  to  new  heights. 

'  j  !  Incoming  Editor  in  Chief  Allan  will  be  in 
Y  New  York  this  week,  fresh  from  a  success- 
j  1  ful  stint  at  Murdoch’s  Daily  Telegraph 
/  and  Sunday  Telegraph  in  Sydney,  Aus- 
/  '  !  tralia,  where  he  is  noted  for  bold  head- 
Ife-s,  :  lines,  political  hardball,  and  a  penchant 
-  i  urinating  in  the  sink.  Although  con- 

S I  sidered  by  some  a  loudmouth  and  a  rau- 
~  cous  manager,  Allan’s  skill  as  a  tabloid 

editor,  former  co-workers  said,  made  the 
— oF’*  Telegraph  a  force  in  Sydney. 

“He  will  be  very  well-placed  to  give  [the 
i "  Y  PosT\  a  shake-up,”  said  Stephen  Mayne,  a 
sfirTgs^  former  Telegraph  business  editor  and 
op).  current  publisher  of  Crikey.com.au. 

es  Allan,  47,  is  replacing  Editor  Xana 

5  T  •  .  .  Antunes,  a  six-year 

1  s]  appointment 

jcores  [News  credited  with  both 

ij  commitment  improving  the  pa- 

Post.’”  per’s  business  cover¬ 

age.  But  insiders 
—  KEN  CHANDLER  said  she  did  not  im- 
New  York  Post  ^ue  the  paper  with 
the  tabloid  punch  that  Murdoch  wanted.  “Col 
is  one  of  News  Corp.’s  most  senior  editors,”  Pub¬ 
lisher  Ken  Chandler  said  in  a  statement.  “His 
appointment  underscores  the  company’s  com¬ 
mitment  to  the  Postr 

Another  sign  that  News  Corp.  is  in  it  for  the  long 
haul  at  the  Post  is  the  new  printing  plant.  “It’s  some¬ 
thing  that  could  generate  additional  revenue,”  said 
Post  Production  Director  David  O’Neill.  11 


“[Allan’s]  appointment 
underscores  [News 
Corp.’s]  commitment 
to  the  ‘Post.’” 


Air’s  let  out  of  a  circulation  suit 


No  green  in  the  valley  for  advertisers 
bringing  ANG  shopper  before  the  bar 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


A  Northern 

California  judge 
has  dismissed  a 
class-action  lawsuit 
alleging  a  shopper 
owned  by  William  Dean 
Singleton’s  ANG  News¬ 
papers  inflated  circula¬ 


tion  figures.  Butte  Coun¬ 
ty  Superior  Court  Judge 
Steven  Howell  recently 
dismissed  the  suit 
against  the  Midvalley 
!  News  in  Oroville,  a  free 
1  publication  of  the  ANG- 
owned  Chico  (Calif.) 
Enterprise-Record. 

!  Brought  last  July  by 


the  owner  of  a  Chico 
property-management 
company  on  behalf  of 
herself  and  other  adver¬ 
tisers,  the  suit  alleged  ad 
rates  were  linked  to  false 
circulation  figures.  The 
suit  sought  rebates  of  $1 
million  for  ads  that  ran 
over  the  past  five  years 
and  punitive  damages 
of  $2  million. 

The  plaintiffs  claimed 
the  shopper  promised 
advertisers  a  circulation 


of 50,000.  The  suit  was 
thrown  out  when  the 
shopper  reportedly 
provided  documentation 
that  showed  the  figure 
it  vowed  to  deliver  to 
advertisers  was  closer 
to  30,000. 

“We  knew  the  lawsuit 
had  no  merit,  and  we 
weren’t  surprised 
to  see  it  dropped,” 
Enterprise-Record  Pub¬ 
lisher  Wolf  Rosenberg 
I  told  his  paper.  11 
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Commissioner  Susan 
Ness,  a  Democrat  on 
the  panel  since 
1994,  says  she  will 
depart  by  June  1. 

Her  move  is  part  of 
the  five-member 
FCC’s  transition  to  a 
Republican  majority. 

-  TODD  SHIELDS 

NEW  FACE  FOe 
NYTODAY.COM 

With  a  smaller 
staff,  New 
York  Times  Digital 
(NYTD)  continues  to 
scale  back  its  Web 
efforts.  The  new- 
media  unit  of  the 
New  York  Times  Co. 
says  it  will  move 
NYToday.com  under 
the  umbrella  of  The 
New  York  Times  on 
the  Web. 

An  online  city 
guide  for  the  Big 
Apple,  NYToday.com 
will  continue  to  exist 
as  a  separate  site, 
but  it  will  no  longer 
be  marketed  and  pro¬ 
moted  as  a  distinct 
online  property.  Said 
NYTD  CEO  Martin 
Nisenholtz,  “That 
luxury  is  certainly  no 
longer  an  option.” 

-  KARIM  MOSTAFA 

TOOONTOGETS 

Billing  itself  as 
Toronto’s  first 
newspaper  devoted  to 
local  business  news, 
the  Toronto  Business 
Journal  hit  the  streets 
April  23  with  a  free 
weekly  distribution 
of  25,000. 

Toronto  becomes 
InBusinessSolutions 
Inc.’s  third  business 
Journal,  joining  its 


On  retention  of  reporters'  materials 


Consistency  strikes  best  note 


Otherwise,  media  law  mavens  say: 
Keep  them.  Don't  keep  them. 


BY  RANDY  DOTINGA 

SAN  DIEGO 


a: 


CENTURY  AGO,  REPORTERS  WERE  CALLED 
“scribblers”  because  pencil  and  paper 
.  made  up  the  tools  of  the  trade.  Nowadays, 
most  reporters  spend  more  time  typing  ^ , 
than  scribbling  and  their  notes  have 
found  new  homes  on  hard  drives. 

But  to  the  law,  technology  means  W 
nothing.  A  reporter’s  notes  are  vul¬ 
nerable  to  a  sub¬ 
poena  regardless 
of  whether  they 
were  taken  on  a 
laptop,  a  legal  pad, 
or  a  napkin. 

Consider  these 
recent  brouhahas: 

•  An  Arizona 
grand  jury  demanded  to  see  all  the  notes  —  electronic 
or  otherwise  —  of  a  newspaper  reporter  who  inter¬ 
viewed  a  man  claiming  to  be  an  arsonist.  In  late  Feb¬ 
ruary,  a  local  judge  ruled  in  favor  of  the  newspaper. 

•  Also  in  February,  a  Washington  state  appellate 
court  ruled  that  a  group  of  Arizona  journalists  pursu¬ 
ing  a  defamation  suit  could  not  get  their  hands  on  the 

“The  times  when 


ing  them  away  could  be  seen  as  suspicious,  Kovner 
said.  “In  the  minds  of  some  judges  and  jurors,  fail¬ 
ure  to  keep  them  might  show  a  lack  of  care,  an  effort 
to  conceal  contrary  information.” 

Don’t  keep  ’em:  On  the  other  hand, 
Hal  Fuson,  chief  legal  adviser  for 
Copley  Press  Inc.  in  La 
Jolla,  Calif,  said  old 
notes  are  “only  a  source  of 
trouble.”  Fuson  recom¬ 
mends  that  reporters  create  a 
••  system  of  throwing  away  notes. 
“Make  a  practice  on  a  periodic  basis. 


every  week  or  eveiy  month,  of  shoving  everything 
tt  r  Tk.T  i  ,..1  on  your  desk  into 

[NotesJ  support  the 
credibility  of  the  reporter. 

They’re  definitely 
persuasive  and  helpful.” 


[reporters’  notes]  are 
helpful  are  much  fewer 
than  when  they  hurt.” 


University  of  Minnesota  professor 


notes  of  a  journalism  professor  who  had  written  a 
magazine  article  about  them.  The  piece  included  an 
inflammatory  quote  directed  at  the  journalists. 

These  court  cases  raise  age-old  questions:  Is  it 
better  to  keep  old  notes  or  throw  them  away?  Which 
is  more  likely  to  keep  a  reporter  out  of  trouble? 

Not  surprisingly,  media  lawyers  disagree.  Here’s 
what  they  say: 

Keep  ’em:  New  York  media  lawyer  Victor  Kovner 
tells  his  clients  to  keep  their  notes  because  they  will 
usually  help  in  court.  “They  support  the  credibility  of 
the  reporter.  They’re  definitely  persuasive  and  help¬ 
ful,”  said  Kovner,  who  represents  the  New  York  Daily 
News,  The  Village  Voice,  and  other  publications. 

Because  most  reporters  keep  their  notes,  throw- 


a  box,”  he  said. 
“Once  the  period 
goes  by,  anything 
you  haven’t  re¬ 
trieved  from  the 
box  is  thrown  in 
-  VICTOR  KOVNER  the  trash.”  The 

New  York  MEDIA  LAWYER 

unnecessary  notes  vanish.  “What’s  wonderful  about  it 
is  that  no  judge  could  ever  fault  you  for  hiding  or  se¬ 
lectively  destroying  anything,”  Fuson  said.  “You  can  al¬ 
ways  testify  that  you  followed  your  practice.” 

One  problem  with  old  notes,  Fuson  pointed  out,  is 
that  they  are  often  impossible  to  understand  even  just 
a  few  days  after  they  are  taken.  “Reporters  end  up 
with  boxes  full  of  material  that  will  for¬ 
ever  be  useless  to  them  and,  at  worst, 
confusing  and  ambiguous  to  anyone 
who  tries  to  interpret  them.” 

Though  she  doesn’t  think  lawyers 
should  tell  reporters  what  to  do,  Jane 
Kirtley  agreed  that  old  notes  can  be  a 
JANE  KIRTLEY  problem.  “The  times  when  they  are 
helpful  are  much  fewer  than  when 
they  hurt,”  said  Kirtley,  an  attorney  who  is  a  media 
ethics  professor  at  the  University  of  Minnesota  and 
a  former  executive  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press. 

Be  consistent:  Whatever  you  do  with  your  notes, 
media  lawy^ers  agree  on  one  thing:  Make  sure  you  al¬ 
ways  do  the  same  thing.  “You  shouldn’t  worry  about 
your  notes,”  said  David  Bralow,  senior  counsel  for 
the  Tribune  Co.  in  Chicago.  “The  only  thing  you 
should  do  is  maintain  a  policy  and  be  consistent.” 

If  you  think  you’ll  simply  destroy  your  notes  when 
a  judge  demands  them,  think  again.  “It’s  going  to 
create  the  impression  that  you’re  trying  to  thwart 
the  system,”  Bralow  said.  In  almost  any  case,  he 
added,  “It’s  the  world’s  worst  thing  to  do.”  11 
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A  Moment  in  Time. 
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papers  in  Ottawa  and 
Montreal. 

-  LUCIA  MOSES 

M' TO  MARK 
ITSIIiOTHYEAR 

The  New  York 
Times  has  plans 
to  celebrate  its  150th 
anniversary  in  Sep¬ 
tember  with  a  special 
section  on  its  history 
called  “From  Newspa¬ 
per  Age  to  Information 
Age”  and  a  three-day 
celebration  in  several 
locations  titled  “The 
New  York  Times  Arts 
&  Leisure  Weekend.” 

The  weekend  event 
will  include  programs 
at  theaters,  restau¬ 
rants,  and  parks 
aimed  at  promoting 
arts  and  cultural  insti¬ 
tutions.  The  Times, 
started  in  1851  as  a 
four-page  publication, 
will  provide  details 
and  a  program  guide 
in  the  coming  months. 
-  JOE  STRUPP 

HELP-WANTED 
LESS  WANTED 

The  Conference 
Board's  help- 
wanted  index  closed 
at  66  in  March,  down 
five  points  from 
February,  reflecting 
a  slowdown  in  the 
demand  for  labor. 

The  index,  a  measure 
of  help-wanted  ad 
volume  in  51  major 
newspapers,  stood  at 
88  one  year  ago. 

While  declines  are 
unlikely  to  continue 
through  early  sum¬ 
mer,  job  growth  has 
clearly  slowed.  Con¬ 
ference  Board  Econo¬ 
mist  Ken  Goldstein 
said.  -  LUCIA  MOSES 


CALENDAR 


MAY 

IRE  Advanced 
Boot  Camp, 
Investigative  Reporters 
and  Editors,  University 
of  North  Carolina, 
Chapel  Hill,  N.C. 

17  9fl 

If  LU  Writers 
Seminar,  National 
Conference  of 
Editorial  Writers 
Foundation  and  the 
Freedom  Forum 
First  Amendment 
Center,  Vanderbilt 
University,  Nashville, 
Tenn. 


TD-23 


INFE  Annual 
Conference, 
International 
Newspaper  Financial 
Executives,  Hyatt 
Regency  Hotel, 
Vancouver,  British 
Columbia 


25-27: 


'  NCS  Reuben 
Award 
Convention,  National 
Cartoonists  Society, 
Boca  Raton  Resort  & 
Club,  Boca  Raton,  Fla. 


31-3 


I  NSNC  Annual 
I  Conference, 
National  Society  of 
Newspaper  Column¬ 
ists,  Sir  Francis  Drake 
Hotel,  San  Francisco 

JUNE 

3  0  World  News- 
U  paper  Congress, 
World  Editors 
Forum,  and  Info 
Services  Expo  2001, 
World  Association  of 
Newspapers,  Hong 
Kong  Convention  and 
Exhibition  Centre, 
Hong  Kong 


3-23 


nalism  Institute, 

Freedom  Forum  Neu- 
barth  Center,  Univer¬ 
sity  of  South  Dakota, 
Vermillion,  S.D. 

10  How  to  Build  & 
IL  Extend  Brands 
Using  the  Web, 
Adweek  Conferences, 
Laredo  Group, 
Roosevelt  Hotel, 

New  York 

11  inSABEW 
14  I  u  Technology 

Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Embassy  Suites  Hotel 
Raleigh-Durham 
Airport,  Cary,  N.C. 


15-ID 


American 
Indian  Jour- 


I  AFCP  Annual 
I  Conference 
and  Trade  Show, 
Association  of  Free 
Community  Papers, 


Ritz-Carlton,  Phoenix 

HNexpo  2001, 
Newspaper 
Association  of 
America,  Ernest  N. 
Morial  Convention 
Center,  New  Orleans 

on  1  NPPA  Annual 
LD  I  Convention, 
National  Press 
Photographers 
Association,  Peabody 
Hotel,  Memphis,  Tenn. 


23-3D 


I  SPJ  Writers 
I  Workshop, 
Society  of  Professional 
Journalists,  Portland, 
Maine 


NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax  to 
Calendar  Editor  at 
(646)  654-5370. 


Newsprint;  Figuring  it  aii  out ... 


Falling  demand  +  rising  supply 
=  downtime  for  paper  mills 


BY  JIM  ROSENBERG 

S  WINTER  ENDED 

and  declines 
in  newsprint 
consumption  deepened, 
publishers’  stocks 
mounted  and  more  mills 
turned  to  downtime  to 
bring  supplies  in-line 
with  spring  demand. 

U.S.  dailies  consumed 
682,000  metric  tons  of 
newsprint  in  February, 
8.7%  less  than  a  year 
earlier,  according  to 
revised  figures  from  the 
Newspaper  Association 
of  America.  Preliminary 
March  numbers  show  a 


9.7%  decline  to  727,000  i 
tons  from  805,000  one  i 
year  ago.  | 

End-of-month  pub-  j 
lishers’  newsprint  inven-  i 
tories  totaled  1,119,000  j 
tons  —  a  49-day  supply  I 
and  a  16.3%  increase  ! 
over  the  962,000  tons 
(37  days)  in  February 
2000.  Projections  for 
March  show  stocks  ris¬ 
ing  17%,  to  1,113,000 
from  951,000  tons.  j 
Joining  the  produc-  j 
tion  reductions  of  North  | 
America’s  biggest  news-  ! 
print  makers,  Norske  | 
Skog,  Oxenoen  Bruk,  | 


Norway,  last  week 
responded  “to  softening 
economic  conditions” 
by  curtailing  “global 
production  of  standard 
newsprint  by  10%  over 
the  next  60  days.”  It  will 
cut  back  production,  it 
said,  in  anticipation  of 
reduced  demand  Irom 
the  Americas  and  Asia 
—  where  the  downtime 
comes  on  top  of  that 
previously  announced 
by  South  Korea’s  Pan 
Asia  Paper  Co.,  co¬ 
owned  by  the  local 
Hansol  Paper  Co., 
Norske  Skog,  and 
Montreal-based 
Abitibi-Consolidated. 

The  paper  giant’s 
majority-owned  Norske 


^  Skog  Canada  two  weeks 
j  earlier  announced  plans 
to  cut  newsprint  pro- 
I  duction  by  22,000  met- 
I  ric  tons  over  nine  days 
j  in  May  and  June,  owing 
to  weakened  exports  to 
Asia  and  South  Ameri¬ 
ca.  North  American 
demand  held  up  well  in 
the  first  quarter,  but  the 
Vancouver,  British 
Columbia-based  com- 
I  pany  predicts  softness 
“as  the  U.S.  economy 
weakens.”  President  and 
CEO  Russ  Homer  said 
Norske  Skog  Canada’s 
“paper  inventory  levels 
are  currently  at  histori¬ 
cally  low  levels,  and  we 
intend  to  maintain  them 
in  that  range.”  11 
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Investment  Bankers  to 
the  Newspaper  Industry 


The  Copley  Press,  Inc. 

has  sold 

Fox  Valley  Press,  Inc. 

publisher  of  four  daily  newspapers: 

The  Beacon  News,  Aurora,  IL  The  Costrier  News,  Elgin,  It 
The  HeraU  News,  Joiiet,  IL  The  News  Sun,  Waukegan,  IL 

and 

Sun  Newspapers 

a  group  of  15  non-daily  publications 
all  serving  suburban  Chicago 

Hollinger  International  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of. 

The  Copley  Press,  Inc. 

December  2000 


Brown  Publishing  Company 

has  acquired  the  newspaper  assets  of 

Amos  Press,  Inc. 

including 

The  Sidney  Daify  Nevfs 

a  daily  newspaper  serving  Shelby  County,  Ohio 
Beavercreek  News-Current 
Fairborn  Daily  Herald 

daily  newspapers  serving  suburban  Dayton,  Ohio 
and 

The  Suburban  Newspapers  of  Dayton 
19  nondaily  publications  serving  suburban  Dayton,  Ohio 

We  initiated  the  transaction,  acted  as  financial  advisor  to. 
and  assisted  in  the  negotiations  as  the  representative  of 
Brown  Publishing  Company. 

C^tober  2000 


Freedom  Communications,  Inc. 


The  Tribune 

a  daily  newspaper  in  Fort  Pierce,  Florida 


The  £.W.  Scripps  Company 

We  initiated  the  transaction,  acted  as 
financial  advisor  to,  and  assisted  in  the 
negotiations  as  the  representative  of 
Freedom  Communications,  Inc. 


The  New  York  Times  Company 


Ne^-Press 


Ampersand  Holdings,  LLC 


We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
The  New  York  Times  Company. 
October  2000 


The  New  York  Times  Company 


EAGLE 


The  E.  W.  Scripps  Company 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
The  New  York  Times  Company. 


The  Hartz  Group 

has  sold 

Stem  Publishing,  Inc. 

publisher  of 

lA  Weekly  The  Village  Voice  OC  Weekly 

City  Pages  Cleveland  Free  Times  Seattle  Weekly 
to 

Village  Voice  Media 

a  portfolio  company  of 

Weiss,  Peck  and  Greer  L.L.C. 

and  other  hruncial  investors 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 

The  Hartz  Group. 


Robert  J.  Broadwater 
Managing  Director 
212-381-8146 


Kevin  M.  Lavalla 
Managing  Director 
212-381-8137 


The  Brown  Publishing  Company 

has  acquired 

Troy  Daily  News,  Inc. 

publisher  of  the 

Troy  Daily  News 

and  affiliated  publications  in  .Miami  Oxinn;  ( )hH> 


We  initiated  the  transaction,  acted  as  financial  advisor  to 
and  assisted  in  the  negodatKins  a.s  the  representative  of 
The  Bniwn  Publishing  Omipany. 


The  New  York  Times  Company 


Daily  World 

a  daily  newspaper  serving  Opelousas,  Louisiana 


Gannett  Co.,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted  in 
the  negotiations  as  the  representative  of. 
The  New  York  Times  Company. 


Freedom  Communications,  Inc. 

has  purchased  the 

Scottsdale  Tribune  East  Valley  Tribune 
Daily  News-Sun 

daily  newspapers  serving  suburban  Phoenix,  Arizona 
and 

The  Yuma  Daily  Sun 

a  daily  newspaper  serving  Yuma,  Arizona 
along  with  associated  non-daily  publications 
from 

The  Thomson  Corporation 

We  acted  as  financial  advisor  to.  and  assisted  in 
the  negotiations  as  the  representatisT  of. 
Freedom  Communications,  Inc. 


Xiaohong  Chen 

Director 

212-381-8468 
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VeronisSuhler 


•|^  "I  Q  1  I  T*  350  Park  Avenue  New  York,  NY  1 0022 

lllO  OLllllwl  212-935-4990  2 12-38 1-8 168 

MEDIA  MERCHANT  BANK  www.veronissuhler.com 


Activities  requiring  securities  industry  registration  will  be  performed  by  Veronis,  Suhler  &  Associates’  wholly-owned  broker-dealer  affiliate,  Veronis,  Siihler  &  Associates  LLC. 

Veronis,  Suhler  &  Associates  LLC  is  a  member  of  NASD  and  SIPC. 


NEWSPEOPIE 


CALIFORNIA 
John  Johnson  to  sports  editor  of  the  Chico 
Enterprise-Record  from  sports  editor  of 
the  Maxysw^e  Appeal-Democrat.  Johnson 
succeeds  Skip  Roagor,  who  retired. 


ILLINOIS 

Steve  Raymond  to  publisher  of  the  Effing¬ 
ham  Daily  News  from  advertising  direc¬ 
tor.  Raymond  succeeds  Dennis  Michael 


BY  JAMIE  SANTO 


— —  . -  — - DeRossett,  now  operations  manager  of  the 

NEWSPE0PLE@EDIT0RANDPUBLISHER.COM  I  Southem  IlUnoisan  iTi  C&Thondale. 


VIRGINIA 


Guy  Lucas 


Guy  Lucas,  state  editor  at  the  Winston- 
Salem  (N.C.)  Journal  for  the  past  five 
years,  has  been  named  editor  of  News 
Bank,  Media  Greneral  Inc.’s  Richmond- 
based  shared-content  network.  Lucas 
succeeds  G.  Bruce  Potter,  now  director 
of  news  synergy  for  Media  General’s 
publishing  division.  As  editor  of  News 
Bank,  Lucas  also  will  coordinate  produc¬ 
tion  of  two  weekly  theme  pages,  “LapbyLap”  and  “Frontiers.” 


he  most 
experienced 
executive 
recruiting 
firm  in  the 
newspaper 
industry 


re  than  two  decades 


successfully  recruiting 


superior  corporate  executives, 


publishers,  editors,  managers 
in  all  departments. 

We  take  pride  in  the 
quality  of  our  personal  service  .  .  . 
it  has  earned  us  many  close, 
long-term  relationships. 


'cy?7i^iayny' 


1605  Colonial  Parkway  •  Suite  200 
Inverness,  Illinois  60067-4732 


847.991.6900  •  Fax  847.934.6607 


info@youngswalker.com 


KENTUCKY 

Ben  Sheroan  to  publisher  of  the  Franklin 
Favorite  from  publisher  of  The  News- 
Courier  in  Athens,  Ala.  Sheroan  succeeds 
Henry  D.  Stone,  who  retired. 


MINNESOTA 

Doug  Hanneman  to  editor  of  the  semiweekly 
Hutchinson  Leader  from  managing  editor 
of  The  South  Washington  County  Bulletin 
in  Cottage  Grove.  Hanneman  succeeds  Lee 
Ostrom,  who  resigned. 


NEW  YORK 
Steven  Goldstein  to  vice  president  for 
corporate  communications  at  Dow  Jones 
&  Co.  Inc.  in  New  York  from  senior  vice 
president  for  the  Insurance  Information 
Institute  in  New  York.  Goldstein  succeeds 
Richard  J.  Tofel,  now  assistant  to  the 
publisher  of  The  Wall  Street  Journal. 


NORTH  DAKOTA 
Steve  Andrist,  publisher  of  The  Journal 
in  Crosby  and  the  Tioga  Tribune,  elected 
president  of  the  North  Dakota  News¬ 
paper  Association.  Andrist  succeeds 
Jackie  Thompson,  publisher  of  The  Walsh 
County  Record  in  Grafton. 

Michael  Jacobs,  editor  of  the  Grand  Forks 
Herald,  elected  first  vice  president. 
Michael  Utt,  editor  of  the  Cass  County 
Reporter  in  Casselton,  elected  second 
vice  president. 


PENNSYLVANIA 


Joseph  P. 
Owens 

to  editor  of  The 
Eocpress-Times  in 
Easton.  Owens, 
who  had  been  managing  editor, 
succeeds  Frank  Keegan,  who 
left  the  paper  March  23. 
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T he  McCormick  Fellowship 
Initiative  is  an  innovative  executive 
development  program  for  high- 
performing  senior  managers  and 
executives  of  color  in  the  media 
industry.  Its  goal  is  to  increase  both 
the  number  of  minority  executives 
at  news  companies  and  their  impact 
on  the  industry. 

Eight  fellows,  four  from  the 
newspaper  industry  and  four  from 
the  television  industry,  are  selected 
each  October  for  a  fellowship  year 
that  begins  in  January. 

The  McCormick  Fellowship 
Initiative  is  a  program  of  the 
McCormick  Tribune  Foundation 
in  partnership  with  the  National 
Association  of  Minority  Media 
Executives  (NAMME)  Foundation. 


“The  Fellowship  is  an  extraordinary 
opportunity  to  exchange  views  with  some 
of  the  keenest  minds  and  experienced 
professionals  in  our  industry.  We  need  to 
reinvent  our  strategy  and  ‘repurpose' our 
thinking  in  the  face  of  the  fast  techno¬ 
logical  changes  that  are  blurring  the 
definition  of  mass  media  as  we  know  it.” 

— Helga  M.  Silva 

News  Director, 
WLTV  Univision  23 
Miami,  Florida 


“Proverbs  27:17  best  describes  the 
impact  the  program  has  had  on  me:  ‘As 
iron  sharpens  iron,  so  one  man  sharpens 
another.  ’  The  teachings  from  journalism 
and  management  scholars  and  the 
Fellowship  with  industry  leaders  have 
truly  enriched  my  experience.  Today  /  am 
better  prepared  to  contribute  to  both  my 
company’s  and  our  industry’s  future 
growth.” 

— Frank  C.  Gihan 
Director,  Community  Relations 
Chicago  Tribune 


Photos  by  Harlee  Little  ©  2001 


“Participation  in  the  Advanced  Execu¬ 
tive  Program  as  a  McCormick  Fellow  has 
provided  the  most  positive  and  extraor¬ 
dinary  learning  experience  of  my  career. 
I  hope  to  show  my  appreciation  for 
having  received  the  Fellowship  in  a  very 
simple  way— by  using  the  many  invalu¬ 
able  lessons  and  relationships  to  dramati¬ 
cally  improve  my  contribution  to  the 
profession  of  Journalism  and  the  business 
of  news.  I  entered  AEP  with  little  knowl¬ 
edge  of  what  it  meant  to  be  a  transfor¬ 
mational  leader.  /  leave  it  with  a  strong 
desire  and  the  knowledge  to  become 
one.” 

— George  M.  Benge 
Executive  Editor, 
Asheville  (NC)  Citizen-Times 


THE  NEXT  DEADLINE  FOR  APPLICATIONS  IS  OCTOBER  1, 2001. 

For  more  information,  contact  the  NAMME  Foundation  at  888/968-7658  or 
send  an  email  to  nammefound@worldnet.att.net. 


winners  in  two  circulation 
divisions  —  100,000  or 
more  (listed  first)  and  less 
than  100,000  —  Dead¬ 
line  Reporting:  Stephanie 
Desmon  and  Antigone 
Barton,  The  Palm  Beach 
(Fla.)  Post,  West  Palm 


Beach;  staff.  Great  Falls 
(Mont.)  Tribune.  Non- 
Deadline  Reporting:  Judy 
L.  Thomas,  The  Kansas 
City  (Mo.)  Star-,  Darrin 
Mortenson,  William 
Brown,  Jason  Robbins, 
and  J.  Lowe  Davis,  Virgin 


Islands  Daily  News,  St. 
Thomas.  Investigative 
Reporting:  Joe  A. 
Stephens,  Mary  Pat 
Flaherty,  Deborah  Nelson, 
Karen  Deyoung,  John 
Pomfret,  Sharon 
LaFraniere,  and  Doug 


Struck,  The  Washington 
Post;  Cameron  W.  Barr, 
The  Christian  Science 
Monitor,  Boston.  Feature 
Reporting:  Tom  Hallman 
Jr.,  The  Oregonian, 
Portland;  Roy  WenzI, 

The  Wichita  (Kan.)  Eagle. 


The  Society  of  Profession 
al  Journalists  announced 
the  recipients  of  its 
2000  Sigma  Delta  Chi 
Awards.  Among  news- 
paper/wire-service 


OBITUARIES 


Michael  Gackle,  president  of  BHG  Inc.  in 
Garrison,  elected  third  vice  president. 


investigative  specialized  and  Detroit  before  joining 
reporting.  A  few  years  its  Albuquerque,  N.M., 
later,  while  at  the  Detroit  bureau  in  1968.  He 
Free  Press,  he  was  part  of  remained  with  UPI  until 
a  news  staff  that  won  a  it  closed  the  Albuquerque 

Pulitzer  for  its  coverage  of  office  in  1984. 

Detroit’s  196?  riots. 

Michael  Joseph 
Richard  W.  Larsen  Quinlan 

73,  Died  April  19  45,  Died  April  20 

FORMER  POLITICAL  WRITER  REPORTER  AT  THE  COURIER- 

TOR  THE  SEAULE  TIMES  JOURNAL  IN  LOUISVILLE,  KY 

A  Seattle  native,  uinlan,  a  19-year 

Larsen  spent  nearly  Courier-Journal  vet- 

50  years  in  Washington  eran,  died  of  brain  cancer, 

journalism,  beginning  at  Starting  out  as  a  news- 
The  Wenatchee  (Wash.)  room  clerk,  he  worked  his 
World.  In  1964,  he  covered  way  up  to  reporter  in  the 

the  congressional  cam-  state  capital  bureau  in 
paign  of  a  young  Democ-  Frankfort,  where  he  cov- 

ratic  candidate,  Tom  Foley,  ered  the  political  doings 
Foley  won  the  election,  from  1996  until  he  fell  ill 
and  employed  Larsen  for  last  year.  Quinlan’s  stories 
four  years  on  Capitol  Hill.  on  Kentucky’s  difficulties 
Larsen  joined  The  Seattle  in  implementing  a  health- 

Times  in  1968,  and  soon  insurance  program  for 
was  named  chief  low-income  children  won 

political  writer.  While  him  an  award  in  1999 

covering  a  1972  campaign,  from  the  National  Associa- 
Larsen  befriended  a  young  tion  of  Child  Advocates. 


Dave  Brace 

55,  Died  April  19 
VICE  PRESIDENT  FOR  NEWS  AT 
OTTAWAY  NEWSPAPERS  INC. 

Brace,  who  died 
following  complica¬ 
tions  from  heart  surgery, 
began  as  a  reporter  for  a 
suburban  weekly  in  north¬ 
ern  New  Jersey.  He  rose  to 
managing  editor  before 
moving  in  1977  to  The 
Times  Herald-Record  in 
Middletown,  N.Y.,  as  Sun¬ 
day  editor.  After  rising  to 
news  editor  and  then 
managing  editor,  he  left 
the  Herald-Record  in  1986 
to  join  parent  Ottaway 
Newspapers  as  director  of 
newsroom  training,  and 
was  promoted  to  vice 
president  in  1991.  Brace 
co-authored  a  copy  edit¬ 
ing  textbook  and  coordi¬ 
nated  the  Dow  Jones 
internship  program. 


PENNSYLVANIA 
Jim  Deegan  to  managing  editor  of  The 
Express-Times  in  Easton  from  assistant 
managing  editor.  Deegan  succeeds  Joseph 
P.  Owens  (see  “Pennsylvania”  box,  p.  18). 


TENNESSEE 

Alan  Ross  to  the  newly  created  position  of 
West  region  editor  sA  American  Profile 
magazine  in  Franklin  from  editor  of  the 
Walnut  Grove  Press  in  Nashville. 


VIRGINIA 

Ernie  Gates  to  vice  president  of  strategy 
and  development  at  the  Daily  Press  in 
Ne^\’port  News  from  strategic  planning 
director  and  editorial  page  editor. 


Jon  Pope  to  managing  editor  of  The 
Progress-Index  in  Petersburg  from  staff 
wTiter  at  the  Richmond  Times-Dispatch 


WEST  VIRGINIA 
Bob  Kelly  to  political  editor  at  the 
Charleston  Daily  Mail  from  editor  of 
The  Parkersburg Nexi's.  He  succeeds  Paul 
Owens,  now  a  newsman  for  The  Associated 
Press  in  Baltimore.  Kelly  will  also  serve 
on  the  editorial  board. 


Eugene  Goltz 

70,  Died  April  10 
FORMER  REPORTER  WHO  WON  THE 
HOUSTON  posrs  ONLY  PULITZER 

An  investigative 
journalist,  Goltz 
worked  at  a  number  of 
papers,  including  The 
Washington  Times,  News- 
day  in  Melville,  N.Y.,  and 
the  Dayton  (Ohio)  Daily 
News.  While  a  reporter  at 
the  now-defiinct  Houston 
Post,  he  uncovered  gov¬ 
ernment  corruption  and 
kickbacks  surrounding  a 
$6-million  bond  issue  in 
Pasadena,  Texas,  for 
which  he  won  the  1965 
Pulitzer  Prize  for  local 


Henry  A. 
Youmans  Jr. 

79,  Died  April  16 
FORMER  PUBLISHER  OF  THE 
WAUKESHA  COUNTY  (WIS.)  FREEMAN 

Youmans  started  in 
1946  as  a  reporter  at 
the  Freeman,  where  his 
family  had  owned  most 
of  its  stock  since  the 
1870s.  He  became 
publisher  in  I960  and 
held  that  post  until 
1978,  when  the  news¬ 
paper  was  sold  to  the 
Des  Moines  (Iowa) 
Register  &  Tribune  Co. 


WISCONSIN 

vBIA  Ken 

McElroy 

to  advertising 
director  of  the 
Kenosha  News 
from  an  independent  newspaper 
advertising  consultant.  He  suc¬ 
ceeds  Frank  M.  Misureli,  who 
remains  affiliated  with  parent 
United  Communications  Corp. 


John  Leahigh 

69,  Died  April  8 
LONGTIME  REPORTER  FOR  UNITED 
PRESS  INTERNATIONAL 


Leahigh  worked  for 
30  years  at  United 
Press  International 
bureaus  in  Milwaukee 
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Each  week,  PARADE  engages  in  A  Conversation  With  America'^*"  reaching  nearly  80  miHion  readers  through  our 
unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  conversation  about  newspapers, 
call  JACK  GRtFFIN  at  1212)450-7139  or  e-mail  jack_griffin@parade,com. 
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Ten  years  ago,  African  jour- 
nalists  gathered  in  Windhoek, 
Namibia,  to  demand  that  their 
continent’s  governments 
recognize  the  right  to  freedom  of  the 
press  by  repealing  the  tangle  of  media 
laws  —  enforced  too  often  with  lawless 
official  violence  —  that  prevented  the 
truth  from  reaching  their  readers, 
listeners,  and  viewers. 

They  met  in  a  time  of  hopie.  The  collapse 
of  Soviet  communism  had  suddenly  freed  a 
huge  comer  of  the  globe.  Still,  their  gather¬ 
ing  required  courage.  Not 
only  were  their  individual 
African  nations  among  the 
most  dangerous  places  on 
earth  to  practice  journalism, 
but  fashionably  “progres¬ 
sive”  intellectuals  were  still 
in  thrall  to  the  notion  that, 
in  the  Third  World,  the 
press  should  not  be 
concerned  with  the  free 
exchange  of  information  and  ideas,  but 
with  “developing”  a  nation  and  its  society.  , 
It  must  be,  in  other  words,  a  tool  at  the 
service  of  government.  Africans  rejected 
that  malevolent  idea  at  Windhoek,  and  I 
soon  their  embrace  of  an  unfettered  press  j 

was  replicated  at  similar  meetings  in  Latin  i 
America,  Asia,  and  the  Middle  East. 

This  Thursday  marks  the  10th  annual 
World  Press  Freedom  Day  bom  with  that  : 
original  Declaration  of  Windhoek.  There  i 
are  reasons  to  celebrate.  More  nations  have  I 
heeded  the  call  for  a  freer  press,  while  i 

others  at  least  have  decided  they  need  not 
be  so  zealously  oppressive.  Most  important, 
the  idea  that  the  best  press  is  an  unfettered  ! 
press  has  taken  hold  nearly  everywhere. 
Nowadays,  nobody  pretends  that  thugs  who  ' 


close  newspapers,  imprison  editors,  and 
murder  reporters  are  somehow  heroes  in 
the  stmggle  against  imperialism. 

Neither,  however,  can  anyone  pretend 
that  freedom  of  the  press  is  sweeping  a 
globe  where,  according  to  Freedom  House, 
nearly  2.2  billion  people,  or  about  35%  of 
the  population,  live  in  countries  that  deny 
citizens  even  the  most  basic  rights.  Another 
quarter  of  all  people  on  earth  lives  in 
nations  that  are  only  partly  free.  Repression 
of  the  press  is  daily  news  in  this  world, 
whether  it  involves  subtle  measures  —  such 
as  using  so-called  “insult” 
laws  to  fine  or  jail  journal¬ 
ists  for  tmthfril  reporting 
—  or  outright  murder  of 
journalists  by  govern¬ 
ments,  dmg  dealers, 
left-wing  terrorists,  and 
right-wing  paramilitaries. 

The  journalists  risking 
life  and  liberty  to  inform 
their  fellow  citizens  in 
these  unhappy  lands  know  the  importance 
of  what  they  do.  The  question  is,  do  we  in 
the  United  States?  If  this  year’s  is  a  typical 
World  Press  Freedom  Day,  Thursday  will  be 
marked  by  most  U.S.  newspapers  in  the 
most  inappropriate  way  of  all  —  in  silence. 

Indifference  not  only  condemns  interna¬ 
tional  journalists  to  a  lonelier  and  more 
dangerous  existence  but  also  hurts  U.S. 
newspaper  readers.  If  the  enemies  of  the 
press  believe  they  can  censor,  imprison,  and 
even  murder  with  impunity,  they  will  — 
and  readers  here  will  be  denied  the  inter¬ 
nationally  recognized  right  to  receive  infor¬ 
mation  freely.  This  World  Press  Freedom 
Day,  let  readers  and  tyrants  know  that 
newspapers  care  about  the  freedom  and 
safety  of  journalists  eveiywhere  on  earth. 
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{contin  ued from  page  5}  very 

important  fact.  And,  having  said  that, 

I  must  side  with  the  Orlando  (Fla.) 
Sentinel,  taking  issue  with  Robins’  state¬ 
ments:  “But  there  was  nothing  mysterious 
about  bow  [Dale]  Earnhardt  died. ...  No 
crime  has  been  committed,  no  public 
trust  \dolated  by  public  officials.” 

NASCAR  is  a  sport  wherein  speed  has 
become  seductive  and  millions  of  dollars 
are  at  stake  with  every  lap.  No  doubt 
therein  exists  jealousy,  greed,  and  even 
hate.  Given  the  understanding  that  most 
of  the  sport’s  high-speed  technology  has 
been  derived  from  this  nation’s  aerospace 
program  (NASA),  the  reported  left-side 
failure  of  Earnhardt’s  lap-and-shoulder- 
restraint  system  cannot  be  overlooked. 

Its  failure  is  “mysterious,”  to  say  the  least. 

The  glancing  collision  with  the  wall 
that  would  have  been  almost  routine  for  a 
fully  restrained  driver  was,  in  fact,  lethal 
when  the  restraint  device  Earnhardt 
relied  upon  failed.  For  now,  we  can  only 
speculate  about  the  cause  of  the  failure. 

More  than  one  law-enforcement  type 
has  expressed  the  opinion:  There’s  no 
such  thing  as  a  coincidence.  There  is  a 
reason  for  everything  that  happens,  and 


reporters,  editors,  publishers,  and  the 
like  should  know  that  all  too  well.  “Don’t 
tell  me  what  to  look  for  —  just  tell  me 
where  to  start  looking ...  and  I’ll  find  the 
violation,”  an  FBI  agent  once  chided  me 
in  an  off-the-record  conversation. 

Until  there  is  conclusive  proof  other¬ 
wise,  the  Sentinel  —  and  every  other  U.S. 
newspaper  —  has  a  vested  interest  in  the 
Earnhardt-related  documents  that  were 
once  public  records  in  Florida.  It  is  in  all 
of  our  best  interests  that  the  investigative 
types  involved  keep  looking.  We  should 
understand  that  every'  form  of  freedom 
comes  at  a  price. 

CHARLES  CONNER 

FREE-LANCE  WRITER 
GermantowTi,  Tenn. 

NASTY -AND  NICE 

I  HAVE  OCCASION  TO  MUMBLE  NASTY 

things  under  my  breath  w  hen  I’m  read¬ 
ing  E^P,  and  I’d  like  to  share 
several  with  you.  Here  are  a  few  things  that 
drive  me  bats  about  the  magazine: 

•  Couldn’t  you  get  rid  of  the  screwy 
page  numbering?  The  first  section  I  read 
every  week  is  “Syndicates.”  To  find  that 


Who  determines 
what’s  true? 


In  an  age  when  the  public  has  become 
suspicious  of  the  media,  journalists 
themselves  must  establish  standards, 
restore  trust,  and  insure  that  our 
democracy  gets  the  kind  of  news  it 
needs.  Award-winning  reporters 
Bill  Kovach  and  Tom  Rosenstiel  sound 
the  keynote  of  a  three-year  campaign 
from  the  Committee  of  Concerned 
journalists  to  ignite  a  national 
debate  on  this  crucial  issue. 

“An  immensely  valuable  primer 
(i;  on  who  we  are,  what  we  do, 
and  how  we  should  do  it.” 

—David  Halberstam 


At  bookstores  everywhere  •  RandomHouse.com 
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section,  I  check  the  “Inside”  box  and  find 
it’s  on  page  X.  Unfortunately,  this  does  not 
indicate  that  I’ll  find  that  section  X  pages 
from  the  front  of  the  magazine  or  that  I’ll 
find  it  Y  pages  from  the  back.  I  have  to 
navigate  around  the  C  (classified)  pages, 
the  i  (“E&P  Interactive”)  pages,  and,  in 
some  cases,  other  special  sections  to  find 
the  “Syndicates”  department. 

Why  can’t  you  simply  number  the  pages 
sequentially  from  front  to  back? 

•  I  don’t  know  if  it’s  true  of  the  rest  of 
your  magazine  because  I  read  it  with  a  less 
jaundiced  eye,  but  it  seems  to  me  stories  in 
the  “Syndicates”  department  often  exclude 
basic  information.  I  am  very  interested  in 
stories  about  new  syndicated  features, 
but  it  is  rare  to  find  complete  basic  infor¬ 
mation  about  them.  Stories  about  a  new 
feature  should  always  include  the  name 

of  the  syndicate,  as  well  as  the  format, 
frequency,  and  start  date  of  the  feature. 

•  Why  isn’t  there  an  advertiser  index  in 
E^P?  I,  for  one,  would  find  it  useful. 

OK,  enough  of  the  gripes.  Here’s  a 
suggestion.  As  I’ve  mentioned,  syndicates 
are  my  interest.  I  would  love  to  see  you 
publish  the  annual  “Syndicate  Directory” 
on  CD-ROM.  Moreover,  what  could  make 
it  utterly  fantastic  in  that  format  (and  pre¬ 
sumably  pull  in  some  excellent  advertising 
dollars  for  you)  is  to  offer  syndicates  the 
ability  to  “display  their  wares,”  so  to  speak, 
along  with  their  listings.  While  perusing  the 
listing  for  stamp  columns,  for  instance,  I 
could  click  on  a  link  for  each  one  to  read  a 
sample  column.  If  I  were  putting  this  to¬ 
gether,  I’d  offer  a  small  amount  of  space 
free  for  each  listing,  then  charge  for  the 
expanded  bells-and-whistles  displays  that 
major  syndicates  will  want  to  purchase. 

Well,  there’s  my  two  cents ... 

ALLAN  HOLTZ 
PRESIDENT 
Roundtable  Software 
Tavares,  Fla. 


Corrections 

In  a  story  about  the  Chicago  Tribune ’s 
recent  Pulitzer  Prizes  (“Reporters  in  flight 
and  out  of  sight," April  23,  p.  23),  E&P 
incorrectly  reported  the  title  of  its  winning 
series  in  the  explanatory  reporting 
category.  It  was  “Gateway  to  Gridlock.” 

In  a  story  about  the  controversy  over  the 
“B.C.” comic  strip  published  Easter  (“'B.C.’ 
pulled,  impugned,  and  praised,” April  23, 
p.  27),  E&P  incorrectly  referred  to  the  North 
Jersey  Herald  &  News  in  West  Paterson, 
N.J.  It  has  been  renamed  the  Herald  News. 
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SPECIAL  REPORT 


Times  are  tough  all 
over  in  the  newspaper 
business.  Well,  get  over 
it.  Learn  a  lesson  from 
these  print  powerhouses 


THE  CAPITAL  Annapolis,  Md. 

When  you’re  the  editor  of  The  Capital,  Annapolis’  daily,  your  fo¬ 
cus  strays  little— just  a  bit  — - 

wider  than,  but  rarely  be-  "“ilJr’I*"  ***^^1!^^?^!** 

yond,  the  boundaries  of  its  iHp|E9|B|P79||Blpi|li[PV*’^l 

Anne  Arundel  County.  Pri- 

vately  held  with  a  majority  in  ii 

j  ,  ,  -  .  .11  /*  *1  ;  Silpiirp<l  ^insH  uiieM  l^fUl  lull 

owned  by  the  Merrill  tamily,  j  «m,  hark#‘i> 

The  Capital  balances  stability  i  .  |'  ^|P|miH  tee  it  u|i 

and  growth  by  front-loading 
stories  about  zoning,  educa¬ 
tion  and  the  environment.  '  SM  H.  ---  cv-.r5 1 

“The  only  reason  for  our 
existence  is  local  news,”  says 
Ed  Casey,  The  Capital’s  long¬ 
time  editor.  Only  45  minutes  from  Washington  and  half  an  hour 
from  the  Baltimore  Orioles’  downtown  ballpark,  Camden  Yards, 
The  Capital  can’t  compete  on  the  same  field  as  The  Washington 
Post  and  The  Baltimore  Sun  when  it  comes  to  international,  na¬ 
tional  or  even  state  news.  But  The  Capital  takes  it  as  a  matter  of 
pride,  and  perhaps  of  necessity,  that  its  home  flanks  are  almost 
imjjervious,  even  to  the  big  cities’  zoned-county  editions. 

“They  can’t  touch  us,  because  we  live  and  work  here,”  Casey 
says.  The  Capital’s  daily  market  penetration  in  Anne  Arundel  is 
25.1  percent,  compared  with  20.8  percent  for  The  Sun  and  11.2 
percent  for  the  Post.  Circulation  was  46,435  as  of  last  Septem¬ 
ber,  up  a  little  more  than  100  from  the  previous  year. 

Even  the  paper’s  one  Statehouse  reporter  sticks  to  issues  direct¬ 
ly  relevant  to  Annapolis  or  Anne  Arundel.  In  addition  to  obits,  the 
police  blotter,  volunteer  listings  and  other  staples  of  home-cook¬ 
ing-style  papers.  The  Capital  also  lists  drunken-driving  arrests— 
and  divorces  as  well  as  marriages.  “The  page  is  so  well-read,”  Casey 
says  of  the  divorce  list,  “that  it’s  unbelievable.” 

The  best-read  section  is  the  letters  page.  “99.9  percent  of  them 
concern  local  issues,”  Casey  says.  “We  try  to  run  them  all.  We 


make  room  and  print  extra  pages  of  letters  on  Saturday.” 

The  afternoon  paper  is  delivered  largely  in  the  time-honored 
way,  by  neighborhood  kids  with  paper  routes.  “They’re  a  walking 
ad  for  the  paper,”  Casey  says.  “When  the  kid  collects  the  money, 
he’s  from  the  neighborhood— when  you  know'  him,  you’re  not  go¬ 
ing  to  cancel,  even  if  you’re  upset  at  something.”— Rhyne  Robins 

THE  COLUMBUS  DISPATCH  Ohio 

Once  upon  a  time.  The  Columbus  Dispatch  was  better  known 
for  protecting  sacred  cows 
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than  for  exposing  them.  Long 
after  most  papers  had  shed 
their  political  orientations, 
the  Dispatch  still  served  as  a 
mouthpiece  for  the  Republi¬ 
can  politics  of  John  W.  Wolfe, 
chairman  of  parent  company 
Dispatch  Publishing. 

After  the  1986  demise  of  the 
city’s  other  daily,  the  Columbus 

Citizen-Journal,  the  Dispatch  had  one  less  incentive  to  push  it¬ 
self.  But  with  Wolfe’s  death  in  1994,  the  paper  began  a  com¬ 
plete  transformation. 

Now,  says  president  and  associate  publisher  Michael  F.  Cur¬ 
tin,  the  message  from  on  high  is  an  editor’s  dream:  “[Publisher 
and  the  former  chairman’s  cousin]  John  F.  Wolfe  has  always 
preached,  ‘You  cannot  cheapen  the  product.’” 

Curtin  became  editor  the  year  John  W.  Wolfe  died,  and  he  es¬ 
tablished  the  new  era.  Benjamin  J.  Marrison  succeeded  him  in 
November  1999.  He’s  raised  the  quality  of  the  news  staff  and 
has  emphasized  in-depth  and  investigative  reporting. 

“I  really  believe  newspapers  are  the  watchdogs  of  government,” 
says  Marrison,  who  came  to  the  Dispatch  from  its  nemesis  to  the 
north.  The  Plain  Dealer  in  Cleveland.  There  are  no  longer  un¬ 
touchable  subjects,  he  says.  “There’s  no  stoiy-  we  can’t  do.” 
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On  the  editorial  pages,  the  Dispatch  remains  conservative, 
hut  it  has  grown  more  bipartisan,  reflecting  Columbus’  increas¬ 
ing  diversitv’.  The  paper  made  waves  in  1999  when,  for  the  first 
time  in  more  than  50  years,  it  endorsed  a  Democrat  for  mayor. 

The  Ohio  Associated  Press  awarded  the  Dispatch  first  place 
in  the  General  Excellence  category  in  1999,  and  the  paper  was 
named  Best  Daily  New'spaper  by  the  Ohio  Society  of  Profes¬ 
sional  Journalists  in  1997-  Curtin  wants  the  Dispatch  to  be  the 
best  paper  in  Ohio— and,  he  says,  “I  think  most  days  of  the  week 
we  are.”— Lj/c/o  Moses 

THE  FREE  LANCE-STAR 

Fredericksburg,  Va. 

What  do  you  do  when  your  chief  daily  competition  is  The  Wash¬ 
ington  Post?  You  don’t  try  to 
beat  them  on  White  House 
coverage.  You  stick  it  to  them 
on  the  local  beat. 

That’s  what  the  116-year- 
old,  family-owTied  Free  Lance- 
Star  has  been  doing  since 
1998,  w  hen  it  underwent  sig¬ 
nificant  changes  in  response 
to  a  growing  population  and 
a  changing  readership.  The  paper  has  switched  from  afternoon 
to  morning  deliver\’,  added  a  Sunday  edition  and  instituted  an 
award-winning  redesign. 

Among  the  most  noticeable  upgrades  has  been  the  renewed 
focus  on  local  new  s,  with  an  increase  from  four  pages  to  eight  in 
the  daily  local  section.  The  newsroom  staff  also  has  bulked  up 
significantly,  to  85  employees  from  59- 

The  alterations  were  a  response  to  sky  rocketing  growth  in  a 
key  area,  Stafford  County^  a  Washington  suburb  that’s  ballooned 
nearly  50  percent  in  population  since  1990.  “We  have  to  react  to 
that  yyith  better  coverage  and  a  paper  that  meets  [the  new¬ 
comers’]  needs,”  says  publisher  Josiah  Royve. 

The  area’s  demographics  also  are  changing,  with  more  D.C. 
commuters  coming  in.  “Our  market  noyv  includes  many  more 
people  yvho  don’t  have  roots  here  and  are  interested  in  more  com¬ 
pelling  topics,”  says  editor  Ed  Jones,  w-ho  yvas  hired  at  the  paper 
as  an  intern  in  1965.  “We  are  trying  to  be  more  hard-edged,  more 
investigative  and  utilize  more  data-based  reporting.” 

“We  are  reacting  to  a  changing  lifestyle,”  general  manager 
Ed  Hughes  says  of  the  neyv  approach. 

One  of  the  projects  to  emerge  from  the  initiatives  was  a  two- 
part  series  last  month  that  compared  the  prosecution  rates  of 
domestic-yiolence  cases  in  different  counties. 

The  upgrades  have  brought  results,  yyith  a  daily  circ  jump  to 
44,512  last  September,  from  39,301  in  1998.  Total  penetration  also 
has  improved,  to  45  percent  last  year  from  42  percent  in  1998. 

The  paper  has  yvon  the  Virginia  Press  Association  syveep- 
stakes  contest— yvhich  looks  at  everything  from  design  to  circu¬ 
lation  groyvth— for  the  last  two  years.  It  also  took  home  the  VPA 
prize  for  best  newspaper  design  last  year.— Joe  Strupp 

NEWS  DAY  Mehille, N.Y. 

When  New  York  Newsday  w  as  shut  down  more  than  five  years 
ago,  the  shock  waves  struck  not  only  the  hundreds  of  staffers 
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yvho  lost  their  jobs  but  also  their 
Nexcsday  brethren  on  Long  Island. 

“There  yvere  people  in  the  news¬ 
room  who  yvere  angry,  bitter  and 
scared,”  recalls  editor  and  executive 
vp  Tony  Marro.  “We  had  to  make  peo¬ 
ple  understand  that  we  still  had  talent 
and  still  did  good  journalism.” 

Gradually,  the  staff  yvas  rebuilt.  For¬ 
eign  coverage  yvas  expanded  and  a 
zoned  Sunday  magazine  yvas  created. 

Since  1995,  the  newsroom  staff  has 
groyvn  to  6l8  from  543,  yvith  about  a  dozen  neyv  business  yvrit- 
ers  and  more  reporters  on  Long  Island’s  eastern  end. 

“Publisher  Ray  Jansen  took  hold  of  things,  invested  back  in 
the  paper,”  Marro  says.  “We  yvanted  to  keep  building.” 

In  recent  years,  the  paper  has  remodeled  its  headquarters;  in¬ 
vested  some  $14  million  in  production  improvements,  including 
$5  million  for  a  new  front-end  system;  created  a  Saturday  morn¬ 
ing  bulldog  edition  of  the  Sunday  paper;  and  established  a  poli¬ 
cy  of  earlier  deliveries  (5:30  a.m.).  A  slight  redesign  diyided  the 
product  into  three  distinct  parts  for  easier  navigation. 

Readers  began  to  take  notice,  yyith  circ  rising  to  576,345  last 
September,  from  564,754  in  1996.  Penetration  on  Long  Island 
stands  at  54  percent  for  the  daily  and  64  percent  on  Sundays. 

“It  has  been  things  as  simple  as  getting  the  paper  to  people 
and  to  neyvsstands  on  time,”  says  president,  publisher  and  CEO 
Jansen,  also  a  senior  yp  of  parent  Tribune  Publishing  Co.  “We’re 
seeing  yvhat  people  yvant  and  trying  to  reshape  Newsday  to 
meet  the  needs.” 

The  staff  is  noyv  24  percent  minority,  and  40  percent  of  hires 
since  1995  are  African-American,  Asian-American  or  Latino. 

Of  late,  industry  executives  hay'e  taken  note  of  the  Pulitzer 
Prize-yvinning  paper’s  re-emergence  in  the  city.  An  infusion  of 
dozens  of  new'  reporters  and  editors  into  its  Queens  bureau— 
along  yynth  more  staff  in  Manhattan  and  a  new'  focus  on  a  city- 
targeted  Web  site— has  rekindled  speculation  that  Newsday 
might  again  take  on  the  entire  city. 

Both  Marro  and  Jansen  downplay  the  rumors,  saying  that 
New'  York  City  coverage  is  a  logical  area  for  grow'th.  “Our  focus 
is  Queens,”  Jansen  says.  “The  rest  of  the  city  may  come  through 
our  efforts  there,  but  Queens  is  still  our  focus.”— Joe  Strupp 


NEW  YORK  POST 

The  New  York  Post  loses  money  all  right,  as  much  as  $10  million 
to  $30  million  a  year  (Rupert  Murdoch’s  tightly  held  News  Corp. 
w'on’t  specify).  And  yet  no  one  has  ever  had  as  much  fun  losing 
money  since  the  day  Abbie  Hoffman  , _ 

jtiRiraMi  ) 

and  Jerry  Rubin  mockingly  tossed  ISllilSIlL  iSSSSIj 

dollar  bills  onto  the  floor  of  the  Neyv 
York  Stock  Exchange. 

Daily  circulation  has  increased  in¬ 
crementally  during  the  last  few  years. 

Selling  the  paper  for  25  cents  certainly 
helps.  But  so  do  a  beefed-up  business 
section  and  a  groaning  board  of  gossip: 

Richard  Johnson’s  Page  Six,  and  Liz 
Smith,  Cindy  Adams  and  Neal  Travis. 


HjU® 

Clinton  sairn|»c'ii 
NEVER  ran  Wore* 


I  i»  I'iiwt  gnflLj 
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“Who  Cares  About  C&D  Counties?” 


STILL  SHOmHG 

^  AMERICAS  ROMANCl 
^  WITH  THE 
^  ^^OmVE  IN  THEATRE 


'J&NBC  d„s 


“NBC  is  always  on  the  lookout  for  ways  to  reach  out  to 
our  viewers  in  C  &  D  counties.  American  Profile  allows  us 
to  finally  reach  everyone,  not  just  those  in  urban  areas.” 

—  Marla  Goldstein 

Senior  Director,  Media  Planning,  NBC 


COLGATE-PALMOLIVE 


Sony  Music 

NASHVILLE 


Who  else? 

ConAgra  F(xxls 


...and 

American  Profile 
tal<6S  them  there. 


“  Source:  2000  MRI  Doublebase 

Wal-Mart  and  Kmart  are  the 
trademarks  of  each  company. 


SmnmProfik 

Cfli’hrril  inti  Honiftoitn  Lijr 


I  -C&D  county  annual  retail 
spending  is  $305  billion‘s 
(25%  of  total  U.S.  spending) 

•  C&D  county  consumers 
shop  where  your  brands 
are  sold  (Wal-Mart,  Kmart) 


Call  1-800-720-6323 

www.americanprofile.com 


Nobody  covers  C&D  counties  like  we  do.  Nobody. 


SPECIAL  REPORT 


“Business  people  used  to  be  embarrassed  to  be  seen  reading 
tbe  Post”  admits  publisher  Ken  Chandler,  who  believes  that  the 
enhanced  business  section  and  always  strong  sports  section 
have  lifted  the  demographics. 

There  will  likely  be  no  Pulitzers  for  any  of  the  Post’s  host  of 
bloodless  movie,  music  or  arts  critics.  No,  the  Post’s  real  enter¬ 
tainment  section  is  its  news  and  opinion  pages,  which  are  not 
mutually  exclusive  franchises. 

“We  wear  our  emotions  on  our  sleeves,  which  is  far  more 
honest  than  trying  to  pretend  you’re  straight  dowm  the  middle,” 
Chandler  says.  “We’re  proud  to  be  a  conservative  paper.” 

This  year  marks  the  Post’s  200th  anniversary,  but  it’s  hardly 
mired  in  tradition.  “When  I  look  at  papers  around  the  country  and 
see  how  bland  and  boring  they  are,  it  makes  us  more  determined 
to  be  in-your-face,  edgv'  and  opinionated,”  Chandler  says.  The 
feistv’  new  Australian  editor.  Col  Allan,  seems  bound  to  reinforce 
the  Post’s  reputation  as  New  York’s  loudest  tabloid. 

The  Post  is  reaffirming  its  commitment  to  New  York,  putting 
the  finishing  touches  on  a  new  printing  plant  in  the  South 
Bronx.  The  presses  will  enable  the  paper  to  add  color  to  certain 
sections,  which  readers  should  see  by  year  end.  —  Wayne  Robins 

THE  NEWS  &  OBSERVER 

Raleigh,  N.C. 

At  The  Neres  ^  Observer,  circulation  growth  isn’t  just  a  goal  but 


an  expectation— and  a  big  one  at  that.  The  McClatchy  Co.,  which 
has  owned  the  paper  since  1995,  has  posted  companywide  circu¬ 
lation  gains  for  the  past  16  years.  The  has  held  up  its  end, 
showing  circulation  gains  for  the  last  five  years. 

As  of  September  2000,  weekday  circ  hit  161,175,  up  1.3  percent 
from  a  year  earlier.  (In  the 
same  period,  overall  U.S.  daily 
circulation  declined  0.4  per¬ 
cent.)  This  year,  the  paper  is 
aiming  for  total  circ  to  increase 
1  percent  to  1.5  percent  daily 
and  0.5  percent  on  Sunday. 

It  helps  that  the  N&O’s 
market  has  exploded— the 
population  of  the  Raleigh- 
Durham-Chapel  Hill  metro  area  grew  a  whopping  36.5  percent 
in  the  past  decade.  But  it’s  a  mistake  to  assume  that  circulation 
automatically  increases,  says  Orage  Quarles  III,  who  became 
the  paper’s  publisher  in  early  2000. 

“It’s  a  growing  market,  but  you  still  have  to  go  out  and  sell  tbe 
paper,”  Quarles  says.  “A  lot  of  newcomers  really  don’t  get  assim¬ 
ilated  for  four  or  five  years.  It’s  a  lot  more  challenging  than  you 
think,  because  people  don’t  have  ties  [to  the  area].” 

Much  of  the  circ  growth  has  come  from  North  Raleigh  News, 
a  weekly  section  launched  in  October  1999  to  serve  the  growing 


PC&A 


We  can 
help... 


Founded  in  1991,  Phelps,  Cutler  &  Associates 
advises  publishers,  executives  and  media  analysts 
on  gaining  market  share,  adding  revenue  streams, 
launching  new  products,  cutting  reader  churn 
and  becoming  more  profitable. 


Lou  Phelps 


Effective  Sales  Rep  and  Management  Training 
Quality  Customer  Service  Training  and 
Inter-departmental  Integration 
“Quick  Start!"™  program  for  New  Sales  Hires 
Re-engineering  for  growth,  or  to  prepare  for  sale 
New  Product  Launch  Experts! 


www.phelpscutler.com 


Phelps,  Cutler  &  Associates 

Consultants  To  Newspapers 

7  Drayton  Street,  Suite  310 
Savannah,  GA  31401 

phone:  912.232.0312  •  fax:  912.231-0048 
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Wake  County.  Sales  efforts  are  targeted  to  newcomers.  At¬ 
tempts  to  improve  street  sales  also  are  paying  off,  and  they 
picked  up  late  last  year  after  several  years  of  decline. 

While  it  competes  with  The  Herald-Sun  in  Durham  and  The 
Charlotte  Observer,  the  N^O  is  the  only  paper  in  its  core  mar¬ 
ket,  which  encompasses  the  state  capital,  the  so-called  Research 
Triangle  and  eight  universities.  Last  year  the  paper  won  five 
first-place  awards  from  the  North  Carolina  Press  Association. 

The  N^O  has  a  strong  focus  on  technology— it  has  added  a 
weekly  section  called  Connect  and  reinforced  its  Web  presence. 
Last  year  it  launched  a  community  news  and  information  portal, 
and  redesigned  its  main  site,  www.newsandobserver.corn,  which 
received  a  2001  EPpy  award  for  best  online  service  among  papers 
with  circulation  between  100,000  and  250,000.— Lucia  Moses 

ST.  PAUL  PIONEER  P R E S S  Minnesota 

The  St.  Paul  Pioneer  Press  prides  itself  on  what  editor  and  se¬ 
nior  vice  president  Walker  Lundy  calls  “hell-raising  journal¬ 
ism,”  which  he  defines  as  “something  someone  wishes  wouldn’t 
run,  or  something  that  gets  reader  reaction.” 

Winner  of  a  1999  Pulitzer  Prize  for  beat  reporting,  the  news¬ 
paper  is  kept  on  its  toes  by  the  McClatchy  Co.-owned  Star  Trib¬ 
une,  just  across  the  river  in  Minneapolis.  “It’s  probably  the  most 
competitive  market  in  the  Knight  Ridder  group,”  says  Pioneer 
Press  publisher  Rick  Sadowski. 


“We  have  targeted  our  re- 

I  sources  in  a  way  that  address-  .-.J..  FIQNEER  PRESS  w 

j  es  the  needs  of  our  readers,” 

I  says  Sadowski  of  the  Knight  Minne<<a.  meet  yimr 

Ridder  paper,  which  has  a  Head  of  State 

i  daily  circulation  of  205,798 
I  and  Sunday  circulation  of 
263,264.  “We  have  a  staff 
that’s  passionate  about  read¬ 
ers  and  advertisers.” 

I  The  Pfoncer  Press’ news  staff  _ 

;  is  more  than  230  strong.  Lundy  runs  the  newsroom  with  several 
i  editorial  guidelines  in  mind.  These  include  running  at  least  one 
]  piece  of  useful  news  or  information  on  every  section  front  and  on 
the  Web  {www.pioneer planet.com)  every  day;  printing  at  least  one 
story  a  week  that  focuses  on  diversity  issues;  publishing  stories  that 
j  readers  consider  surprising  on  at  least  three  of  five  section  covers 
i  every  day;  and  including  a  visual  surprise  in  the  entertainment  and 
:  features  sections,  and  on  at  least  one  news  cover. 

Although  management  is  especially  happy  about  the  paper’s 
sports  and  business  coverage— the  1999  Pulitzer  w'ent  to  George 
Dohrmann  for  reporting  on  academic  fraud  in  the  Universift’  of 
Minnesota’s  men’s  basketball  program,  making  him  the  target  of 
much  local  criticism  at  the  time— it  is  looking  to  shore  up  neigh¬ 
borhood  coverage  and  to  make  headway  into  Star  Tribune  turf 


INTRODUCING  THE  NE\y  BETTER, 
SMARTER  SUNDAY  CHRONICLE 


SUNDAY  — - 

San  3^ranfi5w  Cliwmde 


W: 


PG&E*s  power  play 


Mv  loit  as  a  NIooiKliild 


Why  are  dramatic  changes  being  made  in  the 

Sunday  Chronicle?  Because  we  are  determined 
to  become  the  papier  our  readers  have  always  wanted. 

An  exceptional  piapier.  A  true  reflection  of  the  Bay  Area 

We  live  at  an  epicenter  of  innovation  and  commerce, 
boasting  some  of  the  best  educated  pieople  anywhere. 

They  demand  a  great  deal  of  themselves,  and  of  their  piaper. 
We  intend  to  surpass  their  expiectations. 


>111  i 


New  sections  |  New  look  1  New  heights 

Sundays  will  never  be  the  same. 
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SPECIAL  REPORT 


One  Minnesotan  who  might  prefer  the  Tribune  is  Gov*.  Jesse 
Ventura.  “VenturaLand,”  a  weekly  editorial  cartoon  strip,  has  agi¬ 
tated  him  so  much  that  his  lawy  ers  have  threatened  a  copyright- 
infringement  suit  over  the  use  of  his  name  and  likeness. 

"What  a  great  time  to  be  a  publisher  of  this  newspaper,”  Sad- 
owski  says.  “A  governor  who’s  as  flamboyant  and  outspoken  as 
he  is— he’s  been  fun  to  cover.”— Joe/  Davis 

D  A I  LY  S  O  UT  H  TOWN  Tinley  Park,  Ill. 

Like  many  of  its  readers,  the  Daily  Southtoxvn  some  years  ago 
moved  out  of  its  blue-collar,  gritty',  industrial  Southside  Chica¬ 
go  neighborhood  to  a  southwestern  suburb  of  big  back  yards 
and  sprawling  malls— in  its  case,  Tinley  Park,  Ill.  But  while  its 
readers  are  enjoying  more  elbow  room  in  the  ’burbs,  the 
SouthtoK'n’s  move  places  it  in  the  middle  of  an  unusually  con¬ 
gested  newspaper  market. 

“There  must  be  more  pa¬ 
pers  per  capita  here  than  any 
other  market  in  the  nation, 
and  that  is  something  that 
forces  you  every  day  to  ex¬ 
amine  what  you  are  doing,” 
says  publisher  Larry'  Kelly. 

The  newspaper  has  always 
faced  competition  from  the 
Chicago  Tribune  and  the  Chi¬ 
cago  Sun-Times  (which  became  a  sister  paper  when  Hollinger  In¬ 
ternational  acquired  the  Southtoxvn  in  1995).  As  it  grows  beyond 
its  traditional  circulation  area  of  the  city  and  its  southwestern 
suburbs,  the  Southtoxvn  is  bumping  up  against  a  host  of  daily 
and  community  papers  just  like  itself,  wth  heavy'  local-news  ori¬ 
entation,  an  acute  awareness  of  market  demographics— and,  as 
often  as  not,  the  same  Hollinger  ownership. 

“That  hasn’t  had  a  whole  lot  of  impact  on  our  coverage,”  says 
editor  Michael  Waters.  “We’re  continuing  to  compete  out  there 
against  each  other.” 

So  is  the  Southtoxvns  advertising  sales  force.  “Hollinger  has  a 
philosophy  that  its  papers  have  to  be  competitive— even  with 
each  other,”  Kelly  says.  “That  way  you  offer  the  best  buy  you  can 
to  your  advertisers  and  readers.  [Commonly  held]  companies  do 
that  all  the  time,  but  it’s  rather  unique  among  newspapers.” 

The  Southtoum’s  slogan  is  “People  up  north  just  don’t  get  it,”  but 
there  are  signs  that  the  feisty  51,333-circulation  paper  is  getting  no¬ 
ticed  far  from  its  Southside  roots.  Last  year,  for  instance,  the  South¬ 
toxvn  ’s  Kex'in  Carmody  won  the  George  Polk  award  “for  courage 
and  resourcefulness  in  local  reporting.”— MarA:  Fitzgerald 

PORTSMOUTH  HERALD 

New  Hampshire 

Newspapers  lose  circulation  when  they  are  written  for  the 
Ozzie  and  Harriet  generation,  contends  David  Soloman,  execu¬ 
tive  editor  of  the  Portsmouth  Herald. 

The  Herald  tries  hard  to  avoid  that  trap.  A  Page  One  lead  in  a 
recent  Sunday  issue  reported  on  local  married  people  who  have 
found  secret  sex  partners  in  Internet  chat  rooms.  In  one  case,  a 
young  woman  divorced  her  husband,  moved  to  Las  Vegas  with 
their  two  children  and  married  her  older  chat-room  Romeo. 

“That  was  mild  for  us,”  says  Soloman. 
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I  Another  front-page  story 
reported  that  a  local  hospital 
was  aggressively  chasing  pa¬ 
tients  with  unpaid  bills  by 
having  liens  slapped  on  their 
homes.  In  retaliation,  the 
’  hospital  got  several  hundred 
employees  and  supporters  to 
!  cancel  subscriptions. 

“Unconventional  and  bold 
[coverage]  pays  off  in  the  long  run,”  says  Soloman.  If  the  paper 
had  stuck  with  the  traditional  approach,  adds  publisher  John  Ta¬ 
bor,  “we  were  going  to  shrink  and  die.” 

The  Herald,  with  a  staff  of  only  nine  reporters,  was  named 
small  Newspaper  of  the  Year  in  1998  and  1999  by  the  New  Eng¬ 
land  Press  Association. 

The  paper  gained  readers  last  year,  with  daily  circulation  rising 
to  14,868,  from  14,388  a  year  earlier,  and  Sunday  circulation  up 
to  20,647,  from  20,058.  That  makes  it  “the  fastest-gro\\'ing  news- 
!  paper  in  New  England  by  far,”  says  Tim  Pearson,  the  paper’s  di- 
!  rector  of  member  services.  The  paper  belongs  to  Dow  Jones  & 
j  Co.’s  Ottaway  Newspapers  group.  —Joe  Nicholson 

i  THE  PRESS-ENTERPRISE 

Riverside,  Calif. 

When  the  highly  regarded  Press-Enterprise  was  sold  to  Belo  in 
1997,  there  was  considerable  consternation.  The  Hays  family, 
which  had  been  the  majority  owner,  was  legendary  for  running 
an  aggressive,  civic-minded  newspaper,  one  that  had  won  a 
Pulitzer  for  public  service  in  1968.  The  paper  had  been  family- 
owned  since  1878.  But  the  Hayses  picked  Belo  precisely  because 
of  its  commitment  to  community  and  quality. 

Nearly  four  years  later,  the  transition  appears  to  have  been 
seamless.  The  Press-Enterprise  is  still  a  feisty  local  paper,  and  it  has 
made  circulation  and  advertising  gains  despite  competition  from 
i  major  Southern  California  dailies  in  seemingly  all  directions, 
j  “We  do  better  against  the  Los  Angeles  Times  than  anybody 
!  else  by  providing  a  very  in¬ 
tensely  local  product  in  a 
lot  of  disparate  communi¬ 
ties,”  says  editor  and  pub- 
I  lisher  Marcia  McQuern. 

I  The  166,935-circulation 
I  P-E  focuses  on  “micro-local” 

!  zoned  news.  The  paper’s 
260-person  editorial  team, 
fanned  out  in  10  offices  and 
bureaus,  produces  9  zoned 
editions  a  night,  completely  remaking  the  local  sections. 

The  P-E  publishes  a  business  weekly  and  a  Spanish- 
language  weekly;  partners  with  a  daily  in  Guadalajara,  Mexico; 
and  feeds  classifieds  to  weeklies  in  San  Bernardino  County, 
i  There’s  little  chance  that  the  P-E  will  go  soft  anytime  soon. 
I  The  paper  simply  has  too  many  competitors  for  that  to  happen. 
I  “It  would  be  calmer,  and  you  could  make  more  money,  if  you 

I  didn’t  have  quite  so  many,”  McQuern  says.  “But  from  a  journal- 
I  istic  [standpoint],  it’s  always  fun  to  be  tested  every  day.  It 
I  makes  it  intense.”— Joe/  Davis 


A  DFW  media  buy  with  just  D  is  all  wet. 


We  hate  to  rain  on  your  parade,  but  if  you  buy  just  The  Dallas  Morning  News,  you're  not  covering  1,016,000 
adults  who  live  in  the  western  part  of  the  seventh  largest  market.  The  Star-Telegram  is  the  paper  of  choice 
for  nine  out  of  10  newspaper  readers  in  Tarrant  County  and  Fort  Worth/Arlington  each  week.  It  dominates 
its  side  of  the  Metroplex  just  as  the  Dallas  paper  dominates  its  side.  So  to  bring  the  entire  CMSA  under  the 
umbrella,  you  have  to  buy  both.  For  the  sunniest  sales  forecast,  it  makes  sense  to  buy  the  Star-Telegram. 


Fort  Worth  Star-Telegram,  400  West  Seventh  Street.  Fort  Worth.  Texas  76102 
Cumulative  Seven-day  TOMN  non-readers  in  Fort  Worth/Arlington. 

Source:  Scarbourgh  Reports  for  Oallas/Fort  Worth,  2000  and  DMA  TV  households:  ACNielsen  SPARC. 

Ron  Rohmiller,  National  Advertising  Manager,  817/390-7150:  Gene  Villarreal  Retail  Advertising  Manager, 
817/390-7606.  Represented  nationally  by  Newspapers  First,  212/692-7100  (New  York),  214/696-8666  (Dallas). 


Fort  Worth  Star-Telegram 


SPECIAL  REPORT 
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THOSE  WHO  THINK  THAT  TIME  HAS  MELLOWED  WILLIAM 
Dean  Singleton  s  freewheeling  newspaper-management  style  should 
have  seen  him  in  Denver  the  other  day,  when  he  was  in  vintage  form. 

Jake  Jabs,  an  old  hunting  buddy  of  Singletons,  had  said  some  in¬ 
temperate  things  about  the  MediaNews  Group  CEO  and  Denver  Post 
publisher— and  Singleton  was  about  to  say  some  things  right  back. 

Jabs  is  an  outsized  personality  who  has  made  himself  famous  in  Denver  with  years  of 
purposely  cheesy  TV  ads— featuring  him  cavorting  with  tigers— for  his  American  Furniture 
Warehouse  stores.  Denver  had  been  seeing  a  lot  of  Jabs  in  the  local  news,  too.  Until  drop¬ 
ping  a  lawsuit  in  mid-April,  Jabs  had  been  battling  to  roll  back  the  joint  operating  agree¬ 
ment  between  MediaNews  Group’s  Denver  Post  and  E.W.  Scripps’  Rocky  Mountain  News. 

Jabs  was  charging  that  Singleton  had  promised,  before  the  JOA  was  approved  in  Janu¬ 
ary  2001,  that  his  ad  costs  would  increase  only  a  modest  5  percent  to  10  percent.  But  when 
the  deal  was  done.  Jabs  said,  Singleton  socked  him  with  a  four-year  contract  that  would 
have  immediately  doubled  American  Furniture’s  ad  rate,  followed  by  three  more  annual 
increases  of  25  percent. 

“I  took  notes  on  everything  Dean  said,”  said  Jabs  prior  to  pulling  out  of  the  legal  fray. 
“He  said  he  would  go  easy  on  the  rates:  ‘I’ll  do  right  by  you,’  ‘We’ll  take  care  of  you.’  I  don’t 
tbink  Dean  was  born  in  a  cave.  He  knows  when  we’re  talking  about  ‘taking  care  of  you,’ 
that  means  a  modest  increase.” 

Another  publisher,  another  chairman  of  a  brand-new  JOA,  might  feel  the  need  to  cool 
dowm  this  big  and  angry  customer.  (Jabs  says  he  used  to  spend  about  $3  million  a  year  in 
the  two  papers.)  Not  Singleton.  “I  am  not  afraid  to  call  Jake  a  bully  and  a  liar  and  a  decep¬ 
tive  businessman,”  the  Denver  media  quoted  him  as  saying.  “I  am  looking  forward  to  a 
Denver  Post  and  a  Rocky  Mountain  News  vnth  no  American  Furniture  ads.” 

He  got  his  wish:  American  Furniture  ran  its  last  ad  in  the  April  1  editions,  the  day  the 
new  joint  Post/News  rate  card  took  effect. 

Reflecting  on  the  spat  in  the  calm  of  his  21st-floor  office  in  MediaNews  Group’s  Denver 
headquarters,  Singleton  allows,  “I  guess  that  reporter  caught  me  in  a  mood.”  Over  his  shoul¬ 
der  on  the  wall  is  a  framed  picture  of  himself  and  Jabs  smiling,  in  cowboy  hats,  after  bidding 
together  on  a  champion  steer.  Jabs,  he  said,  is  a  “good  friend”  who’ll  be  back  in  the  paper. 
“But  he  won’t  be  coming  back  with  a  special  deal.  We  don’t  make  special  deals  anymore.” 

And  so  Jake  Jabs,  who  has  tamed  tigers  and  chased  a  dozen  furniture  competitors  out 
of  town,  joined  the  legions  inside  and  outside  the  newspaper  business  who  have  under¬ 
estimated  Dean  Singleton. 

From  virtually  the  moment  the  newspaper  industry  first  noticed  Singleton,  many  in  it 
loathed  him.  He  was  the  27-year-old  president  of  Washington  banker  Joe  Albritton’s 
newspaper  division,  and  he  had  already  bought  and  folded  Fort  Worth’s  second-place  dai¬ 
ly.  Everywhere  he  went,  it  seemed,  newsrooms  lost  their  budgets,  journalists  lost  their 
jobs,  and,  critics  said,  newspapers  lost  their  quality.  The  animus  only  grew  stronger  when, 
in  1983  at  age  32,  Singleton  hooked  up  with  70-year-old  Richard  B.  Scudder,  a  fourth- 
generation  New  Jersey  publisher  then  in  the  newsprint  business,  and  began  buving  his 


CASH  COW:  Singleton’s  success  allowed  him  to  buy  a  sprawling  ranch  three  hours  outside  of  Denver. 
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own  papers.  The  fledgling  MediaNews  bought  papers  that  were 
barely  alive,  and  in  the  view  of  the  company’s  many  vocal  crit¬ 
ics,  Singleton’s  cure— dramatic  cuts  in  jobs  and  expenses— was 
a  deadly  one  for  the  business  and  for  journalism. 

If  the  howls  were  loud  when  Singleton  was  buying  the  Eliza¬ 
beth  (N.  J.)  Daily  Journals  of  the  world,  they  grew  all  the  more  rau¬ 
cous  when  he  began  playing  in  the  really  big  leagues  by  buying  the 
Dallas  Times  Herald,  The  Houston  Post  and  The  Denver  Post.  The 
Houston  Post  was  folded  so  suddenly,  it  never  published  its  own 
obituary,  and  The  Times  Herald  died  not  long  after  Singleton  sold 
it  to  his  onetime  associate  John  Buzetta.  To  his  detractors,  Denver 
looked  to  be  next,  despite  the  easy  terms  Singleton  had  renegoti¬ 
ated  with  previous  owner  Times  Mirror  Co. 

“The  entire  industry  thought  Dean  Singleton  was  a  bottom 
feeder,”  says  Neil  Westergaard,  who  left  The  Denver  Post  as  ex¬ 
ecutive  editor  in  1999  to  become  editor  of  The  Denver  Business 
Journal.  “He  was  re\iled— the  hatred  for  him  was  palpable. 
When  it  was  announced  he  was  buying  [7%e  Post'S,  about  half 
the  staff"  immediately  sent  out  resumes.  But  those  of  us  who 
stayed  made  the  right  decision,  I  think,  because  he  surprised  us 
and  the  rest  of  the  industry  with  what  he  did  in  Denver.” 

The  Post  didn’t  just  survive 
in  Denver,  it  triumphed.  After  a 
long  and  expensive  newspaper 
war,  the  News  sued  for  peace  by 
asking  for  a  JOA,  agreeing  to 
give  up  its  Sunday  paper  and 
paying  MediaNews  some  $60 
million.  The  Denver  newspa¬ 
pers’  proposal  to  stop  business 
competition  avoided  the  public 
hearings  and  lawsuits  that  for 
months  and  even  years  had  de¬ 
layed  the  approvals  of  JOAs  in  Detroit,  Seattle  and  Cincinnati. 

These  days,  Singleton  tells  anyone  who  will  listen  that  he  in¬ 
tends  to  plow  the  extra  revenue  that  will  come  from  the  end  of  I 
business  competition  back  into  the  newspapers,  with  more  ! 
journalists  and  expanded  news  coverage. 

The  surprising  thing  is  that  a  declaration  of  this  kind  from 
Singleton  is  no  longer  dismissed  with  a  cynical  laugh.  Even  his 
harshest  critics  acknowledge  that  The  Post  is  a  worthy  paper. 
And  after  years  of  hearing  critics  point  out  that  its  50  papers  had 
never  won  a  major  journalism  prize,  MediaNews  finally  got  the 
Pulitzer  monkey  off  its  back  last  year  when  The  Po,st  won  the 
award  for  its  breaking-news  coverage  of  the  Columbine  High 
School  massacre.  (In  an  odd  portent  of  the  JOA,  the  News  won  a 
Pulitzer  for  its  breaking  photo  coverage  of  the  same  event.) 

When  Singleton  formally  took  the  title  of  Denver  Post  pub¬ 
lisher  after  the  JOA  was  approved  in  January,  the  action  capped 
a  remarkable  turnaround  in  the  paper’s  business  prospects— 
and  in  the  way  Singleton  is  regarded  in  the  newspaper  industry. 

He  didn’t  invent  the  concept  of  clustering  newspapers  or  of 
trimming  web  widths  to  save  newsprint,  but  it  was  his  lead  in 
those  practices  that  set  a  trend  for  U.S.  newspaper  publishers.  His 
idea  to  effectively  acquire  Donrey  Media  Group’s  10  Northern  Cal¬ 
ifornia  newspapers  and  combine  them  in  a  MediaNews-managed 


partnership  with  his  own  10  nearby  papers  and  a  Gannett  proper-  ^ 

ty  is  admired  as  an  innovative  solution,  even  by  some  of  his  de¬ 
tractors.  Singleton  has  been  so  successful  recently  that  even  when 
he  steps  into  an  extremely  complicated  potential  JOA,  as  with  the  i 

Salt  Lake  Tribune  and  The  Deseret  News  in  Utah,  most  in  the  in¬ 
dustry  believe  he’ll  figure  a  w'ay  to  make  it  work. 

The  one-time  enfant  terrible  of  the  newspaper  business 
turns  50  on  Aug.  1.  As  he  nears  this  milestone,  the  poster  boy  of 
the  Type  A  personality  has  finally  earned  a  fair  amount  of  re¬ 
spect,  both  grudging  and  generous,  from  colleagues. 

David  Sachsman,  the  University  of  Tennessee  professor  who 
first  hung  the  label  “survival  journalism”  on  Singleton’s  brand 
of  newspapering,  now  admires  what  MediaNews  has  done.  “It’s 
a  real  service  to  America  to  keep  newspapers  alive,”  he  says.  “A 
live  newspaper  is  always  better  than  a  dead  newspaper.” 

Discussing  Singleton,  New'spaper  Guild  president  Linda  K. 

Foley  pauses,  as  if  she  is  surprised  herself  to  hear  what  she  is  say¬ 
ing.  “I  don’t  want  to  make  him  sound  so  good,”  she  says,  “but  I’ve 
got  to  tell  you,  he’s  kind  of  a  ftm  guy  to  deal  with,  because  if  Dean 
tells  me  something,  he’ll  stick  by  it.”  One  wonders,  though, 
whether  Jake  Jabs  would  agree  with  that  assessment. 

As  Nixon  was  to  politics,  Sin¬ 
gleton  remains  a  polarizing  figure 
in  the  newspaper  industry— un¬ 
forgiven  and  distrusted  in  many 
quarters.  Reporters  and  media  I 

critics  tend  to  be  harshest,  to  the 
chagrin  of  Singleton’s  Media- 
News  partner.  “I’ve  got  a  bone  to 
pick  with  reporters  in  our  indus¬ 
try,”  Richard  Scudder  says.  “This 
business  about  getting  on  Dean, 
that  he’s  cutting  staff  on  papers  ... 
it’s  just  pure  bullshit.  These  reporters  reduce  their  profession  by 
reporting  without  getting  their  facts.” 

Several  former  newsroom  executives  at  his  papers  wouldn’t 
talk  about  Singleton  on  the  record,  and  they  wouldn’t  say  many 
kind  words  about  him  off  it.  “Probably  the  reason  I  don’t  want  to 
is— I  don’t  know  that  I’m  afraid  of  him  anymore,  but  you  never 
know  when  he’s  going  to  come  back  into  your  life,”  explains  one. 

“He  buys  a  lot  of  papers,  and  you  could  be  back  working  for  him.” 

Working  for  Singleton  can  be  a  stormy  and  frustrating  expe¬ 
rience,  made  all  the  more  intense  by  relentless  budget  pres¬ 
sures,  some  former  executives  say. 

“We’re  a  passionate  company  with  a  lot  of  passionate  peo¬ 
ple,”  Singleton  responds.  “They  raise  their  voice  when  they’re 
upset  and  throw  a  curse  word  around  now  and  then.  I  hire  pas¬ 
sionate  people  because  passionate  people  make  things  happen.” 

One  particularly  passionate  employee  is  Pat  Robinson,  Single¬ 
ton’s  secretary  for  13  years  and  his  older  sister  for  his  entire  life. 

Even  as  a  little  boy,  she  says,  he  was  “entrepreneurial  from  the 
word  go.”  He  would  raise  hogs  for  4-H  competitions,  anticipating 
the  price  a  winning  animal  could  command.  He  bought  those 
hogs,  Robinson  says,  the  same  way  he  now  buys  a  newspaper. 

“He  would  go  talk  to  the  banker.  Daddy  would  co-sign  the 
note,  but  it  would  be  his  loan,”  she  recalls. 


“Dean  suffers  when 
he  has  to  cut  a  per¬ 
son,”  says  Scudder. 
But  he  adds,  “Most 
of  those  people 
wouldn’t  be  there  at 
all  if  not  for  Dean.” 
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I  “I  was  very  impressed  that  all  he  did  was  talk  about  how 
j  good  his  paper  w  as  and  not  how  much  we  owed  him,”  Singleton 
recalls.  In  Scudder’s  retelling  of  the  story,  money  was  very  much 
on  his  agenda:  “They  told  me  there  was  this  fellow  who  owed  us 
1  $400,000  and  could  I  go  over  and  get  it?” 

They  were  “the  odd  couple  of  American  journalism,”  as  one 
;  former  editor  who  knows  both  of  them  well  puts  it— a  patrician 
elder  statesman  of  the  industry'  and  a  young  guy  from  the  Texas 
oil  patch.  “What  we  both  have  in  common  is  we  love  newspa¬ 
pers,”  Singleton  says.  Scudder,  who  turns  88  in  May,  couldn’t 
agree  more:  “We’re  both  news-dominated,”  he  says. 

Their  MediaNews  venture  grew  quickly  after  their  first  pur- 
;  chase.  The  Gloucester  County  Times  in  Woodbury,  N.J.,  paid  for 
with  a  $3  million  investment  from  Scudder.  By  1986,  Singleton 
was  buying  an  average  of  one  paper  every  10  days. 

MediaNews  was  not  alone.  Other  young  men  in  a  hurry  — 
Ralph  Ingersoll,  Will  Jarrett,  Stephen  Rose,  to  name  just 
i  three— were  also  furiously  assembling  chains.  “If  you  go  back  to 
!  the  ’80s,  of  all  the  entrepreneurs  w'ho  started  out,  quite  a  few  of 
them  have  fallen  by  the  wayside.  Dean  has  been  by  far  the  most 
successful  of  them  all,”  says  his  former  as- 


“The  entire  industry  thought  Dean  Singleton 
as  a  bottom  feeder,”  says  a  former  Denver 
Post  editor.  “But  he  surprised  us  and  the  rest 
of  the  industry  ^^^th  what  he  did  in  Denver  ” 


sociate  John  Buzetta,  who  publishes  a 
group  of  community  papers  in  east  Texas. 

To  some  observers,  that’s  because  the 
papers— and  their  employees,  traditions 
and  communities— don’t  mean  all  that 
much  to  him.  “He’s  not  sentimental  about 


these  things,”  says  the  Newspaper  Guild’s 


“We  had  a  lot  of  love,  but  our  parents  didn’t  have  a  lot  finan¬ 
cially,”  she  says  of  their  upbringing  in  the  w'est  Texas  town  of 
Graham.  While  he  sold  greeting  cards  and  raised  livestock,  Sin¬ 
gleton  the  child  always  seemed  to  regard  newspapers  as  his  way 
out  of  town,  his  sister  says.  And  soon  enough— remarkably 
soon— he  was  on  his  way,  buying  weeklies  in  fly-speck  neighbor¬ 
ing  tow’ns,  trying  and  failing  to  keep  the  Fort  Worth  Press  alive, 
and  assembling  and  running  a  group  of  dailies  for  Joe  Albritton. 

Still,  Singleton  wanted  something  more,  and  he  found  inspi¬ 
ration  when  he  read  a  biography  of  S.I.  Newhouse  Sr.  “Here  was 
a  man  who  started  out  shining  shoes  and  built  the  greatest 
newspaper  company  this  country  will  ever  see,”  he  says. 

It  isn’t  just  the  Newhouse  patriarch  whom  Singleton  re¬ 
spects.  “I  just  totally  admire  the  Newhouses,”  he  says.  “The 
whole  family.  [Advance  Publications  president]  Don  New¬ 
house  is  a  real  role  model  in  this  business  for  anybody.” 

There  are  obvious  parallels  between  the  Newhouse  chain 
and  MediaNews.  Like  Singleton,  S.I.  Newhouse  started  out 
with  small  papers  that  critics  regarded  as  nothing  more  than 
mediocre  cash  cows.  But  in  recent  years,  the  chain  has  gained 
increasing  respect  for  its  journalism  at  places  like  The  Star 
Ledger  in  Newark,  N.J.,  and  for  its  business  practices. 

The  beginning  of  Singleton’s  own  chain  dates  back  to  his  first 
meeting  with  Richard  Scudder.  Singleton  still  remembers  the 
date:  July  15, 1977.  He’d  just  taken  over  The  Paterson  (N.J.)  News 
for  Albritton,  and  he  had  a  mountain  of  debt— and  no  newsprint 
for  the  next  day’s  press  run.  He  called  on  Scudder,  who  then  owned 
a  recycled-newsprint  mill,  in  addition  to  the  Garden  State  Paper. 


Foley.  “You’ll  never  see  him  doing  something  like  [Seattle  Times 
chairman]  Frank  Blethen  buying  a  paper  in  Maine  because  his 
family  vacations  there.”  A  case  in  point,  some  say,  w  as  Singleton’s 
!  swift  decision  a  few  years  ago  to  sell  all  of  MediaNews’  pajiers  in 
the  state  where  the  company  began. 

Singleton  begs  to  differ.  “It  broke  my  heart  to  turn  over  our 
first  paper.  The  Gloucester  County  Times,  to  Michael  Newhouse,” 
he  says.  “When  I  sold  the  [North  Jersey]  Herald  News  to  Mac 
Borg,  Mac  had  to  finish  the  presentation  to  the  hoard  because  I 
broke  down  in  tears.  I  get  very’  emotional.  But  I’m  still  practical. 
W’e  wanted  to  be  a  major  player  in  New  Jersey,  but  we  lost  out. 
We  were  a  footnote  in  New’  Jersey,  so  we  got  out.” 

It’s  the  same  with  layoffs,  Scudder  contends.  “Dean  suffers 
I  when  he  has  to  cut  a  person.  I’ve  seen  it,  and  the  stories  you 
!  read  about  how  he  doesn’t  care,  I  think  it’s  just  the  anger  of 
fired  reporters,”  he  says.  “The  history’  of  our  company  has  been 
buying  failing  newspapers.  Most  of  those  people  wouldn’t  be 
there  at  all  if  it  weren’t  for  Dean.” 

Singleton,  his  sister  says,  “just  is  newspapers,  inside  and  out.” 
In  a  w’ay.  Dean  Singleton,  who  will  be  chairman  of  the  News- 
[  paper  Association  of  America  a  year  from  now,  doesn’t  seem  to 
i  have  a  choice  about  his  calling.  He  says  he’s  sticking  with  news- 
!  papers  even  as  they  enter  a  slow  period  more  sensitive  than  ever 
to  cyclical  changes  in  the  economy.  “There  are  definitely  other 
businesses  where  you  can  make  more  money,”  he  says,  “but  this 
is  not  a  stock  portfolio  for  us.  It’s  our  lives.”  ■ 

Mark  Fitzgerald  is  editor  at  large  for  Editor  &  Publisher. 
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POOR  NEWSPAPER  PUBLISHERS.  WITH  THE  DOT-COM  COLLAPSE,  THEY  THOUGHT  THEY 
might  finally  be  out  from  under  the  pesky  Internet  threat— for  the  time  being,  anyway.  Now,  Mel 
Karmazin,  of  all  people,  is  raiding  them.  The  Viacom  president  recently  told  the  Hollywood 
Radio  &  Television  Society  that  during  these  lean  days  for  advertising-driven  media,  his  company. 


parent  of  CBS,  MTV  and  Paramount  Pictures,  ought  to  be  chas¬ 
ing  after  the  business  of— you  guessed  it— newspapers. 

As  if  publishers  don’t  have  enough  to  worry  about,  suddenly 
the  man  who  oversees  one  of  the  greatest  multimedia  powers  on 
earth  is  spoiling  for  a  turf  war.  “The  biggest  competition  that  Via¬ 
com  would  like  to  take  market  share  away  from,  on  the  advertis¬ 
ing  side  of  things,  would  be  the  newspaper  business,”  he  said. 

There  is  actually  something  satisfying  for  publishers  in 
Karmazin’s  threatened  jihad:  The  newspaper  industry  may 
have  seen  its  obit  written  with  the  advent  of  every  new  medi¬ 
um,  but  it’s  still  a  viable  competitor. 

Then  again,  the  last  thing  newspapers  need  in  times  like  these 
is  somebody  offering  to  relieve  them  of  ad  pages.  Miles  Groves  of 
the  consulting  firm  the  Barry  Group  in  Bethesda,  Md.,  whose 
client  roster  includes  The  Washington  Post  and  the  Dallas  Morn¬ 
ing  News,  in  March  revised  down  his  already-woeful  prediction 
for  a  5.1  percent  gain  in  newspaper  advertising  this  year.  He  now 
forecasts  just  a  3.2  percent  bump,  to  $50.2  billion,  an  adjustment 
due  to  sluggishness  from  two  newspaper  advertising  stalwarts: 
retail,  which  is  e.xpected  to  be  virtually  flat  for  the  year,  and  clas¬ 
sified,  which  Groves  thinks  will  gain  less  than  5  percent. 

The  country’s  largest  newspapers— including  The  New  York 
Times,  The  Wall  Street  Journal,  USA  Today,  the  Chicago  Tribune 
and  the  Los  Angeles  Tmes— have  all  sufiered  sharp  declines  in  ad¬ 
vertising  volume.  And  major  publishers  such  as  the  New  York 
Times  Co.  and  Philadelphia  Inquirer  parent  Knight  Bidder 
turned  in  weak  first-quarter  profits,  no  thanks  to  evaporating  ads. 

But  enough  doom  and  gloom.  Indeed,  when  contrasting 
newspapers’  national  reach  and  older  demographic  with  TV’s 
serious  fragmentation  problems  and  its  often  younger,  less  af¬ 
fluent  viewer,  you  have  to  wonder— if  you’re  selling  Maxwell 
House  coffee  or  Heinz  ketchup  or  something  equally  omni¬ 
present— where  the  smart  ad  dollar  should  go.  Are  newspapers, 
the  first  truly  mass  medium,  also  the  last? 

“Newspapers  provide  the  kind  of  touch  points  for  people  to 
get  the  depth  behind  the  broad  premise  laid  out  in  other  me¬ 
dia,”  says  Ogilvy  &  Mather  creative  director  Chris  Wall.  “Cre¬ 
ative  people  have  always  liked  newspapers.  And  newspapers 
have  gotten  much  better  technology  in  the  last  15  years.” 

That  improved  technology  has  helped  to  woo  national  adver¬ 
tising,  which  looks  to  be  on  track  to  reach  Groves’  predicted  8.4 
percent  increase  for  2001.  Since  the  mid-1990s,  national  adver¬ 
tiser  spending  has  steadily  risen,  and  consumer-goods  behe¬ 
moths  have  committed  bigger  chunks  of  their  budgets  to 
newspapers.  In  some  cases,  those  increases  came  at  the  expense 
of  other  media,  especially  broadcast  and  cable  TV. 

The  national  advertisers  that  are  sticking  to  (or  returning  to) 
newspapers  are  doing  so  for  several  reasons.  Broad  reach,  fa¬ 
vorable  demos,  zoning  capabilities,  improved  color  reproduc¬ 


tion,  and  streamlined  ordering  and  billing  are  just  a  few. 

“The  thing  we  really  see  in  newspapers  is  the  immediacy,” 
says  Stuart  Redsun,  vp  advertising  for  computer  giant  Gateway. 
(Gateway  Computer  spent  $31.4  million  in  newspaper  advertis- 
1  ing  in  1999,  while  Gateway  Computer  Stores  laid  out  another 
$28.5  million  during  the  same  year,  according  to  Competitive 
Media  Reporting)  “With  Gateway  having  300  stores  in  local 
markets,  [newspapers]  are  really  a  way  to  get  the  message  out 
quickly,  a  targeted  message  for  a  given  amount  of  time.  We  see 
traffic  after  we  run  an  ad  in  newspapers.” 

Maintaining  momentum  with  national  advertising  has  been 
a  battle  for  newspapers,  as  it  has  for  network  TV  and  consumer 
I  magazines.  Newspaper  circulation  has  been  on  a  steady  decline 
i  for  more  than  a  decade,  pushed  down  by  sliding  Sunday  circu- 
[  lation  and  vanishing  evening  editions.  But  circulation  losses 
j  seem  to  have  leveled  out  for  the  most  part,  and  the  biggest  pa¬ 
pers— r/tcATcTC’  York  Times,  The  Wall  Street  Journal,  USA  Today, 
The  Washington  Post,  the  New  York  Daily  News  and  the  Chica¬ 
go  Tribune— \va\e  reversed  the  trend. 

Pure  circulation,  though,  has  become  less  relevant  as  news¬ 
papers,  taking  a  cue  from  TV  and  with  the  support  of  the  Audit 
Bureau  of  Circulations,  have  begun  to  track  the  actual  number 
of  people  reading  each  paper  and  their  demographic  character¬ 
istics.  Publishers  are  busily  promoting  the  heavy  pass-along 
I  numbers  to  their  clients,  and  advertisers  are  starting  to  get  it. 

I  Even  skeptics  can’t  quibble  with  newspapers’  reach.  On  av¬ 
erage,  55.1  percent  of  the  adult  population  in  the  U.S.  reads  a 
I  newspaper  each  day,  Scarborough  Research  reports.  That 
i  stacks  up  pretty  well  against  TV.  The  average  half-hour  of 
primetime  TV  draws  38.1  percent,  according  to  Scarborough. 
In  the  span  of  a  typical  week,  85  percent  of  adults  look  at  a 
I  newspaper,  according  to  a  study  by  the  Readership  Institute  at 
the  Media  Management  Center  at  Northwestern  Universifr. 

“One  thing  we  know  is  that  media  you  can  target  geographical- 
;  ly  should  do  better,”  says  Jon  Mandel,  co-managing  director  of 
!  MediaCom.  “The  closer  you  can  get  to  the  point  of  «ale,  especially 
in  a  recessionary  environment,  the  better  off  you’re  going  to  be.” 

Also  important  is  how  well  readers  absorb  the  ad  messages. 
According  to  a  study  commissioned  by  the  Newspaper  Associa- 
.  tion  of  America  and  the  American  Society  of  Newspapers,  people 
’  use  newspapers  as  their  primary'  advertising  source  for  a  range  of 
products.  Study  participants  reported  using  newspapers  for  in¬ 
formation  on  new  cars  52  percent  of  the  time  (compared  with  15 
percent  for  TV).  Those  in  the  market  for  a  home  appliance  also 
favor  newspapers  (53  percent  vs.  10  percent),  as  do  shoppers 
I  looking  for  personal  computers  (37  percent,  vs.  8  percent). 

'  Like  all  media,  newspapers  mainly  are  preoccupied  with 
j  making  it  through  the  current  downturn.  While  the  first  quar- 
I  ter  was  brutal,  many  are  expecting— make  that  praying— that 
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things  will  pick  up.  “We  see  a  turnaround  already  for  the  sec¬ 
ond  half,”  says  a  hopeful  Nicholas  Cannistraro,  president  and 
general  manager  of  the  New'spaper  National  Network.  But,  he 
adds,  “it’s  still  a  little  early  to  tell.” 

Others,  like  Michael  Bebe,  media  industry  analyst  with 
Goldman  Sachs,  aren’t  so  sure.  He  recently  told  Editor  ^ 
Publisher,  “Now  nobody  believes  that  a  second-half  recovery 
will  materialize.”  i  i 


Still,  some  remain  optimistic.  'We  deliver  the 

“When  this  turns  around,  there’s  SllDei*  Bowl  ev 
an  opportuniU-  [for  the  adver-  * 

tiser]  to  be  able  to  make  some  ^  i  -  1 1  (  )  I  ^\S 

noise  quicker— advertisers  can 

get  into  the  paper  literally  overnight  to  say,  ‘We’re  back,  and  we 
have  something  to  tell  you,  ’  ”  says  Allen  Banks,  executive  vp/me- 
dia  director  for  Saatchi  &  Saatchi. 

That  immediacy,  however,  can  also  work  against  newspa¬ 
pers  in  a  tanking  economy.  As  Cannistraro  himself  points  out, 
newspapers  “allow  [advertisers]  to  get  out  quickly,  or  to  not 
commit  till  the  last  minute.  It’s  easy  to  cut.” 

In  the  final  analysis,  a  large  part  of  an  agency’s  media  deci¬ 
sion  comes  down  to— plain  and  simple— money.  Buyers  rou¬ 
tinely  complain  that  newspapers  are  too  expensive.  They  say  it 
takes  a  truckload  of  cash  to  initiate  a  wide-reaching  newspaper 
campaign.  And,  for  the  most  part,  they’re  right. 


j  Bates  Worldwide’s  Kevin  Coyne  says:  “Bu3dng  news¬ 
paper  in  a  large  market,  because  there  are  so  many  choices  of 
I  papers  involved  and  different  local  constituencies,  becomes 
tremendously  expensive  from  an  out-of-pocket  standpoint.” 
i  And  then  there’s  the  subject  of  rate  differentials,  which  gets 
I  execs  like  Mediacom’s  Mandel  into  a  lather.  “The  newspaper  in- 
1  dustry  prices  itself  in  a  way  that  is  at  best  archaic  and  at  worst 
.  I  /»  I  antediluvian,”  he  says.  “In  a 

equivalent  ot  the  certain  way,  the  very  sales  they 

erV  claV  Cireail.”  should  try  to  get  are  the  ones 
‘  ^  they  punish.  The  local  guy  does 

CANNISIRARO  OK.  Then  the  national  guy 

comes  in,  and  why  do  they 
screw  me?  Why  is  real  estate  a  different  price  than  a  movie?  In- 
!  stead  of  penalizing  me,  incent  me  to  spend  more.” 

The  NNN’s  Cannistraro,  of  course,  begs  to  differ.  He  argues 
;  that  newspapers  are  well  worth  their  hefty  price.  “You  can  de¬ 
liver  two-thirds  of  adults  with  one  ad,  if  you  buy  an  ad  in  every 
newspaper.  Even  the  Super  Bowl  doesn’t  deliver  two-thirds  of 
'  adults  with  one  commercial.  We  deliver  the  equivalent  of  the 
I  Super  Bowl  every  day,  or  can.” 

!  Come  to  think  of  it,  didn’t  CBS  carry  the  Super  Bowl  this 
I  year?  Mel  Karmazin,  strap  on  your  helmet.  ■ 

I 

I 

I  Tony  Case  writes  about  newspapers  for  Mediaweek. 


‘t**  Ask  us  about  our  full 


Press  Corporation 


You  want  4  4  your 


Harris 


LINE  OF  PRESS  EQUIPMENT 


22023  68th  Avenue  South.  Kent,  Washington  98032 
Tel:  800-424-1411/253-395-3343  Fax:  253-395-4492 
Website:  www.webpress1.com  E-Mail:  wpcorp@)uno  com 


Sd]Qrj'3 


/  Oscillating  form  rollers 
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Results...  just  one  of  the  reasons  our  firm 


represented  either  the  buyer  or  seller  in 
60  percent  of  all  the  daily  newspaper 


transactions  last  year. 
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The  DonrHAN  Eagle 


\>«parin 


The  Thomson  Corporation 

has  agreed  to  sell  the 


Dally  Clrculatk 
36.000 
34.000 
14.000 
10.000 
5.800 


The  Thomson  Corporation 

has  agreed  to  sell  the 

Bridtfeoort  Connecticut  Post 


Dothan  (AL)  Eagle 
Florence  (SC)  Morning  New. 
Opelika-Aubum  (AL)  News 
Enterprise  (AL)  Ledger 
Jackson  County  (FL)  Floridan 


IBelo  Corp. 

has  sold 

Bryan-College  Station  (TX)  Eagle 


Ampersand  Holdings.  LLC 


Messenger 


Clinton 


this  winter 


Belo  Corp. 

has  agreed  to  .sell 

Owensboro  (KY]  Messenger-Inquirer 

(31.900  daily  and  34  700  Sunday  circulation) 
and  hix  wTPklv  newspa{)ers  with  40.000  combined  circulation 
to 


Troutt  Brothers.  Inc. 

has  agreed  to  sell 

The  Jonesboro  (AR)  Sun 

(28.200  daily  .and  31. 100  Sunday  cirrulationl 
to 


Great  Southern  Printing  and  Mfg.  Co. 

has  agreed  to  sell 

The  Frederick  News-Post 

(29.200  dally  circulation) 
to 
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BY  TODD  SHIELDS 


IT’S  GOT  TO  BE  EXCRUCIATING  FOR  JIM  ZERWEKH,  THE  GENERAL  MANAGER  OF  WB 
affiliate  WBZL-TV  in  Miami.  His  Tribune  Co.  station,  seventh-ranked  in  the  tough  South  Flori¬ 
da  TV  market,  lacks  the  resources  to  launch  its  own  news  show.  So  each  night  it  airs  a  newscast 
produced  by  its  local  NBC  rival,  WTVJ.  The  next  hour,  WTVJ  uses  many  of  the  same  reports  and 

“Validate  or  eliminate.  Validate 
the  purpose  of  the  [cross-o\Mier- 
ship]  rule  in  a  modern  context  or 
eliminate  it.  Simple  as  that.” 

—  FCC  CHAIRMAN  MICHAEL  POVVELI. 


journalists  for  its  own  news¬ 
cast— and  draws  an  audience 
nearly  three  times  as  large. 

That  alone  could  churn  enough 
competitive  juices  to  create  a  belly 
full  of  bile.  Then  add  this  unpleas¬ 
ant  irony:  Just  a  few  miles  away,  at 
the  Tribune-owned  Fort  Lauderdale 
Sun-Sentinel,  WBZL’s  sister 


ny  has  newsroom  with  some  360 
editors  and  reporters.  But  Zerwekh 
can't  touch  the  talent  pool  of  his  cor- 

porately  connected  newspaper  be-  ' .  ^|||||||| 

cause  of  a  federal  rule  dating  to  the 
Ford  administration. 

“I’m  hoping  the  rule  gets  changed,”  says  Zerwekh  with  obvi¬ 
ous  understatement. 

It  just  might.  Some  1,000  miles  north  in  Washington,  the 
issue  is  heating  up.  The  new  Republican  administration  and  a 
Republican-led  Congress  are  poised  to  recast  the  rule  that 
handcuffs  Zerwekh. 

And  later  this  year  the  Republicans  will  put  another  hot-but¬ 
ton  issue  for  newspaper  publishers  in  the  spotlight:  the  repeal  of 
the  estate  ta.\,  a  prime  concern  for  family-run  papers. 

If  the  cross-ownership  restrictions  are  relaxed.  Tribune 
could  be  free  to  use  its  newspaper  and  television  properties  co¬ 
operatively.  And  new  spaper  companies  could  more  freely  buy 
local  television  stations,  a  prospect  especially  tantalizing  for 
the  big,  publicly  traded  newspaper  corporations  that  can  mo¬ 
bilize  plenty  of  capital. 

The  rule  that  vexes  Zerwekh  and  others  similarly  situated  was 
enacted  in  1976  by  the  Federal  Communications  Commission. 
The  measure  forbids  common  owmership  of  a  new'spaper  and  a 
broadcast  station— either  radio  or  television— in  the  same  mar¬ 
ket.  Some  such  combinations  exist  because  they  were  in  place 


when  the  rule  took  effect  and  were  allowed  to  continue.  Others 
represent  something  of  a  gamble,  notably  the  recent  combina¬ 
tions  created  by  Tribune  purchases  (in  South  Florida,  New  York, 
Los  Angeles  and  Hartford,  Conn.)  and  Gannett  Co.  acquisitions 
(in  Phoenix).  Depending  on  the  outcome  of  the  cross-ownership 
review,  the  companies  may  need  to  sell  their  TV  stations  in  those 
cities  when  their  broadcast  licenses  come  up  for  renew'al. 

But  it  would  be  premature  to  start  shopping  those  stations. 
Last  fall’s  election  brought  a  series  of  changes  that  augur  the 
rule’s  weakening,  or  perhaps  its  demise.  On  Capitol  Hill,  Rep. 
W.J.  “Billy”  Tauzin  (R-La.),  a  vocal  critic  of  the  cross-ownership 
ban,  became  chairman  of  the  House  Energy  and  Commerce 
Committee,  the  panel  with  direct  oversight  of  the  FCC.  Tauzin 
chose  Rep.  Fred  Upton  (R-Mich.)  to  head  the  telecommunica¬ 
tions  subcommittee,  and  Upton  promptly  called  for  elimination 
of  the  cross-ownership  ban.  Meanwhile,  the  majority'  of  the  five- 
seat  FCC  itself  is  turning  from  Democrat  to  Republican.  The 
chairmanship  already  has  shifted,  from  a  Democrat  who  sup¬ 
ported  the  cross-owTiership  rule  to  the  Bush  administration’s 
choice,  Michael  Powell,  who  is  a  vocal  skeptic  of  ownership  caps. 

In  his  initial  congressional  appearance  in  late  March,  Powell 
said  the  FCC  would  take  up  the  cross-ownership  rule  in  May.  It 
was  a  significant  announcement,  since  newspaper  companies 
have  chafed  for  years  at  the  FCC’s  refusal  to  reconsider  cross¬ 
ownership.  Even  better  for  the  media  lobbyists  listening  to  the 
speech,  Pow'ell  succinctly  articulated  his  attitude  toward  the  rule 
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and  other  ownership  caps.  “Validate  or  eliminate,”  he  told  Uptons 
subcommittee.  “Validate  the  purpose  of  the  rule  in  a  modem  con¬ 
text  or  eliminate  it.  Simple  as  that.” 

The  modern  context  is  the  point  raised  most  frequently  by 
newspaper  executives  pushing  for  the  rales  elimination.  Look  at 
America  in  1975,  they  say:  Cable  television  was  in  its  infancy, 
home  satellite  TV  was  unheard  of,  and  the  Internet  had  yet  to  be 
invented.  Today,  consumers  have  a  wide  choice  of  media.  Given 
that,  media  companies  argue,  common  ownership  of  a  newspa¬ 
per  and  a  television  or  radio  station  cannot  dominate  a  market 
with  a  single  voice,  since  so  many  other  voices  are  out  there,  too. 

So  far  their  argument  seems  to  be  gaining  momentum.  But 
opponents  have  yet  to  be  fully  heard  from— or  to  focus  on  the 
emerging  debate.  Through  the  mid-1990s.  Congress  forbade  the 
FCC  from  spending  any  money  to  weaken  the  cross-ownership 
rule.  That  changed  with  the  landmark  1996  Telecommunications 
Act,  which  instructed  the  FCC  to  examine  its  ownership  rules. 

Newspaper  publishers  view  elimination  of  the  cross-own¬ 
ership  ban  as  their  chance  to  join  television  and  the  Internet 


on  the  media  convergence  path.  Newspapers  must  evolve  into 
information  companies  that  distribute  not  only  via  ink  and  pa¬ 
per,  says  John  F.  Sturm,  president  of  the  Newspaper  Associa¬ 
tion  of  America,  which  represents  large  daily  newspapers. 
“That  is  the  future,”  he  says.  “Being  able  to  take  the  content, 
distribute  it  in  many  ways  and  amortize  costs.” 

But  cross-ownership  skepticism  has  not  disappeared  on 
Capitol  Hill.  Powerful  figures  such  as  Sen.  Ernest  F.  Hollings 
(D-S.C.),  historically  a  proponent  of  the  regulation,  is  expected 
to  be  a  strong  voice  in  the  battle. 

Another  battle  newspaper  publishers  will  wage  is  over  the 
repeal  of  the  estate  tax.  The  debate  over  the  tax  will  be  played 
out  in  the  spotlight  of  tax-and-spend  politics— the  arena  that 
President  Bush  laid  out  early  on  as  central  to  his  initial  year  in 
the  presidency. 

For  family-owned  publishers,  any  measure  that  reforms 
rather  than  repeals  the  estate  tax  will  offer  little  relief  Even  small 
newspapers  are  worth  $10  million;  large  dailies  are  worth  many 
multiples  of  that.  Most  estate-tax  reform  measures,  including  al- 


We  have  chairs  and  young  minds  to  All, 
thanks  to  the  Donald  W.  Reynolds  Foundation. 


The  Donald  W.  Reynolds  School  of  Journalism  and  Center 
for  Advanced  Media  Studies  at  the  University  of  Nevada, 
Reno  has  provided  one  of  the  nation's  most  innovative 
journalism  studies  programs  for  more  than  half  a  century. 

Recently,  the  trustees  of  the  Donald  W.  Reynolds  Foundation 
awarded  a  $5  million  lead  grant  to  the  Reynolds  School  of 
Journalism  Renaissance  Fund.  The  grant  will  fund  two  new 
endowed  chairs,  as  well  as  provide  funding  for  new  media 
technology,  bring  visiting  professionals  and  journalism 
scholars  to  the  Reynolds  School  of  Journalism,  and  support 
an  annual  seminar  in  media  ethics  and  critical  thinking. 


The  Reynolds  School  of  Journalism  will  be 
searching  across  the  nation  for  the  most 
distinguished  scholars  to  fill  a  Chair  in  new 
media  technologies  and  a  Chair  in  critical 
thinking  and  ethical  practices. 


Interested  in  knowing  more  about  one  of  the  best  journalism 
programs  in  America,  and  where  the  brightest  journalism 
students  can  be  found?  Contact  Dean  Bill  Slater  at 
slater@unr.edu,  or  call  (775)  784-6531. 


-IS'' 


Donald  W  Reynolds 

FOUNDATION 


Want  to  know  more  about  the  Donald  W.  Reynolds  Foundation?  Visit  them  on  line  at  dwreynolds.org. 


How  Inland 
Can  Work 
for  You... 


Training  and  Revenue  Programs 

Practical,  cost-effective  training  in  all  areas 
of  newspaper  operations. 


Next  Generation  Leadership  Training  June  13-15 

A  seminar  for  management  executives  of  the  future— covers 
principles  of  leadership,  relationship  management,  and  goal¬ 
setting.  (Chicago) 


Advertising  Executives  Conference  June  20-22 

Practical  strategies  to  deal  with  the  unique  concerns  of 
newspaper  advertising  executives—  including  revenue  ideas 
and  sales  tactics.  (Chicago) 

Newsroom  Series  July  17-20 

This  series  of  one-day  workshops  will  cover  sports  writing  and 
editing,  advanced  newswriting,  copy  editing,  and  newspaper 
design.  (Columbus,  Ohio) 


Management  Tools 

More  than  80  years  of  confidential  research  experience 
producing  studies  which  are  “industry  standards.  ” 


Cost  and  Revenue  Study  for  Dailies  and  Weeklies 
Manage  even  better  by  identifying  revenue  and  cost-saving 
opportunities,  and  applying  performance  benchmarks. 


Employee  Attitude  Surveys 

Measure  job  satisfaction,  increase  employee  retention,  and 
improve  productivity  with  this  tool  for  gauging  employee 
opinions. 

Newspaper  Industry  Compensation  Survey 

The  industry  standard  in  compensation  planning,  covering  81 

Job  titles  unique  to  the  newspaper  industry. 


INLXMMD 


Inland  Press  Association 
Inland  Press  Foundation 

For  membership  or  registration  information: 


847-795-0380  inland@xnet.eom  www.inlandpress.org 
2360  E.  Devon  Ave.,  Suite  3011,  Des  Plaines,  IL  60018 


ternatives  backed  by  prominent  Democ- 
I  rats,  envision  raising  the  value  at  which 
an  estate  is  exempt  from  taxation— to  as 
much  as  $10  million,  from  the  current  j 
$675,000.  These  proposals  would  re-  i 
duce  even  further  the  2  percent  of  estates 
that  are  liable  for  the  tax.  But  newspaper 
companies  would  still  face  wrenching 
tax  bills,  of  up  to  55  percent,  when  a  fam-  j 
ily  owner  seeks  to  pass  the  property  on  to 
the  next  generation. 

The  debate’s  battle  lines  are  clear.  | 
Bush  wants  $1.6  trillion  in  tax  cuts  over  | 

!  10  years.  Democrats  insist  on  smaller  | 
cuts.  In  early  April,  senators,  including  | 
j  several  Republicans,  voted  to  reduce 
Bush’s  10-year  tax  cut  by  about  one-  i 
I  fourth,  to  an  amount  later  brought  to 
'  $1.2  trillion.  At  the  same  time.  House 
Republican  leaders  have  made  it  clear 
I  they’d  like  an  even  bigger  tax  cut. 

The  raw  math  matters,  and  so  does  1 
the  pow  er  balance  between  the  mercur-  i 
I  ial  House  and  the  Senate.  The  math  | 
first.  A  smaller  tax  cut  leaves  less  room  , 
for  competing  priorities.  The  House  has  ^ 
voted  for  across-the-board  rate  cuts,  at  i 
a  cost  of  $958  billion  in  foregone  federal  i 
revenue  over  10  years,  and  for  a  measure 
to  eliminate  the  “marriage  penalty,”  at  a 
price  of  $399  billion.  Together  those 
add  up  to  nearly  $1.4  trillion. 

Oops.  That  exceeds  the  tax  cuts  that 
the  Senate  called  for  in  its  nonbinding 
vote.  Add  the  House-passed,  $185  bil¬ 
lion  measure  to  reduce  the  estate  tax 
!  over  10  years  and  then  to  eliminate  the  i 
levy,  and  the  total  cost  of  tax  cuts  comes  i 
to  $1,542  trillion.  That’s  close  to  the  tax-  i 
cut  total  Bush  has  repeatedly  called  “just 
I  right.”  But  it’s  far  from  what  the  Senate 
is  on  record  as  envisioning.  Something 
may  have  to  give.  Democrats  will  be  cer-  | 
tain  to  suggest  Congress  give  up  estate-  ! 
,  tax  repeal.  Already  they  deride  it  as  a  | 
sop  to  the  rich. 

There  are  several  stages  in  the  bat¬ 
tle  to  come.  Senators  and  representa¬ 
tives  need  to  meet  to  agree  on  the  final  | 
scope  of  the  tax  cut.  Only  then  will  the 
Senate  write  its  tax  bills.  The  process 
i  could  stretch  into  September,  although 
leaders  hold  out  hope  of  finishing  in 
mid-May.  One  thing  is  certain:  If  Con¬ 
gress  passes  an  estate-tax  repeal,  the 
measure  will  be  signed  by  Bush,  who 
,  has  repeatedly  called  the  tax  unfair  and 
argued  for  its  elimination.  ■ 
i 

!  Todd  Shields  covers  Washington  for 
!  Editor  &  Publisher. 
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The  Denver  Post  salutes 
our  publisher, 

WILLIAM  DEAN  SINGLETON, 

ON  BEING  CHOSEN  PUBLISHER  OF  THE  YEAR 

BY  Editor  and  Publisher  Magazine. 


For  the  past  13  years,  Dean 
Singleton  has  been  Chairman  and 
Chief  Executive  Officer  of  The 
Denver  Post,  providing  the 
guidance,  resources  and  vision  that 
made  us  Colorado's  largest  and 
most  respected  newspaper. 

Now,  with  Dean  Singleton  as  our 
Publisher,  The  Denver  Post  is 
poised  to  become  one  of  the 
biggest  and  best  newspapers  in 
America.  Congratulations  on  a 
well-deserved  award  from  your 
friends  at  The  Denver  Post. 


TteEteNVERPOST 


Fancy  talk  for  ^^bigfat  test-marketing  opportunity’’, 

W'ith  a  huge  general  market  and  the  third  largest  (and  most  affluent)  Hispanic 
market,  Miami  is  a  great  place  for  von  to  test  the  waters  with  your  new  product. 


( 


And  The  Miami  Herald  and  El  Nuevo  Herald  (with  a  re.spectable  weekly  readership 
of  more  than  1.4  million)  are  a  great  way  to  make  a  big  splash. 

Our  new  Herald  Test  Marketing  program  w'as  designed  with  von  in  mind.  It’s  a 
customized  arsenal  of  advertising  and  promotional  tools  that  let  von  tap  into  the 
market’s  nearly  $64  billion  in  annual  buying  power. 

That’s  a  prett\'  nice  way  to  go  from  testing  to  roll-out.  And  vou  thought  Miami  was 
just  some  place  to  go  to  the  beach. 


For  all  the  mnnhers,  get  t/otirotcti  Herald  Test  Marketing  kit. 
Call  8(X)-766-282(),  ext.  2775.  Or  contact  Cynthia  Hill, 
Major  Accounts  Manager,  at  305-376-2775. 


spring! 

has  Arrived 

and  it's  time 
to  clean  your 
I  carpets.  ’ 


k  Iht  Kan  Caaly  CteMide  wffl  be 
crazT  irilb  oir  fnl  pap  ad  .\laiia. 
oot  Ihc  niBt  paper  to  set  d  rf  ttn 
eab.  A  conpielc  iMlci  of  leday’i  M 
paps  is  isted  belew; 


Chronicle’  moves  106  discounted  full  pagers  in  one  afternoon 


BY  JOE  NICHOLSON 

WHILE  OTHERS  MOANED  ABOUT  SLOW  AD  SALES, 

the  Kane  County  Chronicle  in  Greneva,  Ill.,  re¬ 
cently  used  a  special  “Full  Page  Mania”  promo¬ 
tion  to  sell  106  discounted  full-page  ads  in  less 
than  two  hours,  raking  in  $54,000. 

The  Chronicle,  which  normally  charges  a  one-time  advertiser 
nearly  $2,000  for  a  full  page,  offered  67%  off  its  regular  price  for 
those  who  called  between  1  and  1:30  p.m.  on  March  21.  The  discount  crazy 

^  Page 

dropped  to  54%  during  the  next  half  regular  advertisers,  but,  in  subsequent 

hour  and  decreased  to  45%  during  the  days,  three  of  them  returned  to  become  to  1 

subsequent  half  hour.  repeat  advertisers.  t 

All  but  a  small  number  of  buyers  called  The  Monday-to-Saturday  paper,  with  a  boi 

promptly  and  got  the  deepest  discount.  circulation  of  13,021,  promoted  its  offer  fun 

Newspapers  often  shun  discounted  ad  with  a  mailing  of 2,000  four-color  flyers  stoi 

promotions  because  “most  of  us  are  afraid  and  transmission  of 1,000  faxes.  use 

[advertisers]  are  going  to  expect  it  all  the  With  the  nation’s  ad-sales  pace  “as  1 

time,”  Publisher  Roger  F.  Coleman  said.  tight  as  it  is,  you  have  to  do  something  “Fu 

The  Chronicle,  however,  made  certain  different,”  said  Corey  A.  Clark,  retail  sales  Gr< 

that  “advertisers  understood  that  this  was  a  manager.  On  the  morning  of  March  21,  the 

special  sale  much  like  they  have  in  their  nine  sales  representatives  made  several  pro 

own  businesses,”  Coleman  explained.  hundred  promotional  telephone  calls.  “We  Da, 

Most  of  the  discount  buyers  weren’t  fed  them  breakfast,”  said  Clark,  referring  $51 


day  .>larc‘h  26th ; 


ibt  Cbarks  Dairy  <^ccn 
Bunnies  Bibs  &  Beads  . . 

La  GaUcrie . 

GUale  Christian  Church 
Crotral  DaPajte  Hospital 
Mail  Boxes  Etc . 


nSMOViR 


Provincial  House 
St.  Edwards  . . . . 
K&R  Financial  . 


BY  JOE  NICHOLSON 

STOP  WORRYING  ABOUT  WeB 

cannibals!  You  are  not  going  to 
be  eaten! 

Visiting  a  newspaper  Web  site  increases 
the  likelihood  that  a  person  will  start  a  sub¬ 
scription  to  a  print  newspaper  or  buy  single 
copies,  according  to  a  survey  of  more  than 
8,000  Web  crawlers  by  Belden  Associates,  a 
Dallas-based  newspaper  research  firm. 
Most  Web  visitors  didn’t  change  their 


“Sammy”  Papert 

Belden 

Associates 
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Back-end  market  leader  adds  front  end  to  product  line 

BY  JIM  ROSENBERG 

The  biggest  company  with  the  longest  name  in 
output  systems  is  putting  its  brand  on  editorial,  pagina¬ 
tion,  and  archiving  products  from  a  comparatively 
small  Italian  firm  with  what  is  surely  the  shortest  name 
in  publishing  systems. 

At  the  recent  America  East  trade  show  and  conference  in  Hershey, 
Pa.,  Autologic  Information  International  (All),  Thousand  Oaks, 

Calif.,  and  Tera,  Milan,  Italy,  said  the 
former  will  sell  and  support  the  latter’s 
systems  in  North  and  South  America. 

“What  Autologic  brings  us  is  presence, 
distribution,  and  feet  on  the  street,”  said 
Tera  US  Inc.  National  Sales  Director 
Robert  Hanselman  (who  worked  for 
Autologic  earlier  in  his  career).  Whereas 
eight  of  Tera’s  work  force  of  60  are  in  its 
Bedford,  N.H.,  office  and  technical  sup¬ 
port  positions  in  California,  Florida,  and 
Philadelphia,  280  of  All’s  378  employees 
are  based  in  North  America.  Both  organi¬ 
zations  have  Asia-Pacific  ojjerations. 

(Tera’s,  established  in  Kuala  Lumpur, 


“What  Autologic 
brings  us  is  presence, 
distribution,  and  feet 
on  the  street.” 

—  ROBERT  HANSELMAN 

I^RA  US  Inc. 


“An  unnamed  [Tera] 
product  will  be 
available  at  Nexpo, 
and  we  intend  to  take 


—  named  Option,  later  called  GoodNews, 
and  in  its  latest  version  known  as  GN3  — 
also  was  sold  on  this  side  of  the  Atlantic  by 
Software  Consulting  Services  (SCS), 
Nazareth,  Pa.  Tera  has  extended  its  system 
with  open  prepress  interface  (OPI),  wire  re¬ 
ception,  HTML  generation, 
and  archiving  software. 

“An  unnamed  [Tera] 
product  will  be  available  at 
Nexpo,  and  we  intend  to 
take  that  on,  too,”  said  for¬ 
mer  Atex  sales  chief  Barry 
that  on,  too.”  —  BARRY  TRUITT  TYuitt,  who  most  recently 
Autologic  Information  International  was  with  net-linx  before 

joining  AH  as  its  front-end 
i  systems  business  director. 

!  David  Howes,  Hanselman’s  counterpart 
I  for  Tera  in  the  United  Kingdom,  said  the 
market  “is  not  really  being  divided  up  at 
j  all,”  with  Tera  and  SCS  still  able  to  sell  in 
the  United  States  and  Miami-based 
j  Graphic  Systems  International  (formed 
i  partly  by  former  Hyphen  personnel)  still 
^  reaching  Latin  American  markets. 


Malaysia,  just  days  before  the  deal  with 
AH  was  announced,  is  a  joint  venture  with 
Malaysian  minority  investor  Formis 
Holdings,  a  technology  group  subsidiary.) 

Tera  developed  its  newsroom  system  in 
the  early  1990s  for  another  well-known 
output-system  vendor,  Italy’s  now-defunct 
Hyphen,  developer  of  the  first  fast  Post¬ 
Script  RIP.  The  Hyphen  Editorial  System 


Ultimately,  said  Howes,  the  customer 
decides  who  gets  a  sale.  AH,  he  added,  will 
start  with  its  existing  customers.  Hansel¬ 
man  described  a  broad  target  market:  from 
30,000-circulation  dailies  to  major  metros, 
as  well  as  groups  of  weeklies  (of  its  dozen 
U.S.  customers,  one  is  such  a  group).  Tera 
counts  160  newspapers  on  five  continents 
using  its  systems.  Latin  American  cus¬ 
tomers  include  Brazil’s  huge  O  Globo,  (270 
users),  and  a  recent  Malaysian  sale  will  put 
more  than  500  users  on  GN3  at  the  New 
Straits  Times  and  its  sister  publications. 

The  deal,  according  to  Hanselman, 
makes  AH  the  first  vendor  in  years  to  offer 
publishers  complete  “salad-to-dessert”  in¬ 
stallations.  lYuitt  noted  that  such  solutions, 
which  appeared  in  the  1970s,  were  largely 
gone  by  the  mid-’80s,  with  Harris  probably 
the  last  vendor  to  provide  a  fully  integrated 
input-through-output  product  line.  “Now 
we’ll  be  able  to  tie  all  that  together,”  said 
Hanselman,  adding  that  tight  integration  of 
AH  and  Tera  products  includes  the  former’s 
Output  and  and  Plateroom  M2mager  and 
the  latter’s  TVacy  “keystroke-to-RIP”  page- 
and  component-tracking 
software. 

While  Tera’s  GN3  is  no 
more  wedded  to  AH’s  than 
to  any  other  supplier’s  output 
hardware  and  software,  the 
two  companies’  representa¬ 
tives  emphasized  advantages 
in  their  systems’  tight  integra¬ 
tion  —  which,  Howes  acknowledged, 
amounts  to  Tera  promoting  AH  products 
when  it  sells  its  own.  But  he  also  said  there 
may  be  an  announcement  later  this  year 
regarding  integration  with  others’  systems. 

Tera  wrote  its  own  applications  for  the 
client-server  GN3  (and  for  prepress  pro¬ 
duction),  which  provides  dynamic  updating 
and  facilitates  edition  zoning.  Its  XML 
module  permits  simultaneous  layout  of 
print  and  Web  pages.  Applications  de¬ 
signed  to  work  together  within  standard 
operating  and  database  environments  (now 
Microsoft  NT,  SQL  Server;  soon  also  Unix, 
Oracle),  for  example,  means  that  a  user  may 
search  a  subject  on  the  Web,  on  the  GN3 
database,  and  in  Tera’s  Tark  archive  “all 
through  one  tool,”  said  Hanselman. 

In  Hershey,  the  two  companies’  execu¬ 
tives  indicated  that  for  the  print  side,  their 
partnership  will  extend  to  the  plateroom 
the  productivity  inherent  in  GN3  integra¬ 
tion.  AH  will  brand  GN3  the  APS  Tera 
Publishing  System  and  Tark  the  APS 
Content  Management  System.  @1 
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I  In  brief 

Informatel^ 
moves  ads  in 
three  states 


CANADIAN  PUBLISHING  SOFTWARE  i 

developer  and  integrator  Informatel  ' 
is  installing  its  AdPlus  advertising  i 

j  ]  management  system  for  the  Florida  Press  ! 
j  Association  and  will  follow  with  similar 
1  work  for  the  New  York  Press  Association  | 

I  and  Pennsylvania  Newspaper  Association. 

I  The  three  organizations  represent  almost 
1,000  newspapers,  with  combined  annual 
ad  sales  exceeding  $100  million.  For  a 
j  monthly  subscription,  AdPlus  will  be  im-  j  I 
I  i  plemented  by  the  associations  to  process  i 
I  j  one-call,  one-order,  one-bill  advertising  for  ! 

I  their  members.  The  agreements  include 
I  staff  training  and  future  system  upgrades. 

I  Used  by  more  than  170  North  American  I 
j  customers,  AdPlus  will  handle  space  reser-  j 
i  vation,  invoicing,  agency-commission  man-  | 

I  agement,  and  payments  to  local  papers.  For  ; 

I  NYPAs  weeklies  (the  two  other  associations  | 
j  also  represent  dailies),  the  agreement  adds 
retaO  ad  capabilities  to  the  AdPlus  Classi- 
i  fied  software  it’s  used  for  the  past  two  years.  [ 

NYPA  recommended  the  product  to  its  1 1 
j  j  Florida  and  Pennsylvania  counterparts.  ' 

I  Informatel  President  Andre  Paquette  ■ 

1 1  and  Account  Director  Ed  Slattery  said  that  ! 

I  j  besides  the  30  other  state  press  organiza-  ! 

I  tions  ready  to  try  AdPlus  or  use  it  to  replace  i 
1 1  other  systems,  their  Laval,  Quebec,  firm  is  i 
1 1  developing  a  Web  site  for  centralizing  all  j 

public  notices  in  all  of  a  state’s  papers.  Still  I 
j  in  discussion  stages,  the  model  would  prin-  j 
I  cipally  serve  those  needing  knowledge  of  or  1  > 

bidding  on  government  projects.  j ! 

The  arrangement  with  Informatel  allows  [ 
the  state  press  associations  to  function  as  t 
application  service  providers  for  their  [  j 

!  members  and  provides  for  more  efficient  ■ 
operation  of  remote  offices  in  larger  states.  | 

It  also  gives  Informatel  entr^  to  member  | 
papers  for  sales  of  individual  ad  systems.  j 
Beyond  that,  state  associations  will  be  j 
able  to  share  information  and  ads.  “Within  j 
a  year,”  said  Paquette,  associations  will  be  | 
able  to  electronically  send  proposals  and  i 

insertion  orders  among  themselves, 
j  Paquette  acknowledged  that  before  that  can  i 
I  happen,  tear-sheet  distribution,  faxed  con-  | 
firmation  of  ads,  and  arrangement  of  indi-  i 

vidual  papers’  payments  must  be  | 

coordinated.  —  Jim  Rosenberg  | ! 


The 

difference 
is  not 
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ON  THE  SUPPLY  SIDE 


EQUIPMENT 

WEB  SITE  PRODUCTION 

SaXOTECH  A/s,  Alborg,  Denmark 
Reached  agreement  to  merge  with  Web- 
Plan  AS,  w  hich  has  been  controlled  by 
Norw'egian  newspaper  publisher  Orkla 
Media.  A  majority  interest  in  the  merged 
company,  which  will  continue  operating 
under  the  SaxoTech  name,  will  be  held  by 
SaxoTech  s  four  principal  shareholders. 
The  company  will  retain  Anders  Chris¬ 
tiansen  as  its  managing  director.  Erlend 
Viddal,  WebPlans  managing  director,  is 
relocating  to  the  United  States,  where  he 
is  expected  to  become  involved  in  sales 
and  product  strategies  at  SaxoTech  Inc., 
Rock\ille,  Md. 

WebPlan  developed  the  Publicus 
Internet  publishing  system,  w'hich 
SaxoTech  markets  and  makes  available 
on  an  application-service-provider  basis. 
SaxoTech  said  it  expects  the  merger  to 
result  in  a  “more  tightly  integrated 
solution  for  both  print  and  electronic 
publishing  [that]  allows  for  efficient 
parallel  publishing  of  news.” 


PREPRESS 

MCC  PuBusHiNG  Consultants 

Rochester,  Minn. 

Installed  elements  of  its  TextStream 
products  for  use  in  exporting  ads  between 
net-linx  (formerly  SII)  and  Baseview  sys¬ 
tems  at  the  Mobile  (Ala.)  Register  and  The 
Mississippi  Press,  Pascagoula.  TextStream 
products  also  are  used  by  Perscombinatie 
Meulenhof,  Rotterdam,  Netherlands,  and 
La  Opinion,  Los  Angeles.  MCC  also 
completed  a  development  project 
with  The  Toronto  Star  using  Tandem 
programming  and  SII  system  tools 
to  export  data  to  an  in-house  portal. 
Designed  for  use  in  text  processing 
and  data  conversion,  in  scripts  that 
run  in  the  background  or  on  a  server, 
TextStream  stand-alone  tools  require 
no  user  intervention,  are  available  for 
all  platforms,  and  do  not  depend  on 
any  proprietary  publishing  system. 

OUTPUT 

Research  Corporation 
Technologies,  Tucson,  Ariz. 

Settled  the  patent-infringement  lawsuit  it 


brought  against  Seiko  Epson  Corp.  last 
summer.  RCT  granted  Epson  a  license  to 
RCT  patents  for  the  Blue  Noise  Mask 
halftoning  technology  developed  at  the 
University  of  Rochester  (E&P,  June  8, 

1991).  A  similar  suit  against  Hewlett-  | 

Packard  Co.  was  settled  in  1999-  The  tech-  | 
nology  relies  on  an  unstructured  pattern 
with  small,  low-frequency  noise  compo¬ 
nents  to  quickly  generate  dot  arrangements  i 
for  moire-  and  artifact-fi^  images.  ! 


PRESSROOM 

MAN  Roland  Inc.,  Westmont,  ill. 
Will  install  a  Geoman  70  offset  press  on  a 
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Thp  F-uturG>  of  voicze-to-we^b 
c:ommunltZc3l-ionB  hc3s  c3rrlve>cJ. . . 


SONIC))) 

FACTORY” 

Volcie“-to-We=b 


WWW.  son  i  c-f actory.  com 
^^70-621-3306 


Newspapers  are 
looking  for  ways  to 
integrate  and  distribute 
content  across  media 
to  generate  revenue. 
Sonic  Factory's  voice 
portal  technology 
enables  them  to  do 
just  that. 

■  Integrate  print  and 
Web  classifieds 

■  Increase  distribution 

to  anyone  with  a 
(Dhone 

■  Generate  revenue 
with  audible  ads, 
content  sponsorships 
and  direct  connect 
fees 


28  EDITOR  &  PUBLISHER  APRIL  30,  2001 


www.editorandpublisher.com 


SUPPLY  SIDE  i 


steel  substructure  at  the  Staten  Island  \ 
Advance.  Its  36  printing  couples  will 
be  configured  in  four  eight-couple  towers 
and  one  H-type  unit,  allowing  printing,  in  | ' 
straight  mode,  of  up  to  48  pages,  with  as  i 

many  as  32  pages  in  process  color.  In  addi-  i 
i  I  tion  to  a  Pecom  2000  control  system  (with  i 
RIP  interface,  three  control  desks,  and  pro- 
!  duction-planning  and  job-storage  worksta- 
I  tion),  the  shaftless  press  will  be  equipped 
with  a  motor  for  each  four-couple  H-type 
unit  (half  tower),  three-ring  cylinder  bear-  ! 

ings,  slot-type  nonmechanical  plate  lockups 
with  register  pins,  narrow-gap  blanket 
lockups,  and  noncontact  TXirbo  dampeners. 

'  Over  the  double  2;5:5/2:3:3  jaw  folder 

I  will  be  a  double-wide,  two-high  former,  a 
i  three-high  angle-bar  arrangement,  and  one  i 
four-high  angle  bar  arrangement.  Six  CD  ! 

13D  core-driven  reel-tension-pasters  will 
handle  50-inch-diameter  newsprint  rolls. 

The  contract  also  calls  for  a  roll-loading 
I  system,  Tecosys  closed-loop  tension-control 
j  system,  and  Websys  web  lead-in  package, 

:  with  web-lead  rollers  and  break  detectors. 

I 

Day  International,  Dayton,  Ohio  - 
I  Offers  new  printing  blankets  for  double-  ! 

wide,  one-plate-around  offset  presses:  the 
da>’Graphica  RM70,  developed  for  MAN 
!  j  Roland’s  Regioman,  and  the  dayGraphica 
:  j  8897  tubular  blanket,  developed  for 
I  Heidelberg’s  Mainstream  (Day  makes 
tubular  blankets  for  Heidelberg’s  M3000 
I  “Sunday”  press).  A  four-ply,  quick-recovery 
blanket,  the  8897  resists  face  swelling  from 
I  pressroom  chemicals,  has  a  substructure 
!  designed  for  print  image  stability,  and  uses 
j  high-tensile,  low-stretch,  blended  fabric 
I  and  a  closed-cell  microcell-compressible 
I  layer.  Its  fabric  was  designed  to  reduce 
I  nonrecoverable  gauge  loss. 

POST-PRESS 

Muller  Martini  Corp. 

Hauppauge,  N.Y. 

j  Sold  a  Model  300-TV  Program  saddle  | 
stitching  line  to  the  Carroll  County  Times,  \ 
a  23,350-circulation  daily  in  Westminster, 

I  Md.,  that  serves  suburban  Washington  and  I 
Baltimore.  The  Model  300  folds,  stitches, 
trims,  and  delivers  TV  program  guides  and 
1  promotional  booklets  ready  for  distribution 
1  or  inserting.  It  also  can  be  used  for  coupon  ! 
i  books,  directories,  mall  tabs,  real-estate 
‘  guides,  shoppers,  and  travel  guides,  as  well 
I  as  special-interest  books.  Preprints  can  be  ! 
j  quarter-folded,  and,  by  incorporating 
j  several  folder  feeders,  the  stitcher  can  be  ! 
j  used  to  combine  inserts  to  produce  pack-  1 
ages  for  total-market-coverage  programs.  | 
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NAA's  convention  in  Toronto 


Veep  set  to  speak  to  newspaper  chiefs  at  AP  luncheon 


VICE  President  Richard  B.  Cheney  is  scheduled 
to  address  today  the  top  brass  of  newspaperdom 
during  the  annual  convention  of  the  Newspaper 
Association  of  America  (NAA)  in  Toronto. 

Cheney  planned  to  speak  at  The  Associated  Press’ 
luncheon,  which  is  part  of  AP’s  annual  meeting  during  the  April  29- 
May  2  NAA  convention.  AP  also  hoped  that  Cheney  would  answer 
written  questions  that  AP  members  planned  to  submit  to  him. 

Other  scheduled  speakers  include  Peter  I  address  wireless  opportunities;  newsprint 
Jennings,  the  Canadian-bom  ABC  News  |  issues;  and  movie  and  retail  advertising, 
anchor;  BBDO  Canada  President  and  Chief  j  Against  a  backdrop  of  lower  advertising 


Creative  Officer  Jack  Neary;  and  Harvard 
Business  School’s  Clark  GUbert,  who  is  to 
discuss  newspaper-online  convergence. 
The  meeting  will  be  held  jointly  with  the 
Canadian  Newspaper  Association  (CNA). 

The  convention  will  feature  an  in-depth 
look  at  the  forces  driving  readership  —  and 
how  to  take  advantage  of  them,  according 
to  an  NAA  statement.  Sessions  will  also 


sales  and  higher  newsprint  prices,  the 
convention  is  planned  to  address  the  vital 
issues  of  the  industiy  and  society. 

NAA  Chairman  Andrew  Barnes,  chair¬ 
man  and  CEO  of  the  St.  Petersburg  (Fla.) 
Times,  and  CNA  Chairman  Russ  Mills  will 
make  today’s  opening  addresses.  NAA 
President  and  CEO  John  F.  Sturm  also  is 
expected  to  speak  today.  —  Joe  Nicholson 
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Newspaper 
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The  Huntsville  Times 
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Susan  Clark- 
Johnson 


Arizona  Daily  Star, 
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California  Newspaper 
Publishers 
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WANT  TO  INVEST  IN  YOURSELF? 

Tribune  Co. 

Bradley  C. 

o  1 

San  Francisco 

Shaun  M.  Sheehan 

Dinkmeyer 
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Chronicle 

John  F.  Oppedahl 

Vice  President  of  the 

Marty  Petty 
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03 

the  Knight-Bagehot  Program 

Finance  Workshop  at  i 

the  Columbia  University 

United  States 

Graduate  School  of  Journalism 

The  San  Diego  Union- 

Richard  B.  Cheney 

GEORGIA 

Tribune 

Community  Newspaper 

June  11-15,  2001 

R.  Gene  Bell 

Washington  Post  Co. 

Holdings  Inc. 

s 

Tuition:  $2500 

Donald  E.  Graham 

Michael  Fisher 

O) 

The  one-week  course  will  offer  an  intense  learning  experi¬ 

■ 

ence  that  will  help  you  improve  your  reporting  on  finan¬ 

The  Orange  County 

Gerald  Rosberg 

cial  markets;  understand  financial  accounting  methods; 

Register,  Santa  Ana 

The  Washington  Post 

Cox  Enterprises  Inc. 

explain  the  world  of  capital  markets  and  corporate 
finance,  security  analysis,  and  investments;  and  discover 

N.  Christian 

Dennis  Berry 

am 

new  information  sources. 

Anderson  III 

Boisfeuillet  Jones  Jr. 

Cox  Newspapers  Inc. 

The  faculty  represents  a  cross-section  of  the  university  and 
business  communities,  including  Paula  Dwyer,  Mike 

Santa  Barbara  News- 

The  Washington  Times 

Jay  Smith 

McNamee,  and  Marcia  Vickers  from  Business  Hrrk; 

Abe  Mastbaum,  CFO  of  American  Securities;  Michael 

Press 

Richard  H.  Amberg 

Rothfeld  of  Investment  Banker;  William  Glasgall,  editorial 

Joe  Cole 

Wendy  McCaw 

Jr. 

Kruger  Pulp  &  Paper 

director  of  Investment  Advisor  magazine;  Neill  Borowski, 
director  of  computer-assisted  reporting.  The  Philadelphia 

Sales  Inc. 

Inquirer;  and  Sree  Sreenivasan,  professor  of  new  media. 

DELAWARE 

The  News  Journal, 

Kenneth  W. 

No  application  is  necessary.  Tuition  covers  all  course 

COLORADO 

Carpenter 

materials,  breakfast,  and  lunch.  To  sign  up,  send  a  resume 

Keane  Consulting  Group 

Wilmington 

with  a  check,  pavable  to  Columbia  University  Graduate 

Robert  Sanchez 

W.  Curtis  Riddle 

Morris  Communications 

School  of  Journalism,  in  care  of  Arlene  Morgan,  Director 
of  Professional  Development,  at  the  Graduate  School  of 

Corp. 

journalism,  2950  Broadway,  New  York,  NY  10027.  E-mail: 

MediaNews  Group  Inc. 

FLORIDA 

James  Currow 

am494@columbia.edu.  Phone:  212-854-5377.  Registration 
deadline  is  May  15,  2001. 

Angela  Arnold 

Florida  Press 

William  S.  Morris  III 
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2000 

Suburban  Journalist 
of  the  Year 


Congratulations 
Kim  Wendel 


Kim  Wendel  is  a  general  assignment 
reporter  for  the  Chagrin  Herald  Sun 
published  by  Sun  Newspapers, 
Cleveland,  Ohio. 

Kim  was  recently  honored  at  the 
SNA  Spring  Publishers'  Conference 
when  .she  was  presented 
with  the  association 's  highest 
editorial  award  for  her  outstanding 
coverage  of  Chagrin  Falls. 


SK\ 

Suburban  Nawapapars  of  Amarica 

America 's  Best  Read  New  spapers  in 
America 's  Best  Markets  Representing  2,000 
newspapers  in  North  America 

To  learn  more  about  membership  in  SNA  or 
to  participate  in  the  SCAN  network 
(sponsor  of  this  year’s  contest), 
call  Narury  Lane  at  (610)  361-9234. 
wwwsuburban-newsorg 
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We  really  love  paperwork 


That's  because  it's  anything  but  work 
for  us  to  deliver  our  latest  edition  of 
the  most  reliable,  flexible  and 
cost-effective  newsprint  solutions  in 
the  industry. 


At  Enron,  we  now  offer  even  more  paper  products 
and  services  thanks  to  our  purchase  of  Daishowa 
Forest  Products  Ltd.  and  its  Quebec  City  Mill  — 
now  Papiers  Stadacona.  As  the  seventh-largest 
producer  of  newsprint  in  North  America,  Enron  can 
now  more  efficiently  manage  the  production, 
purchase  and  sale  of  newsprint  from  mill  to  market  — 
so  you  can  feel  secure  about  your  supply.  We  also 
provide  you  with  price  alternatives  tailored  to  your 
individual  business  needs. 


At  Enron,  it's  not  just  our  job  to  deliver  the  best 
prices  and  service  in  the  newsprint  industry. 
It's  our  pleasure. 


For  more  information,  please  contact  us  at 


clkpaper  com 


Stadacona 


1 


X 

Digital  Collections 

Your  search  is  over 


6MTI  I  151  Wfst  Fourth  Strm  |  Suite  ZOI  |  (iiitiniuti,  OH  (i520Z 
800-60I-3//I  I  www.qmtl.com 
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Building  the  future 

tionized  web  printing  with  the  gapless  blanket.  Now  that  pro 

of  newspapers  today. 


Heidelberg  revolutionized  web  printing  with  the  gapless  blanket.  Now  that  proven  technology  delivers  exactly  what  newspaper 


readers,  advertisers  and  publishers  demand:  better  print  quality,  faster  productivity,  more  economy  and  more  versioning.  With 


the  double-width  Mainstream,  the  triple-widthTristream  and  more  gapless  models  to  follow,  we’re  assembling  the  technology 


that  will  drive  tomorrow’s  production  trends.  And  with  a  full  range  of  integrated  press  and  postpress  systems,  we’re  building  a 


reputation  as  the  industry’s  leading  solution  provider. 


Heidelberg  Web  Systems  •  603-749-6600 

121  Broadway  •  Dover,  NH  03820-3290  •  www.heidelberg.com 


-HEIDELBERG- 


Newspaper  Solutions 


iW.? 


CON 

V  E  N  T  I  0  N 

DIRECT 

0  R  Y 

NORTH 

Findlay  Publishing  Co. 

J.  Bradford  Tillson 

Development 

The  Express-Times, 

Chronicle  Independent, 

CAROLINA 

Edwin  L.  Heminger 

Virginia  Duffy 

Easton 

Camden 

The  News  &  Observer, 

Kurt  P.  Kah 

The  Courier,  Findlay 

Martin  Till 

Michael  Mischner 

Raleigh 

Daniel  J.  Heminger 

KBA  North  America  Inc. 

Orage  Quarles  III 

GSI  Architects  Inc. 

Gary  L.  Owen 

The  Patriot-News, 

TENNESSEE 

Steven  Barber 

OREGON 

Bruce  W.  Richardson 

Harrisburg 

American  Profile 

The  Wilson  Daily  Times 

Reuben  Grossberg 

Blue  Heron  Paper  Co. 

Heinz  Schmid 

John  A.  Kirkpatrick 

Stephen  Duggan 

Morgan  P. 

Jon  E.  Melkerson  Sr. 

Walter  Schumacher 

III 

Dan  Hammond 

Dickerman  III 

Heidelberg  Web 

Scott  R.  Smith 

James  Stephanak 

Steve  Young 

Systems 

The  Oregonian, 

NORTH  DAKOTA 

Doug  Gibson 

Portland 

Lancaster  Newspapers 

The  Philadelphia 

King  &  Ballow 

Forum  Communications 

Fred  A.  Stickel 

Inc. 

Inquirer  and 

Richard  C.  Lowe 

Co. 

Heidrick  and  Struggles 

Patrick  F.  Stickel 

John  M.  Buckwalter 

Philadelphia  Daily 

Alan  L.  Marx 

Lloyd  Case 

Steve  Shakno 

News 

PENNSYLV.VNLV 

Newsstand  Inc. 

Robert  Hall 

Tennessee  Press 

OHIO 

Kruger  Pulp  &  Paper 

Calkins  Newspapers 

Fred  Greer 

Association 

Austin  Co. 

Sales  Inc. 

Gaiy  K.  Shorts 

Pottsville  Republican  £ 

Robert  DeBusk 

Steven  Derman 

Robert  D.  Walls 

Lisa  A.  Szal 

Pennsylvania 

Evening  Herald 

Newspaper 

Uzal  H.  Martz  Jr. 

The  Greeneville  Sun 

Baker  &  Hostetler  LLP 

Lexis-Nexis 

GMA  (Graphic 

Association 

Gregg  Jones 

John  H.  Burlingame 

Dawn  Conway 

Management 

Timothy  M. 

The  Tribune  and  The 

Victor  Strimbu  Jr. 

Dave  Oakley 

Association) 

Williams 

Scranton  Times 

Citizen  Tribune, 

Randy  R.  Seidel 

Edward  J.  Lynett  Jr. 

Morristown 

Copley  Ohio 

The  Cincinnati  Enquirer 

Suburban  Newspapers 

George  V.  Lynett 

R.  Jack  Fishman 

Newspapers 

Harry  M.  Whipple 

Independent 

of  America 

William  R.  Lynett 

David  J.  Greenfield 

Publications  Inc. 

Nancy  Lane 

Harold  F.  Marion  Jr. 

TEXAS 

The  Plain  Dealer, 

William  L.  McLean 

Belo 

E.W.  Scripps  Co. 

Cleveland 

III 

Tribune-Review 

The  Daily  Review, 

Colleen  Brown 

Lawrence  A.  Leser 

Alex  Machaskee 

William  L.  McLean  IV 

Publishing  Co. 

Towanda 

Donald  F.  Cass 

Kenneth  W.  Lowe 

Kraig  J.  Cawley 

James  E.  Towner 

Robert  W.  Decherd 

Stephen  Sullivan 

Dayton  Daily  News 

Innovative  Market 

Edward  H.  Harrell 

Burl  Osborne 

RHODE  ISU4ND 

Jack  Sander 

Investment  Bankers  to  the  Newspaper  Industry 


The  Brown  Publishing  Company 

has  acquired 

Troy  Daily  News,  Inc. 

publisher  of  the 

TYoy  Daily  News 

and  affiliated  pubbcaaons  in  Miami  County,  Ohio 

Pulitzer  Inc 

We  initiated  the  transaction,  acted  as  financial  advisor  to 
and  assisted  in  the  nq^Kuaons  as  the  representative  of 
The  Bpiwn  Publishing  Companv 


Robert  J.  Broadwater 
Managing  Director 
212-381-8146 


Kevin  M.  Lavalla 
Managing  Director 
212-381-8137 


I  Xiaohong  Chen 
I  Director 
212-381-8468 


Mergers  &  Acquisitions  I  Debt  &  Equity  Financings  I  Valuations  I  Recapitalizations  I  Fairness  Opinions  I  Research 

nipt*  l  350  ParW  Avenue  No.  York,  NY  10022 
WXV-llllO  212-935-4990  212-381-8168 ;ie 

MEDIA  MERCHANT  BANK  lwww.veronluiihler.com 


The  Providence 
Journal 

I  Howard  G.  Sutton 

I 

SOUTH 
CAROI.INA 
:  Bowaterlnc. 

j  E.  Grant  Burrows 
!  Owen  F.  Cardell 
Mike  Devon 
i  James  M.  Fischer 
'  Doug  Lohnes 
Arnold  M.  Nemirow 
'  Augustus  R.  Rees 
I  Robert  D.  Reynolds 
j  Jack  Von  Runnen 
j  Thomas  D.  Wolfe 

Kruger  Pulp  &  Paper 
Sales  Inc. 

j  Lincoln  E.  Simpson 


j  David  S.  Starr 
j  Corinna  Ulrich 

Southern  Newspapers 

I  Lissa  Walls  Vahldiek 

!  TKS(USA)lnc. 

Dean  Jacoby 
Michael  Shafer 
Frank  Tyler 

Van  Zandt  Newspapers 

John  Buzzetta 

Vertis/TC  Advertising 
j  Lany  A.  Santillo 

Videoaxs 

j  Dirk  Brinkerhoif 

I  Austin  American- 
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1 

CON 

V  E  N  T  I  O  N 

DIRECTORY 

Statesman 

National  Association 

USA  Weekend 

G.  Ogden  Nutting  BillWhitelaw  I  ENGLAND 

! 

Michael  Laosa 

of  Minority  Media 

Marcia  Bullard 

Robert  M.  Nutting 

Trinity  Mirror 

Executives 

William  O.  Nutting  The  Ottawa  Citizen  :  Stephen  D.  Parker 

i 

The  Dallas  Morning 

Jeanne  A.  Fox-Alston 

Daily  Press,  Newport 

Russell  Mills  i  Joe  Sinyor 

i 

News 

News 

Wisconsin  Newspaper 

\  Robert  W.  Mong  Jr. 

Newspaper  Association 

Rondra  Matthews 

Association  The  Chronicle- Journal,  FR  ANCE 

] 

1  Fritzi  G.  Pikes 

of  America 

Sandra  K.  George 

Thunder  Bay,  World  Association  of 

John  F.  Sturm 

USA  Today 

Ontario  Newspapers 

Houston  Chronicle 

David  S.  J.  Brown 

Thomas  Curley 

Daily  Jefferson  County  Clint  Harris  '  Timothy  Balding 

1 

j  Richard  J.V.  Johnson 

Judith  A.  Burrell 

Union,  Fort  Atkinson 

I 

1 

John  W.  Sweeney  III 

Tom  Croteau 

WASHINGTON 

Brian  V.  Knox  National  Post,  J.AM.AIC.A 

1 

1 

Reggie  R.  Hall 

Buckner  News  Alliance 

Toronto  Gleaner  Co.  Ltd. 

Temple  Daily  Telegram 

John  E.  Kimball 

Philip  F.  Buckner 

The  Capital  Times,  ,  John  Allen  Oliver  F.  Clarke 

j  Sue  Mayborn 

Toni  F.  Laws 

David  Martens 

Madison 

Margaret  D. 

Frederick  W.  Miller  The  Globe  and  Mail,  J.AP.AN 

1  UTAH 

Vassilikos 

Cowles  Publishing  Co. 

Toronto  Tokachi  Mainichi 

The  Salt  Lake  Tribune 

Rebecca  R.  Albers 

Elizabeth  A.  Cowles 

PUERTO  RICO  Phillip  Crawley  Shimbun,  Obihiro 

Randy  Frisch 

Randy  Bennett 

El  Nuevo  Dia,  San  Juan  Sandy  Muir  1  Hiroshi  Hayashi 

1 

Dominic  A.  Welch 

Marc  Benson 

Mediapassage 

Yolanda  DaSilveira- 

j 

Andrea  Bryan 

Carleton  Bryant 

Neves  The  Toronto  Star  Yomiuri  Shimbun,  Tokyo 

1  VERMONT 

Rebecca  Bucci 

Gilbert  Scherer 

John  A.  Honderich  Ryoichi  Matsumoto 

The  Burlington  Free 

Elise  Burroughs 

C.AN.AD.A  Sandy  McLeod 

Press 

Joyce  Clothier 

Pioneer  Newspapers 

BBDO  Canada 

i  Source:  Newspaper 

James  M.  Carey 

Nancy  M.  Davis 

Heather  Wood 

Jack  Neary  The  Toronto  Sun  Association  of 

Debra  Gersh 

Berkley 

Mike  Strobel  America 

Rutland  Herald 

Hernandez 

Rebecca  Erin  Greene 

Canadian  Newspaper 

! 

Association 

III 

Marion  Wood  Roozen 

Brvan  Cantley  , 

VIRGINIA 

Charlene  Gridley 

Laura  Scripps  Wood 

COPY  EDITORS: 

Fisher  +  Criner 

Mike  Howerton 

Susan  Scripps  Wood 

Kruger  Inc. 

Sharpen  your  skills 

Kathleen  Criner 

Corey  Hughley 

Gordon  K.  Atwell 

Apply  now  for  an  expenses-paid 

Bill  Johnson 

Seattle  Times  Co. 

J.  Stuart  Hermon 

two-week  training  institute  for 

Freedom  Forum 

Susan  Lathrop 

Carolyn  S.  Kelly 

Joseph  Kruger  II 

midcareer  newspaper  copy  editors, 

1 

1  Allen  Neuharth 

Kevin  McCourt 

H.  Mason  Sizemore 

Michael  Lafave 

starting  July  22nd  at  one  of  the 

1  Charles  L.  Overby 

Rene  P.  Milam 

Terrance  N. 

nation's  most  prestigious  journalism 

i 

John  Murray 

Skagit  Valley  Publishing 

Pendleton 

schools. 

Gannett  Co.  Inc. 

Nancy  Osborn 

Co. 

The  seminar,  funded  by  the  Knight 

John  J.  Curley 

Steve  Palmedo 

Leighton  P.  Wood 

NADbank 

Foundation,  goes  beyond  the  basics 

;  Douglas  H. 

Gary  Peifer 

Anne  Ruta  | 

to  tackle  a  wide  range  of  subjects. 

1 

McCorkindale 

Maggie  Phillips 

Seattle  Post- 

1 

using  top  teachers  from  both  the 

1  Gary  L.  Watson 

Ken  Poch 

Intelligencer 

National  Bank  Financial 

industry  and  journalism  education. 

John  A.  Williams 

Terence  E.  Poltrack 

Roger  D.  Oglesby 

Reid  Carter  ! 

For  a  complete  schedule  and  for  an 

1 

Lisa  Rabasca 

application,  check  this  Web  site: 

Japanese  Newspaper 

Jim  Richards 

The  Spokesman- 

Royal  Canadian 

http'J/www.ibiblio.  org/copyed/ 

Publishers  &  Editors 

Christine  Sabo 

Review,  Spokane 

Mounted  Police 

FOR  FURTHER  QUESTIONS,  CONTACT 

Association 

Robert  Scaife 

W.  Stacey  Cowles 

Constable  Craig 

Professor  Bill  Cloud 

Hitoshi  Saito 

Mike  Spillane 

Kennedy  ^ 

School  of  Journalism  and 

Melissa  Stallings 

The  Columbian, 

Mass  Communication 

Media  General  Inc. 

Debbie  Stoken 

Vancouver 

Russian  Story  Inc. 

Campus  Box  3365 

J.  Stewart  Bryan  III 

Dreama  C.  Taylor 

Scott  Campbell 

Alexander  Gruntsev 

Chapel  Hill,  NC  27599-3365 

Marshall  Morton 

Carolyn  Terry 

E-mail:  bcloud@email.unc.edu 

H.  Graham 

Rosalind  C.  Truitt 

WISCONSIN 

The  Lethbridge  ' 

Applications  must  be  received  by 

Woodlief 

Christine  Wood 

Ogden  Newspapers  Inc. 

(Alberta)  Herald 

May  15,  2001 

J 
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HERE'S  VIRTUALLY  EVERYTHING  YOU  NEED 
TO  KNOW  ABOUT  VIRTUAL  BRANDING 
Get  the  Tools  and  Techniques  to  Build  and  Enhance 
Brand  Campaigns  with  the  Web 
Whether  you  are  building  a  new  BRAND  or  leveraging  your 
offline  BRAND  online,  this  is  a  one-stop  course  on  how  to  do 
it.  Traditional  branding  was  all  about  awareness.  Online 
branding  is  all  about  the  experience.  It's  about  making  your 
brand  stand  out  in  the  crowd,  delivering  on  promises,  earning 
trust  and  gaining  long-term  loyalty.  And,  now  that  the  early 
rush  to  the  internet  by  inexperienced  marketers  is  ending, 
there's  no  better  time  for  traditional  brand  marketers  to 
understand  how  this  pervasive,  two-way  medium  can  leverage 
their  brand  building  cost  efficiently,  deepen  customer  loyalty 
in  ways  never  available  before,  and  more  effectively  reposition 
old  brands  and  launch  new  ones. 

Start-Ups: 

Learn  How  to  Use  the  Web  to  Build  New  Brands 


Brand  New  Course  I 


HowTo^BIP 

BuilaCS£xt< 

Brands 

Using  The  Web 


Traditional  Marketers: 

Learn  How  to  Leverage  Your  Offline  Brands  Online 


Who  Should  Attend 


■  Brand  and  Product  Managers 
■  Advertising  Executives 
■  Marketing  Managers 
■  Brand  Identity  Developers 

■  Account  Managers 
■  Media  Planners 

■  Business  Development  Executives 

■  Web  Site  Developers  and  Designers 

■  Business  Strategists 

■  Consumer  and  Media  Researchers 
■  Account  Planners 

■  Start-up  Executives 

■  Consultants 


Branding  in  the  21*^  Century 

June  12,  Roosevelt  Hotel,  New  York 


Presented  By 


DoiibleClicK 


-Media  Sponsors- 


eMarketer. 

Supporting  Organizations - 


K1 


(r\la 


Ai! 


CHICAGO  AMA 


©cima 


isTUi 


INSTRUCTORS 


Content  Provided  by  The  Laredo  Group 


rf|; 


The  promise  ol  e-husiness  is  e\er\  hit  as  robust  toeias  as  it  was  when  the  "new  eeonoms"  was 
deelared.  It's  just  that  things  that  were  labeled  passe,  like  planning,  inlrastrueture  and  prolitahilits, 
bas  e  returned  w  ith  a  vengeanee.  Welcome  to  the  new  "new  eeonoms ."  No  eompans  is  better  suited 
lor  this  new  world  ot  value-oriented  e-husiness  than  SAP  and  our  suppK  chain,  collaboration 
and  customer  relationship  solutions.  Out  with  the  “new.”  In  with  the  "new  new.”  l  earn  more 
about  SAP  and  its  Media  solution;  tvpe  in  www.sap.com/media 


THE  BEST-RUN  E-BUSINESSES  RUN  SAP 


EDITORf^PUBLISHER 


Phone:  1-888-825-9149 


CLARIFIED  ADVERTISING 


Fax :  (646)  654-5312 


MMACMAHON@EDITORANDPUBLISHER.COM 


HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.inediainergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

NEWSPAPER  BROKERS 


I.eader  in  Sale 
of  Community  ^ 

Newspapers  n 

Check  tmr  references 
(214)  265-9300 

Kickcnbachcr  IVIedia 

<>7.^|  |>esc<>  Dr  .  Oalki 
673  1  Desety  Dr..  Dallas.  I  X  75225 
\vNvw.rickcnbachermcdia.ct>ni 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

www.editorandpublisher.com 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
I  Management  -  Brokers 

1  P.O.  Box  219 

Baker,  FL  32531 

I  Phone  (850)  537-4040 

j  Fax  (850)  537-4050 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

i  Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
j  Nationwide  Sales,  Acquisitions,  Mergers 

'  (661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
[  (360)  942-3560,  Fax  (360)  942-9896 

!  NEWSPAPERS  FOR  SALE 

j  LONG  ESTABLISHED  (’76)  magazine  pub- 
!  fishing  company  eastern  Canada,  for  sale 
I  grossing  $50(1K  and  growing.  Owner/ 
j  Founder  ready  to  retire,  would  stay  on 
i  though  transition. 

Box  2037,  Editor  &  Publisher 
!  770  Broadway,  7th  FI,  NY,  NY  10003 

CHICAGO  NORTH  SUBURBAN  weekly 
newspaper  for  sale.  44  years  old.  $1  million 
gross  sales.  P.O.  Box  333,  Skokie,  IL 
'  60076. 

MAJOR  CITY  MAGAZINE,  Slick,  4-color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  fist.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833 
(512)476-3950 

:  FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
I  W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE;  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

'  Box  2036,  Editor  &  Publisher 

'  770  Broadway,  7th  FI,  NY,  NY  1 0003 

PUBLICATIONS  FOR  SALE 

i  ANNUAL  PUBLICATION  IN  the  Soutfveast 
'  is  available.  Great  opportunity  for  couple 
with  graphics  skills,  weekly,  small  daily,  or 
j  aggressive  young  retiree  with  sales  back- 
I  ground.  Illness  forces  sale. 

I  Call:  (800)  841-7864 

P.O.  Box  519  Lexington,  SC  29071 


SPECIAL  SECTIONS 


ONLINE.  IN  PRINT.  No  Hassle. 

New  Revenue.  Right  now!  (866)  626-6836 
contentthatworks.com 


CAMERA  &  DARKROOM 

NO  NONSENSE  50'  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TOSHIBA  COLOR  COPIER 

Feeder,  sorter,  low  usage,  30K  new.  Will 
sacrifice.  Lee  @  (619)  308C088 

ncd@worldnet.  att.  net 

_ MAILROOM _ 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  85a7945 
Fax:  (508)  85a7951 
www.newstec.com 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
HarrisAleidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 


KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,000,  or  best  offer.  Pix  availa¬ 
ble.  Bill  Berger,  ATN,  Inc.,  (512)  476-3950. 

NEWSPAPER  APPRAISERS 


-EQUIPMENTS  SUPPLIES- 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  5-unit  223/"  HARRIS  1660  with  double 
2:1  folder,  MEG's. 

•  Add-on  GOSS  COMMUNITY  &  URBANITE 
equipment. 

•  9^nit/2  -folder  WEB  LEADER  press  with 
quad  unit  - 1990/93  vintage 

•  5Hjnit  HARRIS  VI 5A  with  jF7  &  30HP. 

•  HARRIS  VI 5D  units,  folders;  NEWS  KING, 
units  &  folders;  and  SUBURBAN  units. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

MOST  ElUENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulahon 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  (^ality  plus  Quan¬ 
tity  sales!  Phone;  (732)  73B5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc .  com 

NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank.  Tax, 
Stock.  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
ft  Appraisals  est.1923 
Over  2000  papers  sold 


cribb.com 

Confidential  ■  Convenient 
24  hours  a  day.  7  days  a  wsah 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcrlbb@crlbb.com 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffahx  WY,  82^ 
)hicks®cribb.com 


Tom  Karavafcis 
941-403-4133 
268  Edgemere  Way  E., 
NaplM.  FL  341(fe 
tkaravakis@cribb.com 


[  For  a  listing  of  publications  for  sale,  go  to  www.crfbb.com  | 
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Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


!  i 


MMACMAHON@EDITORANDPUBLISHER.COM 


•INDUSTRY  SERVICES- 


Fax :  (646)  654-5312 


Jeditorandpublisher.com 


CIRCULATION  SERVICES 


100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops, Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@6 19^92-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 

JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Coickall  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
WWW.  metro-news  .com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION 
SALES  LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL 
Sale  Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470ext.  109 
for  a  confidential  consolation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

’  Cold  Calling 

’  Conversions/Stop  Savers 
'  PIA  Experts 
>  Database  Marketing 
'  Finest  References  in  the  Industry 
•  Serving  Newspapers  Since  1976 
(888)  940-2200 
www.thepisagroup.com 


BETTER 

Telemarketing  Best  References  I 

The  Telesphere  Company  i 

(800)884-9511  I 

HHalat@aol.com  I 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 

C2  EDITOR  &  PUBLISHER  CLASSIF 


I  COMPUTER  SOFTWARE 


I  COMPUTER  SYSTEMS  FOR  PUBLISHERS 

I  SM4  for  Contact  Management,  Print  or  Web 
I  Ad  Sales.  Production,  Billing,  Invoicing  and 
I  Accounting. 

I  •  SUB4  for  Subscription  Fulfillment. 

I  •  CATS  for  Competitive  Advertising. 

'  •  Custom  programming  available, 
j  Take  a  test  driver!!  See  it  at 

j  www.abelson.com/publishing.htm 
j  or  Call  Susan  or  Glenn  at  (516)  596-9610 

EMPLOYMENT  SERVICES 

FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
1  303-368-5900  -  50,000  Sales  Pros 

see  your  ad  monthly! 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

I  Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
!  handling  systems,  duct  work? 

I  Daily  Service  Contracts 

;  One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
‘  COMPLETE  SATISFACTION 

40  Years  experience! 
PRESSROOM  CLEANERS 
;  CALL  TOLL  FREE  (800)  657-21 10 


READERSHIP  SERVICES 


GROW  YOUR  READERSHIP! 

Invest  In  Your  Future  Today ^ 


Clarion  Consortium  provides  the  first  and 
only  comprehensive  readership  building 
solution  based  on  the  eight  elements  of 
the  2001  NAA/ASNE/RI  IMPACT 
Study.  Solutions  tailored  to  your  market, 
your  readers.  Our  consortium  provides 
25  years  newspaper  Marketing.  Manage¬ 
ment,  Technology  experience  plus  30 
years  Branding,  Marketing,  Advertising 
senrices  across  several  industries. 


•HELP  WANTED- 


_ ACADEMIC _ 

LYNCHBURG  COLLEGE  -  JOURNALISM  IN¬ 
STRUCTOR,  FULL-TIME,  needed  to  teach  in¬ 
troductory,  intermediate  and  advanced  re¬ 
porting  and  news  writing  classes  and  to 
oversee  student  newspaper.  Experience 
with  QuarkXPress  and  on-line  publications 
very  important.  One-  to  three-year  term  ap¬ 
pointment  with  possibility  of  renewal.  Quali¬ 
fications  include  doctoral  or  masters  degree 
in  journalism,  mass  communication  or 
related  field  with  at  least  18  credit  hours  in 
journalism,  and  teaching  and/or  profession¬ 
al  experience.  Send  vita  and  three  refer¬ 
ences  to:  Lynchburg  College,  Attn:  Dean 
Woody  Greenberg,  School  of  Communica¬ 
tion  and  the  Arts,  1501  Lakeside  Drive, 
Lynchburg,  VA  24501. 

lEDS  APRIL  30,  2001 


•HELP  WANTED- 


ACADEMIC 


CALIFORNIA  POLYTECHNIC  STATE  UNIVER¬ 
SITY-  Assistant/Associate  Professor,  ten¬ 
ure-track,  news  editorial  specialization.  Po¬ 
sition  begins  September  2001.  Successful 
candidate’s  responsibilities  include  teaching 
undergraduate  courses  in  writing  for  the 
media,  copy  editing,  media  law,  comput¬ 
er-assisted  reporting  and  advising  the  stu¬ 
dent  daily.  Knowledge  of  new  media  tech¬ 
nologies  is  essential.  Applicants  are  expect¬ 
ed  to  demonstrate  potential  for  excellence 
in  teaching,  scholarship  and  professional 
development. 

Qualifications:  minimum  a  master’s  degree 
with  substantial  professional  experience 
with  metro  media.  Ph.D.  in  Mass  Comm  or 
related  field  preferred.  ABD  considered. 
Salary  is  commensurate  with  qualifications 
and  experience. 

Refer  to  Recruitment  Code  #13120  and 
send  letter  of  application,  resume,  three 
current  letters  of  reference  and  official  tran¬ 
scripts  to:  Dr.  Nishan  Havandjian-  Head, 
Journalism  Department-Cal  Poly  State  Uni- 
versity-San  Luis  Obispo,  CA  93407.  Official 
Cal  Poly  application  must  be  postmarked 
by  June  11,2001. 

Cal  Poly  is  strongly  committed  to  achieving 
excellence  through  cultural  diversity.  The 
university  actively  encourages  applications 
and  nominations  of  women,  persons  of  col¬ 
or,  applicants  with  disabilities,  and 
members  of  other  under-represented 
groups.  AA/EEO 

ADMINISTRATIVE 

COLORADO  HOMETOWN  NEWSPAPERS 
GENERAL  MANAGER  -  Growing  group  of 
newspapers  in  Colorado  seeks  an  experi¬ 
enced  individual  to  head  its  weekly  division. 
Must  understand  all  aspects  of  the  busi¬ 
ness,  including  functioning  as  a  leader  in 
the  community.  Must  like  participating  in 
an  editorial  board  and  writing  editorials. 
Must  direct  a  news  operation.  Strong  skills 
in  advertising, circulation,  and  marketing  are 
necessary. 

Respect  for  the  bottom  line  is  a  must.  Must 
be  willing  to  contribute  as  part  of  the  com- 
panyis  management  team.  Excellent  salary 
and  benefits.  Please  respond  to:  H.R.  Man¬ 
ager,  Lehman  Communications  Corporation, 
P.O.  Box  299,  Longmont,  CO  80502. 

ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  (iau,  chairman,  Reflector-Herald,  Inc. 
1 7  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 


MERGERS  &  ACQUISITIONS 
We  are  seeking  to  add  a  regional  associate 
to  our  firm.  Candidates  must  be  publishing 
savvy,  well  connected  and  have  a  strong 
sales  drive.  This  is  a  commissioned  position 
offering  exceptional  earnings  potential. 
Larry  Grimes,  President 
W.B.  Grimes  &  Co. 

(Est.  1959  -  Over  800  Sold) 

(301)  253-5016  lgrimes299@aol.com 
www.mediamergers.com 


GENERAL  MANAGER 

Expansion  of  well-established  weekly  news¬ 
paper  company  in  one  of  the  nation’s 
fastest  growing  markets  creates  unique  op¬ 
portunity  for  chief  operating  officer.  All  de¬ 
partments  will  report  to  you  and  you’ll  have 
the  resources  to  take  on  the  local  dailies 
and  create  a  community  news  weekly  pack¬ 
age  that’s  essential  to  readers  and  advertis¬ 
ers  alike.  Excellent  salary  and  opportunity 
for  growth.  Located  in  diverse  and  attractive 
southern  part  of  Zone  9.  If  you’re  com¬ 
fortable  in  all  departments  and  you’ve  got  a 
track  record  of  product  development  and 
proven  sales  abilities.  E-mail  your  resume 
and  a  letter  with  references  and  salary  his 
tory  to  Consultpub@AOL.com,  or  call  (203) 
457-1374.  All  replies  confidential. 

ADMINISTRATIVE 


Seeking  a  dynamic  leader  for  a  10,000-plus  member  not-for-profit  organization  with 
a  national  and  international  membership. 

The  executive  director  is  responsible  for  the  administrative  duties  of  the  national  of¬ 
fice  and  will  work  alongside  the  organization’s  elected  leadership  toward  the  ad¬ 
vancement  of  professional  photojournalism  in  all  news  media. 

Qualifications  and  experience  desired  include  business  and  financial  administration, 
fund  raising,  marketing  and  a  track  record  of  team  building,  especially  within  volun¬ 
teer  and/or  not-for-profit  organizations.  Knowledge  of  the  photojournalism  commu¬ 
nity  beneficial  but  not  required.  Salary  range:  $55,000  -  $60,000  based  on  experF 
ence  and  qualifications. 

Please  send  electronic  resumes  and  inquiries  to  Resume@NPPA.org  or  by  mail  to: 

ED  Search  Committee 
National  Press  Photographers  Association 
3200  Croasdaile  Drive,  Suite  306,  Durham,  NC  27705 

www.editorandpublisher.corn 


Phone:  1-888-825-9149  C 1 
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MMACMAHON@EDITORANDPUBLISHER.COM 

HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


ADMINISTRATIVE 


BREAK  THE  CHAINS  and  join  our  team  of 
entrepreneurs!  Fackelman  Newspapers 
needs  self-motivated  newspaper  publish¬ 
ers/editors  with  desire/drive  to  do  it  right, 
get  it  done.  Want  to  move  up?  Presently  op¬ 
erating  in  LA,  MO,  TX,  VA,  and  FL,  we  seek 
winners.  Apply  by  confidential  resume  to: 

Marc  A.  Richard 

P.O.  Box  2265,  Panama  City,  FL  32402 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Progressive  Northwestern  Michigan  daily 
newspaper  with  shoppers  and  niche  publi¬ 
cations  is  looking  for  a  dynamic  sales  man¬ 
ager  to  motivate  a  team  of  Advertising  Rep¬ 
resentatives  and  support  staff.  The  right 
candidate  must  have  prior  newspaper  expe¬ 
rience  with  a  proven  record  of  success  in 
sales  and  management.  We  offer  competi¬ 
tive  salary  of  $45,000  plus  bonus/  com¬ 
mission  plan  and  benefits.  Send  resume  and 
cover  letter  to:Box  2108,  Editor  &  Publish- 
er770  Broadway,  7th  FL,  NY,  NY  10003. 

ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
-H  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required!  E-mail  cover  letter,  re¬ 
sume,  salary  history: 

hn^erkeleydailyplanet.net 
Or  Fax:  (510)  841-5695 


ADMINISTRATIVE 


ADVERTISING 


'  PASADENA  STAR-NEWS 

SAN  GABRIEL  VALLEY  TRIBUNE 
WHiniER  DAILY  NEWS 
DISPLAY  ADVERTISING  DIRECTOR 
The  San  Gabriel  Valley  Newspaper  Group, 
(110,000  circulation)  is  seeking  a  Display 
Advertising  Director  to  lead  a  40  person 
sales  team  in  an  exciting  local  retail  envi¬ 
ronment.  You’ll  be  with  the  market  leader 
facing  a  variety  of  competitors  and  will  en¬ 
joy  introducing  new  sales  ideas  to  remain 
on  top. 

Responsibilities  include  achieving  the  reve¬ 
nue  budget,  managing  the  expense  budget, 
implementing  sales  strategies  to  grow 
existing  customers  and  creating  ideas  to 
develop  new  revenue  sources.  Reports  di¬ 
rectly  to  the  publisher. 

!  Leadership  and  excellent  communication 
1  skills  are  required  as  you  tram,  motivate  an- 
!  d  develop  your  staff.  You’ll  have  a  growing 
[  New  Media  department  to  create  online  rev- 
j  enue  opportunities  and  receive  strong  mar- 
I  keting  support. 

j  You’ll  have  career  growth  potential  as  well. 
SGVNG  is  part  of  the  Los  Angeles  Newspa¬ 
per  Group,  which  operates  other  newspa- 
i  pers  in  Southern  California,  has  a  Majors 
and  National  sales  team,  and  is  part  of  Me- 
I  diaNews  Group. 

1  We  offer  a  competitive  compensation  pro- 
I  gram  and  excellent  benefits  package  includ- 
1  ing  a  401(k)  plan,  etc. 

!  Send  your  cover  letter  and  resume  to: 

I  FAX:  (626)  337-0514 

j  E-MAIL:  andy.Hernandez@sgvn.com 

j  Andy  Hernandez 

I  San  Gabriel  Valley  Newspaper  Group 

1210  N.  Azusa  Canyon  Rd., 
j  West  Covina,  CA  91 790 

EQUAL  OPPORTUNITY  EMPLOYER 


ADMINISTRATIVE 


CAPTAIN  YOUR  OWN  SHIP 
President  and  Publisher  of  the  Hanford  Sentinel  and 
seven  other  weekly  newspapers 


Pulitzer  Newspapers,  Inc.  is  currently  looking  for  a  world-class  leader  to  run  our  opera¬ 
tions  in  Californiais  San  Joaquin  Valley. 

Pulitzer  owns  The  Hanford  Sentinel,  a  13,000  circulation  daily  newspaper  and  the 
weekly  newspapers  surrounding  the  area  including  The  Selma  Enterprise,  The  Kingsburg 
Recorder,  The  Avenal  Progress,  The  Coalinga  Record,  The  Lemoore  Advance  and 
The  Twin  City  Times.  The  combined  circulation  of  these  weekly  newspapers  is  approxi¬ 
mately  84,000. 

The  Hanford  Sentinel  is  the  paper-of-record  for  Kings  County,  California  and  the  weekly 
publications  are  the  major  local  print  publications  of  their  respective  communities. 

There  are  approximately  170  employees  in  Hanford  and  throughout  the  other 
communities. 

Roughly  42%  of  the  population  within  these  communities  is  Hispanic.  The  President  and 
Publisher  is  responsible  for  the  overall  long-term  health  of  the  organization  including 
the  development  of  employees,  growth  in  circulation,  attainment  of  financial  goals  and 
service  to  the  communities  its  publications  serve. 

Pulitzer  Newspapers  strongly  believes  that  strategies  are  best  developed  and  executed 
locally.  We  have  high  expectations  but  operate  with  limited  corporate  oversight. 

If  you  thrive  working  in  a  decentralized  environment,  weid  like  to  talk.  If  you  donit  enjoy 
autonomy,  you  should  not  apply. 

The  successful  candidate  must  enjoy  the  challenge  associated  with  being  the  captain 
of  his/her  own  ship.You  should  possess  a  deep  knowledge  of  the  newspaper  industry 
and  have  a  proven  track  record  of  improved  results  particularly  in  growing  advertising 
and  growing  circulation. 

Knowledge  of  Spanish  is  helpful  but  not  required.  Interested? 


Send  inquiries  to: 

Richard  A.  Anderson,  Management  Consultant,  Pulitzer  Newspapers,  Inc. 
e-mail:  pnwprez@aol.com 

1920  Glenmorrie  Drive,  Lake  Oswego,  Oregon  97034,  (503)  699  0877 


ADVERTISING  I 


SALES  MANAGER  i 

Expanding  Zone  9  weekly  newspaper  com¬ 
pany  with  multiple  titles  is  looking  for  a 
sales  manager  with  a  track  record  of  reve-  i 
nue  growth.  You’ll  be  responsible  for  major  j 
accounts  and  oversee  a  display  staff  of  six,  : 
plus  structure  and  build  a  classified  depart¬ 
ment.  Great  opportunity  in  a  very  desirable  i 
community.  E-mail  your  resume,  salary  his-  ! 
tory  and  at  least  three  references  to: 

consultpub@AOL.com  j 

All  replies  confidential  l 

ADVERTISING  SALESPERSON 
Daily  newspaper  seeks  experienced  sales¬ 
person  to  take  over  top  territory.  Healthy 
commission,  benefits  and  quality  of  life. 
Send  resume  to:  Lynda  Larsen,  (Daily  Rec-  ' 
ord,  401  N.  Mam  St.,  Ellensburg,  WA  | 
98926,  or  E-mail:  llarsen^vnews.com.  i 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Press-Telegram,  a  100,000  circulation 
daily  serving  the  Long  Beach,  California 
market,  seeks  an  experienced,  high-per¬ 
formance  classified  ad  manager  to  direct  it- 
s  $12  million  classified  department.  Expe¬ 
rience  with  the  automotive  and  real  estate 
categories  is  critical.  Candidates  should 
demonstrate  creativity,  aggressiveness, 
outstanding  people  skills  and  a  track  record 
of  success.  Long  Beach  is  Californiais 
fourth  largest  cityoa  diverse  coastal  com¬ 
munity  of  400,000  population,  ideally  locat¬ 
ed  between  Los  Angeles  and  Orange  Coun¬ 
ty.  Interested  applicants  should  forward 
letter  of  introduction,  resume  and  earnings 
history  to  Press-Telegram,  Human  Re¬ 
sources  Dept,  604  Pine  Ave.,  Long  Beach, 
CA  90844.  Or  e-mail  to: 

hrjobspt@presstelegram.com 


CLASSIFIED  ADVERTISINC;  INFORMATION 


DEADLINES 

line  ad  rates 


Tuesday  at  noon  (EST)  for  the  next  Monday's  issue 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11  70 

2  weeks . 

. $11.85 

2  weeks . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

.  $  9  00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks . 

. $  7.50 

26  weeks 

. $  5.95 

39  weeks . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

AD  A  A  cS 

Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a  scanning 
charge  may  be  Incurred.  All  halftones  must  be  a  maximum  133-line  same  size 
velox  print. 

Electronic  submission;  Advertising  may  be  submitted  via  e-mail.  For  instruc¬ 
tions,  please  ask  your  account  manager 

per  inch,  per  insertion,  1  irx;h  minimum,  1/2  inch  increments 


1  week  ... 

.  $139 

12  weeks  . 

...  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks 

.  $120 

39  weeks  . 

$  97 

4  weeks .... 

.  $115 

52  weeks  . 

. $  92 

ORDERS  .A  \  D 

=AY’.'E\T 

Ads  running  for  1 2  weeks  or  more  may  be  on  a  contract  basis  Contracts 
are  non-cancellable.  All  ads  from  new  advertisers  must  be  pre-paid  prior  to 
deadline;  advertisers  with  a  payment  record  in  good  standing  may  be  billed 
Deadline  is  Tuesday  prior  to  Monday  Publication.  Cash,  check.  VISA. 
MasterCard,  and  American  Express  accepted  All  ads  require  a  signed 
insertion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  mail,  e- 
mail.  or  fax.  We  reserve  the  right  to  reject  any  ad 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy  Please  include  the  following  information 
1  Name,  2.Comj3any,  3  Mailing  Address,  4  Phone,  5  Ad  Classification.  6  No  of 
insertions. 

Or  Place  your  ad  online  www  editorandpublisher  com 

Please  contact  us  for:  display  ad  copy  specifications  and  fwocedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax;  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 
hpreussf* editorandpublisher  com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  ♦  WESTERN  U.&) 

mmacmahon®  editorandpublisher  com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


www.editorandpublisher.com 


APRIL  30,  2001  EDITOR*  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING  fo^-.  (646) 654-5312 


MMACMAHON@EDITORANDPUBLISHER.COM 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING 


OUTSTANDING  OPPORTUNITY  for  advertis¬ 
ing  person  on  the  move.  We  seek  a  strong 
number  two  person  to  help  oversee  all  ad¬ 
vertising  tor  2  daily  newspapers  in  North 
Central  Ohio.  This  candidate  will  have  excel¬ 
lent  people  skills,  strong  background  in 
classified  and  retail  advertising.  Must  be 
flexible  and  willing  to  work  and  help  grow 
our  dailies,  weeklies  and  shopper  publica¬ 
tions.  Send  resume  to  Rhonda  Geer,  adver¬ 
tising  director.  The  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691. 

No  calls,  please 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  State  Journal-Register  (60K  am,  70K  S) 
in  Illinois'  capital  city  of  Springfield,  is  look¬ 
ing  for  a  talented  and  creative  graphic  artist 
to  join  its  graphics  department.  The  suc¬ 
cessful  applicant  should  be  able  to  work 
with  reporters  to  research  and  produce  ac¬ 
curate  and  informative  graphics  and  have 
the  ability  to  design  attractive  feature 
pages.  Newspaper  experience  and  a  knowl¬ 
edge  of  QuarkXPress,  Photoshop  and  Free¬ 
hand  or  Illustrator  is  preferred.  To  apply, 
send  letter,  resume  with  references  and 
work  samples  to:  Robert  Pope,  managing 
editor.  The  State  Journal-Register,  One 
Copley  Plaza,  Springfield,  IL  62701.  The 
State  JournalTlegister  offers  a  competitive 
salary  and  benefits  package. 


CIRCULATION 


Primary  responsibility 

American  Media,  me.  S  tO  tUH  CirCUlatlOn 

forecasting  models  for  multiple 
publications.  Responsibilities  include 
creating  and  analyzing  circulation  reports, 
subscription  acquisition  scenarios  and 
special  projects.  This  individual  will 
analyze  circulation  operating  plans 
including  special  project  proTitability  and 
long  term  forecasting.  Responsibilities  will 
also  include  subscription  circulation 
analytical  reporting  as  well  as  coordination 
with  subscription  fulfillment  center  and 
newsstand  circulation  to  analyze  and 
prepare  ABC  reports.  Subscription 
circulation  modeling  and  ABC  preparation 
experience  required.  Must  be  proficient  in 
Excel  spreadsheets.  Approach  and  Word. 


Send  resume  and  salary  history  to  HR/CMA, 
5401  NW  Broken  Sound  Blvd  Boca  Raton 
FL  33487  or  fax  561-989-1298  Email 
rr.yresume@amilink  com 


ZONE  MANAGER/CIRCULATION 
Are  you  looking  for  a  place  where  you  can 
make  a  difference?  Would  you  like  to  join 
the  team  of  an  exciting  and  dynamic  circu¬ 
lation  department  in  coastal  Georgia?  Sa¬ 
vannah  Morning  News  is  looking  for  a  Zone 
Manager  or  a  strong  District  Manager  look¬ 
ing  for  advancement,  who  can  lead/moti¬ 
vate  a  staff  of  District  Managers  to  achieve 
circulation/sales.  If  you  feel  you  are  this  per¬ 
son,  send  your  resume  and  salary  require¬ 
ments  to: 

L.  Barnes,  Savannah  Morning  News 
P.O.  Box  1088,  Savannah,  GA  31401 
Or  E-mail:  lbarnes@savannahnow.com 


CIRCULATION 


j  CIRCULATION  MANAGER 

j  Ready  to  run  your  own  circulation  depart- 
j  ment?  We're  looking  for  a  full-charge  circu- 
I  lation  executive  for  a  dynamic  7-day  daily 
j  with  strong  TMC  distribution  in  multi-county 
region  in  the  Midwest.  Successful  candi¬ 
dates  will  have  a  minimum  of  3-5  years  cir¬ 
culation  experience,  or  equivalent  manage¬ 
ment  skills,  and  be  familiar  with  industry  au¬ 
dit  procedures.  We  require  experience  in 
single  copy  leadership  and  demonstrated 
marketing  and  creative  sales  experience. 
We  offer  excellent  compensation  and  bene- 
I  fit  package,  including  medical,  dental, 

!  401(k)  and  great  growth  opportunities;  all 
j  in  a  very  affordable  location  near  quality 
boating  and  fishing.  Employment  is  contin- 
i  gent  on  passing  a  pre-employment,  post  of- 
!  fer  drug  test.  Send  resume  in  total  confi¬ 
dence  to  Box  2109,  Editor  &  Publisher, 
770  Broadway,  7th  FL,  NY,  NY  10003. 

CIRCUUTION  MANAGER 
Paxton  Media  Group  has  a  great  opportunity 
for  a  Circulafion  Manager  at  The  Paducah 
j  Sun,  its  29,000  daily  (31,000  Sunday) 
flagship  newspaper  in  Paducah,  KY.  Position 
j  oversees  all  Paducah  Sun  distribution, 
sales,  and  customer  service.  Circulation  ex¬ 
perience  required.  Position  requires  ability 
to  work  with  and  develop  Excel  spread 
sheet  reports,  familiarity  with  newspaper 
postal  rates  and  regulations,  and  working 
knowledge  of  the  Circulation  Database  Sys¬ 
tem.  Experience  with  Baseview  Circulation 
I  Pro  strongly  preferred.  Candidate  should 
I  be  a  proven  motivator  with  strong  math 
I  skills,  budgeting  skills,  and  planning  skills 
to  grow  circulation  short/long  term. 

The  Paducah  Sun  is  one  of  26  dailies  that 
make  up  Paxton  Media  Group.  We  offer  saF 
ary  plus  incentive.  Benefits  include:  401(k), 

\  health,  life,  cash  benefit  plans,  short/long 
:  term  disability,  cafeteria  plan.  For  consider- 
i  ation,  please  send  resume  and  salary  histo- 
1  ry  in  confidence  to: 

1  The  Paducah  Sun 

P.O.  Box  2300 
Paducah,  KY  42002-2300 
Attn:  Jim  Paxton 
No  phone  calls,  please 

CIRCULATION  MANAGER 
I  The  Paris  News,  a  12,000  daily,  in  North- 
I  east  Texas  is  looking  for  an  experienced 
;  Circulation  Mgr.  who  has  good  administra- 
i  tive  and  marketing  skills.  Excellent  salary 
and  benefits  including  insurance  and  401(k) 
plan.  Send  resume  to:  The  Paris  News, 
Attn:  Mike  Graxiola,  P.O.  Box  1078,  Paris, 
TX  75461. 

USA  TODAY  is  seeking  a  Circulation  Manag¬ 
er  for  San  Jose,  CA  and  it's  surrounding  ar¬ 
ea.  The  position  is  responsible  for  sales, 
distribution,  service,  collection  and  overall 
management  of  USA  TODAY  and  Baseball 
Weekly.  The  position  manages  several  dis¬ 
trict  mangers  and  is  responsible  for 
25,000  copies/day.  Strong  Single  Copy 
experience  and  a  college  degree  is  pre¬ 
ferred.  Previous  management  experience 
is  required.  In  addition  to  competitive  sala¬ 
ry,  there  is  bonus  potential  and  a  compre¬ 
hensive  benefits  package.  Please  send  re¬ 
sume  with  cover  letter  and  salary  require¬ 
ments,  to:  USA  TODAY,  Attention:  Circula¬ 
tion  Manager,  6634  Owens  Drive,  Pleasan¬ 
ton,  CA  94588  E.O.E  -  We  recognize  and 
i  appreciate  the  benefits  of  diversity  in  the 
i  workplace. 


CIRCULATION 


THE  DAILY  CITIZEN,  an  award-winning  sev-  | 
!  en-day  13,000  daily  in  northwest  Georgia,  ' 
I  needs  a  professional  circulation  director  to 
1  lead  department  of  nine  to  maintain  and  I 
'  build  circulation,  improve  customer  service 
!  and  improve  circulation  accounts  receiva- 
i  bles.  Candidate  will  also  be  responsible  for 
I  eight  other  publications  in  the  North  Georgia  | 
I  Newspaper  Group. 

j  The  successful  candidate  must  have  circu- 
\  lation  manager/director  experience  and  a  , 
I  college  degree  is  preferred.  Must  be  i 
■  sales-oriented  to  increase  penetration  in  i 
i  home  market.  Need  background  of  solid  | 
i  operational  experience  to  lead  improvement  ' 
I  in  distribution  force.  Good  communication 
'  skills  a  must. 

As  department  head,  would  be  part  of 
newspaperis  strategic  management  team, 
i  Excellent  starting  salary,  plus  benefits 
package  and  growth  potential. 

,  Please  send  resume  with  references  and 
!  salary  requirements  to: 
i  Richard  D.  Brown,  Regional  Publisher 
I  The  Daily  Citizen  i 

P.O.  Box  1167,  Dalton,  GA  30722-1167 
!  Or  E-mail  to  rbrown@cnhi.com 


CIRCULATION 

ZONE  AND  DISTRICT  MANAGERS  ; 

I  A  150,000  daily  and  250,000  Sunday  Gan-  I 
;  nett  newspaper  located  In  the  Midwest  is 
I  searching  for  an  ambitious  management  , 
team.  Candidates  with  2-3  years  circulation 
;  experience,  or  equivalent  management 
skills  are  invited  to  apply.  A  strong  work 
:  ethic  and  desire  to  succeed  are  the  qualities 
i  most  desired.  We  offer  excellent  com-  ^ 
;  pensation  and  benefit  package,  including  , 
I  medical,  dental,  life  insurance,  retirement,  l 
j  401(k)  and  great  growth  opportunities;  all  j 
j  in  a  very  affordable  location.  Employment  ■ 

'  is  contingent  on  passing  a  pre-employment, 

'  post  offer  drug  test.  FAX  resume  with  sala-  ' 
:  ry  history  to  Bill  Seemiller  at:  515286-2547 
I  or  email  to:  bseemiller@dmreg.com.  ; 

CIRCULATION  DIRECTOR 
:  Zone  2  AM  community  newspaper  is  looking 
I  for  a  customer-focused  circulator  with 
:  the  demonstrated  ability  to  develop  and  im- 
plement  successful  strategies  to  contribute 
to  our  circulation  growth.  We'd  like  to  hear  ; 
;  from  you  if  you  are  a  hands-on  manager 
and  are  interested  in  taking  your  career  to  , 
the  next  level.  Interested  candidates  should  ' 
send  their  resume  with  cover  letter  and  saF  i 
ary  history  to  Box  2107,  Editor  &  Publisher, 

I  770  Broadway,  7th  FL,  NY,  NY  10003. 


CIRCULATION  DIRECTOR  i 

The  Coeur  d'Alene  Press  (privately  j 
!  owned/18,000  7  day  a.m.),  Coeur  d'Alene,  j 
;  Idaho  seeks  a  motivated  director  to  lead 
I  our  team  in  a  competitive  2  newspaper  j 
!  community  that  enjoyed  a  56%  gain  in  pop- 
1  ulation  in  the  latest  census.  Preferably  10  , 
years  circulation  experience  with  5  years  in  ! 
I  management,  a  strong  track  record  of  | 
!  sales  and  the  ability  to  organize  and  moti-  j 
S  vate  inside  and  outside  sales  efforts  .  The  ; 
I  selected  candidate  will  find  a  great  career 
opportunity  in  one  of  the  north-wesfs  most 
!  beautiful  lake  side  communities,  salary 
D.O.E.,  bonus,  medical  and  401(k).  Send 
resume  to:  Jim  Thompson/Publisher,  Coeur 
I  d'Alene  Press,  P.O.  Box  7000  Coeur 
■  d'Alene,  ID  83814  or  e-mail  to:  i 

Jthompson@cdapress.com  ' 


CIRCULATION 


CIRCULATION  MANAGER  and 
CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times.  Florida's  best 
newspaper,  has  two  exciting  opportunities 
in  Circulation.  We  are  currently  accepting 
resumes  for  an  experienced  Circulation 
Manager  and  Circulation  Zone  Manager. 

The  Circulation  Manager  will  direct,  coordi¬ 
nate  and  supervise  home  delivery  and  single 
copy  activities  in  a  designated  geographical 
market.  Responsibilities  include 
increasing  and  improving  sales,  circulation 
volumes,  service  and  retention.  This  posi¬ 
tion  will  work  in  conjunction  with  all  areas  of 
the  circulation  department  with  an  emphasis 
on  home  delivery,  single  copy  and  mar¬ 
keting.  The  successful  candidate  will  pos¬ 
sess  at  least  5  years  of  circulation  manage¬ 
ment  experience,  a  background  that  in¬ 
cludes  sales  and  marketing,  solid  interper¬ 
sonal  skills  and  focused  on  providing  excel¬ 
lent  customer  service.  Experience  in  devel¬ 
oping  and  managing  budgets  and  PC  skills 
also  desirable. 

The  Circulation  Zone  Manager  will  direct, 
coordinate  and  supervise  home  delivery  ac¬ 
tivities  in  a  designated  zone  in  a  geographi¬ 
cal  market.  Qualified  applicants  will  possess 
expanded  knowledge  of  circulation  and  mar¬ 
keting,  have  a  proven  track  record  in 
sales  and  service.  Position  requires  exten¬ 
sive  managerial  experience  which  includes 
managing  people,  problem  solving  and  de¬ 
cision  making  abilities.  PC  skills  desirable. 
We  offer  a  competitive  salary,  excellent 
benefit  package  and  pension/retirement 
plans.  Send  resume  to: 

St.  Petersburg  Times 
Human  Resource  Department 
490  1st  Avenue  S 

St.  Petersburg,  FL  33701 
Fax:  (727)  893-8185 
Email:  resumes@sptimes.com 

CIRCULATION  DIRECTOR 
The  Daily  Press,  a  28,000-1-  daily  newspa¬ 
per  in  the  Mojave  Desert  of  Southern  Cali¬ 
fornia  and  its  sister  publication,  the  Desert 
Dispatch,  a  5,000-1-  circulation  daily,  is 
seeking  an  aggressive  circulation  director 
with  strong  marketing  skills. 

The  ideal  candidate  should  have  a  proven 
track  record  of  developing  circulation,  ex¬ 
cellent  customer  service  and  community  re¬ 
lations,  and  the  ability  to  develop  aggressive 
and  effective  marketing  strategies. 
Five  years'  circulation  experience  with  three 
years  in  management  is  preferred.  We  offer 
a  competitive  salary  and  excellent  benefits. 
The  Southern  California  High  Desert  is  lo¬ 
cated  97  miles  northeast  of  Los  Angeles 
and  offers  a  good  quality  of  life  just  outside 
the  congestion  of  the  LA  basin. 

Send  your  resume  and  cover  letter  with  saF 
ary  history  to:  Sue  Lindley,  Daily  Press,  P.O 
Box  1389,  Victorville,  CA.  92392  or  FAX 
to:  760-241-7145.  E-mail: 

sue_lindley@link.freedom.com 

DISTRIBUTION  MANAGER 
The  Herald,  a  32,000  circulation 
McClatchy-owned  newspaper  in  Rock  Hill, 
SC  has  an  immediate  opening  for  a  Night 
Distribution  Manager.  Previous  supervisory 
experience  required.  Experience  with  Harris 
inserting  equipment  a  plus.  Competitive  saF 
ary  and  benefits  package.  Please  send 
resume,  salary  requirements  and  references 
to  Production  Director,  The  Herald, 
P.O.  Box  11707,  Rock  Hill,  SC  29730  or 
Fax  (803)  9094202.  EOE. 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR  | 

The  News-Review,  a  20,000  circulation  in  ! 
Roseburg,  OR  is  looking  for  a  strong  Circu¬ 
lation  Director  with  excellent  marketing  abiL 
ities.  The  ideal  candidate  should  have  a 
proven  track  record  in  growing  circulation, 
providing  excellent  customer  service,  build¬ 
ing  effective  marketing  strategies  and  de¬ 
veloping  circulation  team  members.  Locat¬ 
ed  in  beautiful  southwestern  Oregon,  the  ar-  | 
ea  offers  an  excellent  quality  of  life  and  ; 
many  opportunities  for  the  outdoor  enthusi-  | 
ast.  Excellent  salary,  bonus,  benefits  and 
401(k)  plan,  all  in  a  very  affordable  commu¬ 
nity.  Forward  your  resume,  cover  letter  and 
salary  history  to:  Mark  Raymond,  Publisher, 
The  News-Review,  345  N.E.  Winchester, 
Roseburg,  OR  97470.  Or  by  e-mail  at: 
mraymond@oregonnews.com 

CIRCULATION  MANAGER  for  22  paper 
weekly  group  in  Philadelphia,  PA  and  South 
Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager,  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  08012. 


EDITORIAI. 


EDITOR 

Antique  Trader,  the  leading  national  trade 
publication  for  antiques  and  collectibles,  is 
seeking  an  experienced  newspaper  reporter 
to  work  with  freelance  and  on-staff  writers. 
Quark  XPress  experienced  required. 
Send  resume  and  salary  requirements  to 
Antique  Trader  Publications,  Attn:  Linda 
Kunkel,  P.O.  Box  1050,  Dubuque,  lA 
52004-1050.  Email:  kunkell@krause.com. 


EDITORIAL 


EDITORIAL 


DO  GREAT  JOURNALISM  ON  THE  GREAT 
PLAINS 

The  Wichita  Eagle,  an  award-winning  Knight 
Ridder  paper  in  Kansas,  has  openings  for 
journalists  who  are  passionate  about  great 
newspapers.  Weire  looking  for  enterprising 
and  creative  people  to  join  our  team  as: 
arts/pop  music  writer;  retail/real  estate  re¬ 
porter;  K-12  education  reporter;  night  met¬ 
ro  editor;  higher  education  reporter;  and 
news  page  designer.  EOE.  Send  resume, 
clips  and  references  to: 

Gary  Rice,  Assistant  Managing  Editor 
The  Wichita  Eagle 

P.O.  Box  820,  Wichita,  KS  67202-0820 
E-mail:  grice@wichitaeagle.com 

SPORTS  EDITOR  -  The  Oak  Ridger  (TN),  a 
9M,  daily  community  newspaper,  seeks  a 
sports  editor  who  can  do  it  all.  The  right 
1  candidate  will  be  highly  organized,  demon- 
I  strating  a  passion  for  sports  and  skills  to  in- 
I  elude  polished  reporting  and  page  make¬ 
up/pagination.  Photography  skills  a  plus. 
Send  cover  letter,  resume  and  clips  to: 

Dale  McConnaughay,  Editor 
The  Oak  Ridger 

P.O.  Box  3446,  Oak  Ridge,  TN  37831 
I  Or  E-mail  to:  dmcconn@oakridger.com 

I  THE  HERALD-JOURNAL  a  15,000<irculation 
I  daily  in  scenic  Logan,  Utah,  is  looking  for  a 
I  new  city  editor.  Logan  is  the  home  of  Utah 
]  State  University  and  is  an  outdoor  enthusi- 
I  asfs  paradise.  This  is  also  a  great  place  to 
cover  news,  and  at  the  Herald  Journal  we 
i  take  that  coverage  very  seriously.  Mail  or 
email  resume  to:  Managing  Editor  Charles 
j  McCollum,  P.O.  Box  487,  Logan,  UT, 
^  84323-0487  or :  cmccollum@hjnews.com. 


EDITORIAI, 


No  Bureaucrats  Need  Apply 

New  Times,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paprer.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver.  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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COPY  EDITOR 

The  Chronicle  of  Higher  Education  seeks  an 
experienced  copy  editor  for  its  award-winn¬ 
ing  Web  site:  http://chronicle.com.  Duties 
will  include  editing  daily  news  articles  for 
the  site  as  well  as  some  production  work. 
Knowledge  of  Web  publishing  is  useful  but 
not  required.  Salary  is  commensurate  with 
experience,  but  a  minimum  of  3  years  of 
news  editing  is  required.  The  Chronicle,  an 
equal-opportunity  employer,  offers  gener¬ 
ous  vacation  time  and  benefits.  Send  your 
resume  and  cover  letter  to: 

Don  Troop,  Senior  Copy  Editor 
The  Chronicle  of  Higher  Education 
1255  23rd  Street,  NW 
Washington,  DC  20037 
Please,  no  phone  calls  or  E-mail 

SPORTS  REPORTER 

Award-winning  weekly  newspaper  in  the 
Hamptons  seeks  motivated  individual  with 
strong  writing  skills  and  some  experience 
for  full-time  position  in  our  sports  depart¬ 
ment.  Section  covers  local  high  school  and 
college  athletics,  plus  various  recreational 
subjects.  Layout  experience  preferred;  or¬ 
ganizational  skills  a  must.  Send  resume, 
clips  to  Joseph  Shaw,  editor.  The  South¬ 
ampton  Press,  P.O.  Box  1207,  Southamp¬ 
ton,  NY  11  %9. 

REPORTER 

General  assignment  reporter  needed  to 
cover  wide  range  of  topics  for  award-winn¬ 
ing  weekly  business  newspaper.  Candidate 
will  produce  crisp  articles  on  subjects  rang¬ 
ing  from  health  care  to  manufacturing  for 
newspaper’s  “Focus”  section.  A  degree  in 
journalism  or  another  communications  field 
is  preferred,  and  the  candidate  should  have 
at  least  two  years  of  newspaper  experience. 
Send  cover  letters,  resumes  and  clips  to: 
The  Business  Journal,  c/o  Steven 
Jagler,  Managing  Editor,  600  W.  Virginia 
Street,Suite  500,  Milwaukee,  Wl  53204. 


EDITORIAI, 


PRODUCTION/COPY  EDITOR 
Versatile  editor  needed  for  fast-paced  copy 
desk  on  45,000-circulation  daily  in  metro¬ 
politan  New  Jersey/New  York,  area.  Candi¬ 
dates  should  have  layout,  design,  paginat¬ 
ion,  copy  reading  and  story  editing  experi¬ 
ence.  Spanish-speaking  a  plus.  $44K.  ^nd 
resume,  cover  letter  and  samples  of  your 
work  to  Box  2106,  Editor  &  Publisher,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


MANAGING  EDITOR  to  lead  five-person 
news  staff  at  top  quality  newspaper  near 
Yellowstone  Park.  Cody,  Wyoming  Enter¬ 
prise  is  twice-weekly,  6,200  circulation. 
Qualities  desired  include  6-f  years  in 
newsroom,  staff  managerial  experience, 
pagination  and  design  skills,  reporting  and 
copy  editing  expertise,  solid  leadership 
traits,  and  knowledge  of  the  West.  Call  Pub¬ 
lisher  Bruce  McCormack:  (307)  587-2231 . 


NEWS  EDITOR  for  Mississippi  PM  daily 
(circulation  8,300).  Main  emphasis  is  page 
layout,  with  occasional  writing.  Must  know 
QuarkXPress  and  preferably  Adobe  Photo¬ 
shop.  Solid  copy  editing  skills  desired. 
Send  resume  and  layout  samples  to  Jenny 
Humphryes,  Managing  Editor,  P.O.  Box 
8050,  Greenwood,  MS  38935-8050. 
E-mail:  jenny@gwcommonwealth.com. 


COPY  EDITOR:  Medium-sized  daily  newspa¬ 
per  situated  in  beautiful  seaside  region  of 
New  England  Is  seeking  a  talented  editor  to 
work  on  our  night  copy  desk. 

We  are  looking  for  a  great  headline  writer 
who  has  a  strong  appreciation  for  words 
AND  presentahon.  Successful  candidate 
must  be  able  to  demonstrate  strong  news 
judgment.  Daily  experience  required. 
Please  send  ample  work  samples  and  sala¬ 
ry  history  to  Box  2095,  Editor  &  Publisher. 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 


EDITORIAL 


BIRD  &  NATURE  LOVERS 

EDITOR 

birdersworld.com 

Birder's  World  magazine  is  seeking  a  visionary  magazine  editor  to  help  a  leading 
national  birding  magazine  soar  to  new  heights  and  capture  the  growing  excitement 
of  birding.  The  editor  will  cater  to  intermediate  birders  but  appeal  to  beginning 
birders  and  nature  lovers,  as  well.  Magazine  or  newspaper  feature  writing/editing 
and  good  communication,  and  planning  skills  are  musts  along  with  an  interest/ 
experience  in  birding.  This  position  will  supervise  an  editorial  staff  of  three  and 
will  require  excellent  interpersonal  skills  to  work  in  a  supportive  team  environment. 
Kalmbach  Publishing  Co.,  (www.kalmbach.com)  is  known  for  its  high  quality 
magazines,  books,  and  websites.  Our  office  is  located  in  a  beautiful  western  suburb 
of  Milwaukee,  Wisconsin.  We  offer  an  attractive  benefit  package  that  includes 
401(k)/profit  sharing  and  relocation  assistance.  Interested  candidates  should  submit 
a  resume,  writing  samples,  a  cover  letter,  (include  your  e-mail  address  if  available) 
detailing  editorial  experience  AND  SALARY  REQUIREMENTS  to:  Human  Resources 
Department,  BRD-EP-1,  Kalmbach  Publishing  Co.,  21027  Crossroads  Circle,  , 
PO  Box  1612,  Waukesha,  WI 53187-1612.  Fax:  (262)  796-0739.  E-mail:  V 
hr(2kalmbach.com.  Website:  www.kalmbach.com.  EOE. 
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Practice  what  you 
preach. 


Each  year,  Lincoln 
University  recognizes 

HKHr  excellence  in  reporting 

I  mu  on  issues  affecting 

L  yl  iPljyy  minorities  with  its 

^^4  "  ikrS  Awards  in  Media.  And 

year,  Dallas  Observer 

H  columnist  Jim  Schutze 

H  was  honored  for  the 

third  year  in  a  row. 

Jim  Schutze,  Dallas  Observer 

Writers  and  editors  from  New  Times  papers  in 
Dallas,  Miami,  San  Francisco  and  Phoenix  have 
received  11  Unity  Awards  in  the  past  four  years  for 
their  coverage  of  power,  politics,  education,  and 
health  issues  that  mostly  affect  minority  readers. 

At  New  Times,  we  know  that  diversity  in  the 
newsroom  is  a  noble  goal.  We  also  know  that  it's 
pointless  without  diversity  in  the  newspaper. 

With  13  newspapers  and  more  than  a  million 
readers.  New  Times  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 


NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

www.newtimes.com 


i  NEWS  DESIGNER 

Itching  to  design  the  front  page  at  an 
,  award-winning  AM  in  a  highly  competitive 
market?  We  can  keep  you  busy  with  that 
I  task  and  other  stimulating  challenges.  At 
I  the  Times  Leader,  we  boast  separate  layout 
;  and  copy  editing  desks  -  allowing 
I  editors  to  focus  on  design.  Our  staff  just 
i  captured  first  place  for  front  page  design  in 
!  the  state  press  association  contest.  Send 
resume,  cover  letter  and  work  samples  to: 
Christopher  B.  Ritchie,  Development  Editor 
The  Times  Leader 
i  15  North  Main  Street 

j  Wilkes  Barre,  PA  18711 

BUREAU  REPORTER 

j  We  need  someone  with  the  courage  and 
'  skills  to  thrash  an  entrenched  competitor 
I  located  at  the  fringe  of  our  circulation. 
'  You’ll  join  a  team  of  reporters  and  editors 
who  thrive  on  the  challenge  of  unmasking 
I  the  gritty  truth  and  developing  quirky  angles 
;  to  stories  the  competition  won't  touch. 

!  We  are  the  Times  Leader,  a  50,000  dai- 
j  ly/70,000  Sunday  in  Wilkes-Barre,  PA  - 
!  hours  from  Philadelphia  and  New  York  City. 

;  Send  resume,  cover  letter  and  work  sam¬ 
ples  to: 

Christopher  B.  Ritchie,  Development  Editor 
The  Times  Leader 
1 5  North  Main  Street 
WilkesBarre,  PA  18711 

REPORTERS 

General  assignment  reporter  and  experi¬ 
enced  business  reporter  sought  for  com- 
i  munity  daily  in  an  excitingly  diverse  New 
,  Jersey/New  York  area  with  multicultural 
i  communities  and  a  hot  new  financial  district, 
j  For  general  assignment  spot,  candidates 
I  must  speak  Spanish;  experience  a 
plus,  but  recent  grads  and  other  entry-level 
I  candidates  will  be  considered.  Business  re¬ 
porter  candidates  must  have  demonstrated 
ability  to  master  a  financial  beat  and  make 
complex  deals  relevant  to  the  average  read¬ 
er.  Competitive  salary/benefits. 

Send  resume,  cover  letter  and  samples  of 
(  your  work  to  Box  2105,  Editor  &  Publisher, 

;  770  Broadway,  7th  Floor,  NY,  NY  10003. 
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EDITORIAI. 


EDITOR/WRITER 

We  need  seasoned,  self-motivated  edi¬ 
tor/writer  for  our  twice-a-month  newsletter 
covering  workers!  compensation  issues  in 
California.  Must  be  a  quick-learner,  adept 
at  getting  informative  articles  from  doctors, 
government  bureaucrats,  attorneys,  corpo¬ 
rate  lobbyists  and  lawmakers.  Requires  a 
nose  for  news  and  excellent  writing  skills 
that  can  turn  complex  issues  into  readable 
prose.  Software  and  the  Internet  familiarity 
needed.  Photography  skills  are  a  plus. 
Should  be  able  to  work  independently,  even 
from  home.  Must  reside  in  Northern  Califor¬ 
nia,  near  Sacramento  or  the  Bay  Area.  Top 
notch  salary  and  benefits,  including  401(k) 
plan.  Send  resume  and  work  samples  to: 
Dale  Debber,  Providence  Publications,  P.O. 
Box  1100,  Grass  Valley,  CA  95945-1100. 
Or  e-mail  to:  Creator@content.com 

EDITOR 

The  Monitor,  a  freedom  newspaper  in  Mc¬ 
Allen,  Texas,  has  an  opening  for  the  top  job 
in  the  newsroom.  As  Editor,  you  will  be  ex¬ 
pected  to  lead  a  staff  of  48  covering  the  Ri- 
0  Grande  region  in  South  Texas,  including 
Mexico. 

Spanish  speaking  is  a  plus  since  our  region 
is  88  percent  Flispanic.  Our  50,000  daily  is 
located  in  the  Texas  tropics  within  an  hour 
of  beaches  and  20  minutes  from  Mexico. 
College  degree  required  and  a  minimum  of 
five  years  experience  as  an  editor. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Fluman  Resources 
1101  AshAve. 

McAllen,  Texas  78501 
Or  FAX  to:  956-971-1849 
Or  E-mail  to:  agalan@themonitor.com 

MANAGING  EDITOR 

The  Flastings  Daily  Tribune  serving  south 
central  Nebraska  is  looking  for  a  managing 
editor  to  direct  talented  staff  of  17.  This 
13,000  circ,  six  day,  pm,  with  excellent 
reputation  needs  a  leader,  motivator  with  5 
years  news  experience.  Contact:  Don  Sea¬ 
ton:  (402)  462-2131  FAX  (402)  462-2184. 
or  email:  dseaton@tribland.com 


EDITORIAL 


The  National  Enquirer 
Wants  You! 

America’s  largest  circulation  paper  is  seeking  tal¬ 
ented  reporters  who  are  aggressive,  self-moti¬ 
vated  and  experienced  for  our  Los  Angeles 
bureau  and  Florida  headquarters.  The  Enquirer 
routinely  breaks  the  biggest  news  stories  in  the 
world  and  we’re  looking  for  reporters  who  keep 
digging  for  information  long  after  the  competition 
has  given  up.  Excellent  Benefits 

Send  resume  and  clips  to: 

Attn:  HR-NE,  5401  NW  Broken  Sound  Blvd.,  Boca  Raton,  FL 
33487  or  fax  to  561  -989-1 298. 
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EDITORIAI. 


ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  experienced  as¬ 
sistant  metro  editor  to  help  direct  news 
coverage  in  the  country’s  fastest-growing 
city.  The  job  involves  working  with  seasoned 
reporters  to  develop  Sunday  enterprise  sto¬ 
ries.  in-depth  projects  and  hard-edged  daily 
news  stories.  Candidates  should  have  five 
years’  editing  experience  on  a  daily  newspa¬ 
per.  Send  a  cover  letter,  resume,  clips  and 
references  to:Warren  Johnston,  Metro  Edi¬ 
tor,  Las  Vegas  Sun,  2275  Corporate  Circle 
Dr.,  Suite  300,  Henderson, NV  89014. 

E-mail:warren@lasvegassun.com 

ASSISTANT  CITY  EDITOR 
Award-winning  daily  in  California’s  beautiful 
Sierra  foothills  seeks  an  Assistant  City  Edi¬ 
tor.  Responsibilities  include  editing,  over¬ 
seeing  photo  staff  and  assignments  and  co¬ 
ordinating  features  and  special  editions. 
Strong  editing  skills  and  knowledge  of  AP 
style  needed.  Journalism  or  related  degree 
and  relevant  newspaper  experience  re¬ 
quired.  Photo  experience  a  plus. 

Send  cover  letter,  resume  and  at  least  12 
of  your  best  clips/editing  samples  to:  City 
Editor  Judy  Brill,  The  Union,  464  Sutton 
Way,  Grass  Valley,  CA  95945  or  e-mail  to: 
judytk^heunion.com 


BE  AN  EDITOR  IN  WYOMING.  P.M.  daily,7K 
M-F,  lOK  Sun,  seeks  editor  in  chief.  The 
Ranger,  Wyoming’s  little  daily  that  could, 
needs  hands-on  editor  to  continue  tradition 
of  excellence  in  first-rate  work  environment. 
Write,  edit,  shoot  if  you  want,  sports  OK,  a 
bit  of  Quark.  Gen-ex  champ  12  times,  more 
staff  firsts  in  ’00  than  any  daily  in  Wyo. 
Lively  college  town,  great  outdoors  locale 
near  mts.  Family  ownership,  strong  news 
commitment.  Just  four  editors  here  in  52 
years.  Be  next.  Respond  to  Steve  Peck, 
P.O.  Box  993,  Riverton,  WY  82501,  or  at: 
ranger@wyoming.com 


ADMINISTRATIVE 


EDITORIAI. 


FINE  ARTS  WRITER 

Join  the  largest  newspaper  in  the  state  of 
Alabama.  The  Birmingham  News  seeks  a 
writer  to  review  classical  music  and  cover 
fine  arts  in  metropolitan  Birmingham.  This 
writeris  beat  will  include  the  Alabama  Sym¬ 
phony  Orchestra,  several  performing-arts 
series  (including  one  of  the  most  highly  ac¬ 
claimed  performing  arts  centers  in  the 
Southeast),  and  our  world-class  Museum  of 
Art.  The  successful  candidate  will  have  ac¬ 
ademic  and  professional  credentials  for  mu¬ 
sic  criticism  and  possess  the  ability  to  write 
quickly,  cogently  and  accurately  under 
deadline  pressures.  The  city  of  Birmingham 
has  become  a  hub  for  financial  centers,  a 
world  leader  in  medical  research  and  treat¬ 
ment,  as  well  as  a  leader  in  higher-learning 
academics,  with  UAB,  Birmingham-Southern 
and  Samford  University  less 
than  ten  minutes  from  downtown.  Location 
is  great  since  our  city  is  only  four  hours  fro- 
m  the  beach  and  three  hours  from  the 
mountains.  Birmingham  is  very  family 
friendly,  and  great  school  systems  are 
available.  The  Birmingham  News  (160,000 
daily,  190,000  Sunday)  is  an  equal-opp¬ 
ortunity  employer.  Send  a  cover  letter,  re¬ 
sume,  and  clippings  to: 

Alec  Harvey 

LifeStyle/Entertainment  Editor 
The  Birmingham  News 
P.O.  Box  2553,  Birmingham,  AL  35202 

CHIEF  COPY  EDITOR 

The  Idaho  State  Journal  seeks  chief  copy 
editor.  We  want  a  journalist  ready  to  make 
a  career  move.  Prefer  two  or  more  years 
desk  experience.  Will  supervise  five-person 
desk.  Must  be  willing  to:  help  take  our  paper 
to  the  next  level;  work  to  better  serve 
readers;  coach  staff  members;  tweak  de¬ 
sign;  serve  on  editorial  board.  Not  only  a 
great  newspaper,  a  great  community.  Con¬ 
tact:  Steve  Miller,  Managing  Editor,  P.O. 
Box  431,  Pocatello,  ID  83204;  or  e-mail: 
smiller@)ournalnet.com 


ADMINISTRATIVE 


EDITORIAI. 


STAFF  PHOTOGRAPHER 
A  policeman  agonizes  over  the  shooting  of 
a  fellow  officer.  A  native  son  relishes  the 
buzz  that  he  might  become  vice  president. 
An  underdog  football  team  celebrates  its 
double-overtime  win  of  the  state  champion¬ 
ship.  An  elderly  nun  cuddles  a  foster  baby. 
Erie  residents  shovel  out  from  rec¬ 
ord-breaking  snowfalls. 

Those  are  some  of  the  images  our 
award-winning  photo  staff  brought  to  life  in 
the  last  year. 

We’re  looking  for  a  well-rounded  photogra¬ 
pher  who  can  do  the  same  -  shoot  breaking 
news,  sports,  lifestyle/feature  art  and  photo 
stories. 

The  ideal  candidate  will  have  a  photojournaF 
ism  degree  and  three  to  five  years  of  expe¬ 
rience  at  a  mid-sized  daily  but  we  will  con¬ 
sider  other  candidates  with  outstanding 
portfolios. 

We’re  fully  digital  and  prefer  applicants  with 
digital  experience  but  will  train  the  right 
candidate.  We  offer  a  competitive  salary  in 
a  fast-paced  but  friendly  work  environment. 
Send  cover  letter,  resume  and  portfolio  to: 
Liz  Allen,  Administrative  Editor 
Erie  Times-News 

205  W.  12th  Street,  Erie,  PA  16534 
Or  to  Liz.Allen@timesnews.com 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  abifty  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


FINANCE 


MULTIMEDIA  COMPANY  located  in  the 
Southwest  searching  for  an  individual  to  ad¬ 
minister  and  manage  their  corporate  finan¬ 
cial  department.  This  position  manages  a 
corporate  staff  along  with  co-managing  ac¬ 
counting  staff  at  outlying  media  locations. 
The  preferred  candidate  for  this  position 
should  be  a  CPA  with  a  minimum  of  5  years 
of  upper  level  accounting  management  ex¬ 
perience  in  the  media  business.  This  is  an 
excellent  opportunity  for  an  individual  with 
PBS  experience  to  join  a  fast  growing  com¬ 
pany  with  accelerated  growth  and  new 
technology  as  part  of  their  strategic  plan. 
EEOE.  Please  mail  your  resume  to: 

Box  2092,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

APRIL  .30,  2001 


PRESvSROOM 


PRESS  SUPERVISOR  &  ELECTRONIC  PRE¬ 
PRESS  SUPERVISOR 

PRESS  SUPERVlSOR:Come  to  Colorado  and 
build  your  career  with  a  company  you’ll 
love.  Imagine  working  with  a  team  of  moti¬ 
vated,  positive  people.  Now  imagine  doing 
this  within  a  hour  of  Denver  and  30  minutes 
of  the  Rocky  Mountains.  If  you  have  experi¬ 
ence  as  a  lead  pressman  or  supervisor  run¬ 
ning  four-section  newspapers  on  a  Goss  Ur¬ 
banite  press,  we  may  want  to  talk  to  you. 

ELECTRONIC  PREPRESS  SUPERVISOR: 
Looking  for  experience  in  electronic  pre¬ 
press  using  100%  digital  workflow  on 
QuarkXPress  and  Acrobat  PDFs.  Imaging 
equipment  experience  required.  25,000 
daily  looking  at  moving  to  computer  to  plate 
process.  Come  see  why  over  90%  of  our 
employees  rated  us  as  a  great  place  to 
work!  Please  send  your  resume  and  refer¬ 
ences  to:  Brenda  Haines,  Greeley  Tribune, 
P.O.  Box  1690,  Greeley,  CO  80632  or 
haines@greeleytrib.com.  Please  specifiy 
position  of  interest. 

URBANITE  PRESS 
MAINTENANCE  MECHANIC 
Excellent  wage  and  benefits.  Drug  Free 
Work  Place.  Contact  Steve  McManus,  Char¬ 
lotte  Sun,  P.O.  Box  2390,  Port  Charlotte, 
FL  33980.  (941)2555117. 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
North  Carolina’s  top  mid-sized  daily  news¬ 
paper  in  general  excellence  and  appearance 
seeks  motivated  person  to  manage 
and  coordinate  pressroom  and  camera 
room  operations.  Ideal  candidate  will  have 
solid  working  knowledge  of  press  opera¬ 
tions,  demonstrated  skills  in  management 
and  mastery  of  OSHA  compliance  reports. 
Must  be  able  to  meet  daily  production 
guidelines  and  maintain  high  standards  of 
quality.  We  offer  competitive  salaries,  ex¬ 
cellent  benefits  package  and  great  location. 
Send  cover  letter  and  resume  to  Charlie 
Fischer,  The  Daily  News,  P.O.  Box  196, 
Jacksonville,  NC  28541-01%. 

PRODUCTION  MANAGEMENT 
The  Kingman  Daily  Miner  Central  Print  Facili¬ 
ty  is  looking  for  a  Rant  Manager  and  a  Pro¬ 
duction  Manager  for  it’s  newspaper  and 
large  commercial  printing  operation.  The 
right  candidates  will  have  5  years  produc¬ 
tion  management  experience,  excellent 
customer  service  and  organizational  skills. 
In  depth  knowledge  of  printing  production 
machinery  essential  and  previous  experi¬ 
ence  in  the  press  area  a  plus.  The  positions 
offer  competitive  salary  and  excellent  bene¬ 
fits.  Kingman  is  located  close  to  Las  Vegas, 
and  California.  Send  resume  to:  Personnel. 
Kingman  Daily  Miner,  3015  Stockton  Hill 
Road,  Kingman,  AZ  86401. 

FAX  to:  (520)  733-37% 
E-mail:mdixon@kingman.com  EOE 


•POSITIONS  WANTED- 


ADMINISTRATIVT 


PUBLISHER’S  PUBLISHER:  Experienced 
publisher  available  for  interim/transitions, 
sales  training,  difficult  assignments,  con¬ 
sulting.  Short-term,  effective,  affordable. 
(308)  254-5135 

C7 


Recruitment  Specialists 

Some  of  our  current  assignments: 

Classified  Director  -  Iar>»c  weekly  newspaper  group  in 
Midwest  needs  visionary  manager  u>  gniw  n-venues, 
develop  strategic  plans  and  lead  sales  staff;  exceptional 
c<»mpany,  benefits  anti  opportunity. 

Pressr<x>fn  Supervisor  -  Daily  newspaper  (iOJMK)  tt» 
i(),(KK)  circulation)  in  West  needs  manager  to  oversee  shift 
operations;  I  Irbanile  experience;  string  jx'ople  skills. 

C^*neral  Manager  -  Weekly  sliopper  publication  in 
South  Carolina  seeks  string  “player  coach”  to  oversee  sales 
and  general  operation;  gtM>d  company  and  envinnment. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  l^rkway.  Suite  240  ■  Inverness,  IL  60067 
847.963.930<)  ■  mni2@voyaner.net  ■  fax  847.934.66(n 
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EDITOR  &  PUBLISHER  CLASSIFIEDS 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 

MMACMAHON@EDITORANDPUBLISHER.COM  HPREUSS@EDITORANDPUBLISHER.COM 


-POSITIONS  WANTED- 


ADVERTISING 


ATTENTION:  35  year  Seasoried  Advertising 
Professional.  Experience  includes  Retail, 
Casinos  and  Majors.  Seeks  position  in 
Zones  4  or  6.  Please  respond  to: 

E-mail:  RC040@hotmail.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


AWARD  WINNING  REPORTER,  early-mid  ca¬ 
reer,  seeks  position  in  western  OH,  eastern 
IN  or  northern  KY.  Have  experience  in  cov¬ 
ering  a  variety  of  beats,  including  cops,  lo¬ 
cal  government,  education,  business  and 
entertainment.  Also  have  photography  ex-  I 
perience.  Phone  (302)  674-1 1 76  or  E-mail: 
kate.house@doverpost.com 

EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opport¬ 
unities/position.  Review  portfolio  and  con¬ 
tact  at:  www.davegranluncl.com 

SEEKS  FILM  REVIEWING  POSITION 
Veteran  critic.  Book  of  interviews  “Voices 
From  The  Set”  with  Hitchcock,  Scorsese,  et 
al.  recently  published.  John  Wayne  wrote, 
“You  caught  me  in  print  as  no  one  else  has. 
Many  thanks.  Duke.”  Have  freelanced  for  al¬ 
ternative  paper  last  seven  months.  E-mail 
to:  tmacklv^otmail.com  or  phone: 

(702)  254-0287 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


EDITORIAL 


j  COLUMNIST  will  give  your  paper  a  healthier 
i  bottom  line.  Watch  your  readership  spike 
i  with  an  experienced  columnist  who  will 
I  make  your  metro  section  more  compelling. 
;  Samples  will  show  a  savvy  voice  with  a  fol- 
i  lowing.  Will  relocate  from  southern  New 
England,  Contact:  Lou  Filardo,  228  Water¬ 
man  Street,  #5,  Providence,  Rl  02906. 
EXPERIENCED  REPORTER  seeks  full-time 
news  job  in  Northern  California.  A  decade 
spent  in  newsrooms  and  three  years  free¬ 
lancing.  Looking  to  return  to  a  newsroom 
environment  as  a  reporter  or  editor.  Excel¬ 
lent  references.  E-mail  for  resume  at: 
reporterforhire@yahoo.com. 


EDITORIAL  CARTOONIST 

Nationally-syndicated  major  award  win¬ 
ner  seeks  slot  with  quality  conservative 
!  editorial  page  for  local  and  national  car- 
j  toons.  Salary  very  negotiable.  For  de¬ 
tails  &  portfolio: 

E-mail:  RightToons@aol.com 


AWARD-WINNING  national  arts  magazine  ed¬ 
itor  seeks  immediate  position. 

(615)  673-2252,  robdoe5@hotmail.com 

EXPERIENCED  JOURNALIST  seeks  news/ 
feature  assignments  along  the  Carolines’ 
coastal  region,  or  other  freelance  projects, 
Writer/Editor  - 16  years;  publishing/printing 
-  4  years;  Journalism  Instructor  -  3  years; 
Desktop  Publishing  ■  7  years. 

E-mail:  Carltonpro@aol.com 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 


the  newspaper  industry’s 
- meeting  place. - 


\  E&P  EMPLOYMENT  ZONE  CHART 


\  Use  zone  number  to  indicate  location  without  specific  identification 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

.  $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

.  $10.45 

3  Weeks . 

. $ 

9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $ 

7.70 

1 2  weeks  . 

. $  8.40 

12  weeks  . 

. $ 

6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $ 

5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $ 

5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $ 

5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  j 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MK;HELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  -f  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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SYNDICATES 


Here’s  some  hues  news:  Nearly  25%  of  the  cartoonists 
in  syndication  are  colorizing  their  own  Sunday  strips 


BY  DAVE  ASTOR 


IN  A  TREND  THAT’S  QUIETLY  BECOMING  “HUE-GE,”  ALMOST 

25%  of  syndicated  cartoonists  are  now  coloring  their 
own  Sunday  comics.  About  50  of  the  205  strips  handled 
by  American  Color  (AC)  are  colorized  by  their  creators, 
according  to  Andy  Olsen,  accounts  manager  at  the 
Buffalo,  N.Y.-based  prepress  operation. 

The  trend  dates  back  to  the  mid-1990s,  with  two  of  the  earliest 
practitioners  including  “Non  Sequitur”  creator  Wiley  Miller  (1994) 

and  “Luann”  creator  Greg  Evans  (1995).  by  hand  and,  later  in  the  decade,  via  com- 
“I  had  seen  the  old  Sunday  pages  from  puter.  (Many  artists  who  infuse  their  own 

the  ‘Krazy  Kat’  era,  and  always  admired  hues  use  Adobe  Photoshop  software.) 

how  beautiful  the  coloring  looked,”  said  Miller  eventually  came  to  the 

Evans.  “I  couldn’t  understand  why,  when  conclusion  that  digital  color  “lacked  the 
I  got  my  Sunday  paper,  the  weather  page  nuance  of  humanity.”  So  now  he  again 

looked  better.”  colors  by  hand  while  still  scanning  his 


and  “Luann”  creator  Greg  Evans  (1995). 

“I  had  seen  the  old  Sunday  pages  from 
the  ‘Krazy  Kat’  era,  and  always  admired 
how  beautiful  the  coloring  looked,”  said 
Evans.  “I  couldn’t  understand  why,  when 
I  got  my  Sunday  paper,  the  weather  page 
looked  better.” 


OK  THitis  «(x.T  xeeMeeK' 


Greg  Evans’  “Luann”  and  Wiley  Miller's  “Non  Sequitur”  (right)  were  early  self-color  converts. 


Miller  said  he  started  doing  his  own 
coloring  because  he  thought  the  spot- 
color  technology  being  used  was  both 
“bland”  and  “garish.” 

“The  Sunday  comics  used  to  be  the  only 
place  in  newspapers  with  color,”  Miller 
noted.  “Then  it  came  to  pass  that  the 
worst  color  you  saw  in  newspapers  was  in 
the  Sunday  comics.” 

So,  quipped  Miller,  “I  broke  the  color 
barrier”  seven  years  ago  —  first  coloring 


work  into  a  computer  as  part  of  a 
process  that  eliminates  black  ink  lines  in 
his  Sunday  strips.  The  result  is  an 
illustrated/painted  look,  though  Miller 
actually  uses  markers  and  colored  pencils. 

“Watercolor  is  too  subtle  for  the 
newspaper  print  process,”  said  the 
Universal  Press  Syndicate  creator. 

Miller  usually  spends  several  hours  a 
week  —  sometimes  an  entire  afternoon 
—  coloring,  but  says  it’s  worth  it.  “What 
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For  instance,  “Mutts”  creator  Patrick  j  with  simpler  drawing  styles  are  content  to 
McDonnell  of  King  Features  Syndicate  i  use  AC’s  basic  palette.  For  them,  complex 

gets  striking  and  complex  color  working  |  Sunday  color  would  look  out  of  place, 

within  AC’s  system.  “I’m  totally  happy  '  Also,  a  number  of  cartoonists  prefer  AC 

with  it,”  he  said.  “If  you  learn  the  tricks  of  ^  because  they  want  to  deal  with  computers 

as  little  as  possible, 
or  because  they 
don’t  want  to  spend 
time  on  their  own 
coloring. 

Evans  recalled 
that  coloring 
“Luann”  used  to  take 
a  big  bite  out  of  his 
schedule  as  he  went 
through  a  learning 
curve.  Now  he  can 
color  a  Sunday  com¬ 
ic  in  20  to  30  min¬ 
utes.  The  United 
Feature  Syndicate 
creator  said  he  could 
theoretically  spend  hours  putting  in  differ¬ 
ent  effects,  “but  you  have  to  know  when  to 
stop  and  let  it  go.”  Besides,  he  added,  subtle 
effects  that  look  great  on  a  computer  screen 
often  end  up  being  lost  on  newsprint. 

Still,  Evans  feels  coloring  his  own 
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Home 


As  the  leading  insurer  of  homes.  State  Farm  settles  thousands 
of  dog  bite  claims  every  year.  That's  why  we've  compiled  information 
about  dog  bites  and  how  to  prevent  them.  For  example: 

•  Dog  bites  are  the  No.l  health  risk  for  children; 
•  One  million  people  seek  treatment  for  dog  bites  each  year. 

For  story  background  on  dog  bites,  visit  statefarm.com™  or, 
call  State  Farm  Media  Relations:  (309)  766  2086 


Like  a  good  neighbor, 
State  Farm  is  there.* 


State  Farm  Insurance  Companies  •  Home  Offices:  Bloomington,  Illinois 
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comic  is  worth  the  effort.  “I  think  the 
color  looks  better  when  I  do  it,”  he  said. 

“You  have  control,”  added  self-syndicat¬ 
ed  “off  the  mark”  creator  Mark  Parisi,  who 
started  doing  his  own  Sunday  coloring 
this  year  and  usually  completes  it  in  less 
than  an  hour.  “I  get  the  look  I  want.” 

There’s  also  a  price  advantage.  Parisi 
said  he  saves  at  least  30%  on  his  AC  bill 
by  doing  his  ovm  Sunday  coloring. 

In  brief 

More  features 
lead  to  larger 
At  Large  firm 

At  Large  Features  Syndicate, 
formed  by  (Lordon  Kirkland  in 
1996  to  distribute  his  own  humor 
column,  now  also  offers  other  features. 

They  include  Anna  Christie’s  “The 
Other  Cheek,”  Leonard  Hansen’s  “Here’s 
How  in  Maturity,”  Azriela  Jaflfe’s  “Advice 
from  A-Z,”  Jared  Kendall’s  “Techno¬ 
babble,”  Vivian  Ruskin’s  “Viv-id  Impres¬ 
sions,”  and  comics  “Sam  &  Max:  The 
Free-lance  Police”  by  Steve  Purcell  and 
“Still  Waiting”  by  Bryan  Ubaghs.  Creators 
keep  75%  of  income  and  their  copyright. 

At  Large  (http://www.atlargefeatures 
.com)  also  has  started  a  speakers  bureau,  j 

Janitor  is  a  Renaissance 
MAN  IN  NEW  United  comic 

A  comic  starring  a  multitalented 
elementary-school  janitor  is  being 
offered  by  United  Feature  Syndicate.  ' 

et  cetera  . . . 

JOHN  SIMPSON,  FOUNDING  MANAGING 
editor  of  USA  Today's  international  edition, 
has  been  named  executive  editor  of  the  Los 
Angeles  Times  Syndicate  International  division 
of  Tribune  Media  Services  (TMS).  He  spent  28 
years  at  Gannett  Co.  Inc. ...  The  National 
Cartoonists  Society  says  Cartoonists  Day  is  May 
5  and  Cartoon  Appreciation  Week  is  May  3-9. 
“Hogan’s  Alley”  (featuring  the  Yellow  Kid)  — 
considered  America's  first  continuously  running 
comic  —  started  May  5, 1895.  America’s  first 
newspaper  editorial  cartoon  was  published  by 
Benjamin  Franklin  May  9, 1754. ...  The 
National  Society  of  Newspaper  Columnists 
reports  that  April  18  was  National  Columnists 


(Sunday  comics  colored  by  cartoonists 
still  go  through  AC  for  the  processing  that 
eventually  lands  them  in  newspapers.) 

Olsen  did  note  that  cartoonists  who 
hire  someone  to  help  them  color  their 
own  comics  may  end  up  paying  more  than 
what  AC  charges. 

Also,  it  costs  cartoonists  plenty  of 
green  to  buy  the  hardware  and  software 
required  to  color  their  own  comics. 


i  “Frazz”  is  by  Michigan-based  Jef  Mal- 
I  lett,  art  director  for  Booth  Newspapers’ 

I  state  capital  bureau  and  editorial  cartoon- 
!  ist  for  the  eight-paper  group.  He  has  also 
written  and  illustrated  a  children’s  book, 
and  illustrated  other  books. 

His  clients  include  the 
Chicago  Sun-Times,  the 
j  Detroit  Free  Press,  the 
j  Minneapolis  Star  Tribune, 
j  and  The  Seattle  Times. 

I 

Three  WRITERS 
I  COVERING  WORK 
I  The  New  York  Times 
!  Syndicate  has  a 
i  package  of  three  work- 
related  columns. 

They  include  “Leadership”  by 
Stephen  Covey,  “Getting  Organized” 
by  Stephanie  Winston,  and  “On  the  Job” 
by  Ken  Lloyd  (whose  feature  began  in  the 
Los  Angeles  Daily  News  in  1995). 


Spanish-language  newspaper 
STARTS  SYNDICATING  CONTENT 

La  Opinion  is  syndicating  its  articles  and 
photographs. 

To  distribute  this  content,  the  Los 


Day.  Ernie  Pyle,  writing  from  the  front  lines  of 
World  War  II,  was  fatally  shot  April  18, 1945. 
...  AccuWeather  has  introduced  15-day,  hour- 
by-hour  forecasts  for  Web  sites. ...  “Surfing  the 
Net  with  Kids”  is  being  distributed  by  United 
Feature  Syndicate.  Barbara  Feldman’s  column 
entered  syndication  with  the  Los  Angeles  Times 
Syndicate  before  LATS  was  absorbed  into  TMS. 
...  Clickability  will  provide  its  syndicated  “Save 
This”  and  “Email  This”  Web  tools,  along  with 
monthly  data  reports,  to  The  Wall  Street 
JoumaPs  WSJ.com  site. ...  TMS  pet  columnist 
Steve  Dale  is  hosting  the  new  “Animal  Planet 
Radio”  pn^m,  from  TV's  Animal  Planet  net¬ 
work.  Also,  Dale  will  soon  start  a  column  called 
“Reigning  Cats  and  D(^”  for  “Cats”  and  “Dog 
Wbrid”  magazines. ...  Andrews  McMeel 


And  then  there  are  those  dreaded 
computer  glitches. 

“Instead  of  just  using  pen  and  ink,  you 
have  a  sophisticated  piece  of  electronic 
equipment  that  can  crash  and  freeze,” 
observed  Evans. 

Any  other  disadvantages?  “You  don’t 
have  the  luxury,”  Parisi  joked,  “of 
blaming  American  Color  if  something 
goes  wrong!”  11 


Angeles-based,  Spanish-language 
newspaper  is  partnering  with  Los  Angeles 
Times  Syndicate  International  and 
Newscom/PressLink  —  both  of  which  are 
affiliated  with  Tribune  Media  Services. 

‘Suddenly’  a  column 

FROM  SENIOR  HUMORIST 

Frank  Kaiser,  a  65- 
year-old  ex-editor  and 
publisher,  is  offering  a 
weekly  humor  column 
called  “Suddenly  Senior” 
(http://www.suddenly 
senior.com). 

Weekly  ‘Food’ 

FOR  THOUGHT 
Scripps  Howard  News 
Service  has  “Food  Tips,” 
a  weekly,  200-word 
column  from  cable  TV’s  Food  Network. 

Garfield  to  share  silver 

SCREEN  WITH  KEVIN  SpACEY 
Garfield,  the  cartoon  cat  from  Jim  Davis 
of  Universal  Press  Syndicate,  will  appear 
in  the  upcoming  “Shipping  News”  film 
starring  Kevin  Spacey.  il 


Publishing  has  released  four  small-format 
books.  Two  are  aimed  at  new  parents:  “Isn’t 
She  Beautiful?”  and  “Isn’t  He  Beautiful?”  by 
“For  Better  or  For  Worse”  creator  Lynn  John¬ 
ston  of  United.  The  other  two,  by  Universal 
Press  Syndicate  columnist  Elaine  St  James, 
are  “Ybu  Know  It’s  Time  to  Simplify  Your  Life 
When  ...  ”  and  “Elaine  St  James’  (lUide  to 
Livir^  Simply.” ...  Comedian  Argus  Hamilton’s 
self-syndicated  humor  column  (http://www 
.argushamilton.com)  was  picked  up  by  18 
other  Oklahoma  newspapers  after  it  was 
dropped  by  The  Daily  Oklahoman  of 
Oklahoma  City. ...  A  weekly  column  called 
“A  Man  and  His  Son”  is  being  syndicated.  Its 
author,  a  first-time  father,  goes  by  the  pen 
name  James  Albany  (carrcomm@msn.com). 
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Failed  to  cut  xcidoxc 


A  NATIONALLY  SYNDICATED  COLUM- 

nist  blasts  a  handful  of  celebrity 
moms  who  are  single  “by  choice,” 
including  a  woman  who  ranks  among  the 
most  famous  widows  in  America.  Then  he 
doesn’t  show  up  at  work  for  a  week.  Was 
it  just  a  coincidence?  Or  an 
involuntary  absence? 

That’s  the  big  question 
at  The  San  Diego  Union- 
Tribune,  home  to  colum-  J 

nist  Joseph  Perkins, 
whose  hiatus  is  raising  !  \ 

plenty  of  eyebrows. 

Reached  by  E^P  at  his 
residence,  Perkins  refused 
to  comment  on  his  job 
status  until  he  returns  to 
the  office  April  30. 

“We  had  an  embarrassing  mistake  by  a 
writer  and  an  editor  who  didn’t  catch  it,” 
said  Bill  Osborne,  senior  editor  for 
opinion.  “We  blew  it.”  Osborne  declined  to 
comment  on  Perkins’ job  status,  saying  it 
is  a  “personnel  matter.” 

Perkins,  one  of  the  country’s  leading 
black  conservative  voices,  got  in  hot  water 
for  his  April  20  column  blasting  the 
celebrity  single  moms  who  appeared  on  a 
recent  US  Weekly  cover,  including  “Today 
Show”  co-host  Katie  Couric  and  actresses 
Camryn  Manheim,  Nicole  Kidman, 

Calista  Flockhart,  and  Jodie  Foster.  The 
cover  sends  a  “harmful  message”  to  young 
women  “who  figure  that,  if  such  a  lifestyle 
choice  is  OK  for 
Katie  and  Calista 
Jodie  and 
Camryn,  it  must 

be  OK  for  them  ^ 

as  well,”  wrote 

Perkins,  a  |H 

former  editori- 

al  writer  for 

The  Wall  Street  BS 

Journal  and 

assistant  to  Vice  i 

President  Dan 
Quayle.  He  also 
suggested  that 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"Millions  of  dollars  just  fell  off  the  face  of  the 
Earth.  ...  It  xcas  like  heroin." 

PHIL  BRONSTEIN,  EXECUTIVE  EDITOR,  “SAN  FRANCISCO 
CHRONICLE,”  ON  LOSS  OF  ADS  IN  DOT-COM  COLLAPSE 


Joseph  Perkins; 
Singles  hitter 


WILL  CHANDLER,  ANDERSON  (S.C.)  INDEPENDENT-MAIL 

CALL  HIM  “PUDDINHEAD  SMITH.”  AFTER  BEING  SMACKED 
upside  the  head  with  a  bowl  of  chocolate  pudding  at  a 
Dogwood  Festival  fund-raiser  for  St.  Josephs  Catholic 
School  in  Anderson,  Randy  Smith,  13,  actually  shouted,  “Good  hit, 
bet  you  can’t  hit  me  again!”  Many  took  the  dare,  of  course,  and 
Randy  happily  lost  his  wager  over  and  over.  —  Greg  Mitchell 


Katie  Couric: 
Unmarried  mom, 
not  by  choice 
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the  solution  to  the  “welfare  mom”  prob¬ 
lem  is  marriage,  not  education  or  jobs. 

Unfortunately  for  Perkins,  his  column 
had  a  major  error  and  plenty  of  readers 
noticed.  Couric,  a.k.a.  “America’s 
Sweetheart,”  didn’t  choose  to  be  single. 
Her  husband  died  of  colon  cancer  in 
1998,  and  she  has  devoted  herself  over 
the  last  few  years  to  promoting  awareness 
of  the  disease. 

Perkins  corrected  the  online  version 
of  his  column  the  morning  it  was  pub¬ 
lished,  a  source  said.  Nevertheless,  later 
that  day.  Editor  Karin  Winner  ordered 
that  the  column  be  stricken  from  the 
site,  and  a  correction  about  Couric’s 
widowhood  appeared  in  the  print  edition 
the  next  day. 

Several  letter  writers  complained  about 
the  column.  One  wondered  if  Perkins  “is 
the  only  person  in  the  world”  who  is 
unaware  that  Couric  is  a  widow. 

The  column  was  briefly  reposted  on 
the  Union-Tribune  Web  site  April  23, 
but  then  was  quickly  taken  down.  Other 
recent  semiweekly  columns  by  Perkins 
remain  online. 

The  Newspaper  Enterprise  Association 
sends  a  weekly  Perkins 
column  to  about  600  nev/s- 
papers.  A  spokeswoman 
declined  to  say  how  many 
papers  run  the  column,  but  in 
1999  the  syndicate  estimated 
the  number  at  250.  The 
spokeswoman  said  there 
would  be  no  interruption  in 
the  distribution  of  Perkins’ 
column. 


Are  nexcspapers  kkW stuff'? 


Austin  Powers  meets  the 
Nutty  Professor:  What  kid 
could  resist?  Amid  predictions 
of  disastrous  circulation  declines  when 
the  Web  generation  takes  over,  the 
Newspaper  Association  of  America 
on  May  18  will  launch  its  third  annual 
promo  campaign  to  get  children 
hooked  on  newspapers.  Last  year,  NAA 
did  a  “Chicken  Run”  tie-in. 

Its  free  filler  ad  this  year  features 
characters  from  the  forthcoming 
DreamWorks  flick,  “Shrek,”  based  on 
the  William  Steig  fairy  tale,  which  stars 
the  voices  of  Mike  Myers  and  Eddie 
Murphy  (as  the  donkey).  Three  sizes  of 
the  ad  can  be  downloaded  by  visiting 
http://www.naa.org/display/shrek  or  e- 
mailing  buccr@naa.org. 

—  Greg  Mitchell 


H  ^ h  •  A  6^  CNCm  UQly, 
ogKC.  Pc«jecc<y 
Fmnrrnt  ftmt  IrwiQ  4<one  n 
fUMunp.  I V  ciifopt 
B  mutl  9houtn».  cMMig  (amen 
¥  cfffrrm.  emS  rtic  «pic 

F  pur  Of  Anyone  uiho  emmet  hi» 
^pAth  k  CAhet  A  ptincem  rUn 
pAcht  A  punch  rp  •ofrtn, 


Mna  mtroi.  on  the  wal  Mho  >  ihc  smancsi  green  OGA£  of  ihom  af?  SflMKi 
SHREK  the  newspaper  wch  he  best  (hend  DONKPr.  every  morrHng 
DON  T  K  GREEN  WITH  ENW  .YOU  CAN  READ  A  NEWSPAPER  T00« 


OMMS  NATIONW»B  MAY  M 

JM^rSSACf  ■$  MOU&MT  TO  YOU  ev  OA*AMWOrHS  MCrufffS 


Randy  Dotinga 


‘Shrek”  as  in  deck 


1  to  E^P.  “Facts  about  real  effects  will  help 
'  to  influence  the  discussion,  we  hope.” 

IT  I  I A I  n  n  I  ■  I  I  n  I#  n  The  groups  are  seeking  comments  from 
11  IIMIl  Up  II U II  \  both  “working  stiffs”  and  “office  bosses.”  It 

J  I  I  lim  IILIllllllllU  j  remains  to  be  seen  how  many  people  will 

be  willing  to  come  forward;  only 

H  “Facts  about  real  effects  comments  are  wel- 

f'^m  will  help  to  influence  the  T""; 

dlSCUSSlOIlj  we  hope.  project  “Where 

m  JIMNAUGHTON  Courage  Comes  In,” 

President,  Poynter  Institute  inspired  by  Harris’ 

“Journalists  have  been  too  easily  Comments  about  the  debate  can  be 

dismissed  when  they  protest  that  the  ;  sent  to  noblesound@poynter.org.  The 
journalism  is  suffering  because  of  a  I  organizations  plan  to  report  the  findings 

concentration  on  satisfying  shareholders,”  |  on  the  Web  at  http://www.poynter.org 
Jim  Naughton,  president  of  the  Poynter  j  and  http://www.joumalism.org/ccj. 

Institute,  explained  in  an  e-mail  message  I  —  Lucia  Moses 


Let’s  face  it  —  journalists  can 
get  a  little  emotional  when  talk 
turns  to  the  subject  of  profit 
margins  and  news  coverage.  Now  they’re 
being  asked  to  provide  cold,  hard  facts 
about  what  financial  pressure  is  doing  to 
newsrooms.  The  Poynter  Institute  and  the 
Committee  of  Concerned  Journalists  are 
behind  the  effort.  They’re  trying  to  bring 
substance  to  the  debate  that  was 
set  off  when  Jay  T.  Harris  resigned  as 
publisher  of  the  San  Jose  (Calif.)  Mercury 
News,  protesting  higher  profit-margin 
targets  set  by  parent  Knight  Ridder. 
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Shoptalk 


The  infield  fly  rule’s  easier  to  grasp,  so  something’s  gotta  change 


BY  CHARLIE  TUGGLE  AND  DON  SNEED 


BOX  SCORES  ONCE  WERE  SIMPLE  TO  READ.  WHEN  A  FAN 

saw  “ab that  was  easy.  “At  bats.”  A  “c”  opposite  a  play¬ 
er’s  name?  That  meant  “catcher.”  That  was  yesterday. 

Today  there’s  an  abbreviation  for  everything:  Try 
“IBB,”  “bC  and  “GIDP.”  Translated:  “intentional  base  on 
balls,”  “batters  faced,”  and  “grounded  into  double  play.” 

We  found  something  troubling  in  a  survey  of 307  avid  and  knowl¬ 
edgeable  Florida  Marlins  fans  at  a  pair  of  games  —  that  more  than 

half  consider  box  scores  MiPWfHni.'niWiVlillfTTB  mystifying  thing  about 


half  consider  box  scores  U|I2Q|3 

difficult  to  read,  confusing, 
and  too  complex. 

Without  a  doubt,  the  game  cem™«  ? 
has  become  more  complex.  5-IJIlJrir'* 

Managers  and  fans  have  access  » 

to  a  players  performance  on  c™**. » 

^  />  1  /*  o-M»rloni  dww 

grass  versus  artificial  turf,  in  *** 

domes,  on  particular  days  of  IwSSDSTS 

the  week,  against  left-handed  ShU-.x « 

middle  relievers.  i« 

That’s  one  thing.  But  when  a  ^?r°“ 
box  score  gets  too  dense  and  i"*?”  » 

detailed,  newspapers  run  the  — _ 

risk  of  catering  to  the  needs 

of  the  few  at  the  expense  of 

attractmg  the  many.  Reader-  ?©• 'I’iiJtSTioI 

ship  studies  always  point  to  ?!;  ol 

difficult-to-read  copy  as  a 

I  Poioilo  (U).  8roi 

reason  tor  declining  reader- 
ship.  Steve  Lopez,  writing  m  iSSTMowSfo 

Sports  Illustrated,  argues  that  -*»  ' 

the  “box  score  is  nearly  as 
detailed  as  a  Melville  novel.”  , ,, 

That  may  be  only  a  slight  ^ 

exaggeration.  Just  as  troubling  StontoA 

are  studies  suggesting  that  for  ' 

those  whose  native  language  is  5m’. 

not  English,  reading  a  box  ’ 

score  is  especially  difficult. 

Chinese  immigrants,  whom 
the  New  York  Daily  News  tries  to  attract  as 
readers,  call  baseball  box  scores  the  most 


L08  -  Bofton  10,  VORkOtf  0.  }•  -  HiltOfll 
($),  Knoblouch  (4),  TMortintt  (5).  HR  • 
ftc«  (4)  Off  Dcowe;  O’NcIM  (7}  off  Otowt, 


121).  Voritok  (7).  O'NoiM  (14),  JiMtiCO  (13). 
Pewdo  (U).  Breslvt  (1).  tB  •  Knoblouch  (7). 
BcWiiliomsd)  Ct  -  Hiiienbrond(l).  Soriono 
(2}.S  >  Offormofl  RLISP  >  Boston  7  (CEv«r 
vtt.  MRomirtz  2,  HillonbronO.  Ooubocri  3) . 
YonlitMO  (Knobtouch  2,  Jttor  2.  TMortinez  21 
RMU  •  Hiilonbrond.  O'Noill. 

■wow _ y  RBHUbtlPBII 

Ohko  S2  3  7I)0«?S23I 

schoorok  1  3  0  0  0  0  1  7  3.00 

Gorcn  1  2  1  1  0  1  22  0  03 

B«ck  2  1  0  0  1  3  22  0  00 

DLOWCL.  1-3  3  3  3  2  2  0  0  12  4.40 

Mmm _ y  NOBmOOWPBt 

Lilly  4  3  3  7  3  2  3  >0  114  2.70 

Mtnooto  1  3  0  0  0  0  1  4  4.)S 

StontOA  2  1  0  0  0  3  31  0  00 

MRiveroW.  1-1  1  3  I  I  0  2  31  7.0I 

IRS  >  SchOurok  1-0.  A44ftOoto2-0.  IBB  -Oft 
Bock  (PoMdo)  I  HBP  •  by  ONio  (BoWiii- 
iomsl  WP  >  UHv.  Belk— Bock.  Um- 
plrtt  >  Homo.  Minor.  First.  McKoon;  Socoob. 
Jovco;  Third.  CrofI  T  •  3  40  A  -  SS.27I 
(57.S4S) 

N.Y.  Daily  News,  April  23 


■  t  ■■■■  American  culture.  What 
4  S  ‘  S  •  I  S  about  Hispanics  and  other 
s  I  7  !  I  I  £  minorities?  And  what  about 
7 1 7  t  !  7  lie  ^  people  who  shy  away 
7  7  7  1  7  7  :»  from  numbers  of  any  kind? 

7  7  7  7  7  7  :S  Newspaper  sports  sections 

I  e  0  e  e  e  411  ,  ,  ,  T.  , 

4*  I  ti  I  I  u  could  do  something  about 

MRiaaMAM.  ^ 

s  e  1 0  0  I  m  this  —  by  becoming  more 

$  0  1  0  0  1  .124 

4  0  7  0  7  7  a7  reader-fHendly.  Many  of  the 
1 0  I  e  7  7  M  fans  surveyed  said  news- 

000000  333  1  IJ  IT  v  i 

0  0  0  0  0  0  111  papers  should  publish  a  box- 

3  I  1  1  1  t  201  *  *  * 

7  7  7  7  7  7  S  score  legend  daily  during  the 

***“****  baseball  season,  similar  to 
MiieiM*-^u  I  legends  printed  m  certain 
Ti-TSMt  BkiSS?!!  financial  news  sections.  If  an 
ilTn-  SSm  item  IS  added  to  a  box  score, 
newspapers  should  highlight 
7  '  the  change  when  it  occurs. 

■“TsSSi!  At  the  start  of  a  baseball 

'onb.  Oouboch  3).  i  «  i 

J.I..  I.  TMwtin,,  ji  season,  newspapers  should 
-!■**-!*_*  ~  find  a  way  to  enlarge  and 
9  0  0  1  1  7  9  01  explain  a  sample  box  score 

3  1  1  0  1  22  0.03  *  ^ 

I  1  7  0  0  ”  7  “  and  to  present  it  in  a  promi- 
7  nent  place,  especially  because 

7  0  0  7  1  ]t  777  new  fans  are  always  coming 
*‘oJ5o  tiSi/T  ^  sports  pages,  and 

r,t.  McKlon;  $4C4O0.  many  of  those  who  are  regu¬ 
lars  experience  some  difficul- 
ys,  April  23  jjj  reading  the  box  scores. 

Major  League  Baseball 
(MLB)  teams  could  pitch  in  by  putting  a 
sample  box  score  in  programs  sold  at 


games.  Little  League  coaches  could  plan 
ahead  and,  on  a  rainy  day,  teach  youngsters 
how  to  read  a  box  score.  Our  survey  found 
most  fans  learn  to  read  box  scores  from 
their  fathers,  other  family  members,  coach¬ 
es,  or  fiiends.  A  renewed  effort  from  these 
individuals  could  inspire  a  new  generation 
of  box-score  enthusiasts.  Physical  education 
teachers  in  elementaiy  and  middle  schools 
could  also  start  the  ball  rolling. 

At  least  one  Florida  newspaper  has 
placed  on  its  Web  site  an  interpretation  of  a 
box  score.  Other  papers  could  follow  suit. 

An  innovative  online  editor  could  even 
enlarge  box  scores  for  those  whose  eyesight 
doesn’t  allow  them  to  read  agate  type. 

Whatever  might  be  done  should  be  done 
to  increase  literacy.  The  legend  itself  needs 
to  be  simple.  It  need  not  explain  how  an 
earned  run  average  is  calculated.  But  the 
legend  should  explain  abbreviations. 

The  storytelling  style  of  sports  quite  like¬ 
ly  has  slowed  the  decline  of  newspaper 
readership,  according  to  one  researcher. 

But  another  researcher  has  found  that  the 
sports  section  of  the  newspaper  contains 
one  or  more  pages  of  sports  minutiae  that 
might  be  compared  to  financial  tables  in 
another  section  of  the  newspaper  —  “a  nev¬ 
er-never  land  filled  with  arcane  codes  and 
hidden  formulas  that  are  not  designed  for 
mere  mortals  to  comprehend  or  act  upon.” 

It’s  possible  that  sports  writers  and 
editors  are  too  close  to  the  subject  to 
realize  there  is  a  learning  curve  involved  in 
reading  box  scores  and  that  more  than  half 
of  their  readers  find  box  scores  moderately 
difficult  to  very  difficult  to  read.  No  one  reg¬ 
istered  a  perfect  score  among  our  survey  re¬ 
spondents,  including  a  MLB  writer  who 
confessed  he  didn’t  have  all  the  answers  to 
the  abbreviations. 

We  owe  it  to  all  baseball  fans  to  make  it 
easy  for  them  to  get  their  statistical  fix  in 
the  form  of  a  box  score  by  demystifying  this 
regular  member  of  the  sports  pages.  Invent¬ 
ed  in  the  1850s  by  Henry  Chadwick  when 
sports  wasn’t  the  numbers  game  it  is  today, 
box  scores  —  when  explained  and  under¬ 
stood  —  can  act  as  a  magnet  to  draw  in 
readers,  both  rookies  and  veterans.  II 

Tuggle  is  assistant  professor  of  journalism 
at  the  University  of  North  Carolina.  Sneed 
is  professor  of  journalism  at  Florida 
International  University. 
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No  tall  story; 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


The  WIFAG  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower.  With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air<onditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrendy,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 

WIFAG,  640 Gunby  Road.  Marietta,  GA  3006'' 
Contaa:  Joe  Ondias,  Phone  770050  85 1 1  -  Fax  770-850  8550  -  www.wifag.com 
WIFAG  AG,  3001  Bern  (Switzerland)  -  Phone  -F41-31-339  33  33  -  Fax  -i-41-31-339  36  66 
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MEDIA  SERVICES 
435  N.  Michigan  Ave. "Suite  1500»Chicago,  IL  6061 
800-245-6536  •  www.tms.tribune.com 


Represented  worldwide  by: 

Los  Angeles  Times  Syndicate  International 

www.latsi.com 
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